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There  is  nothing  quite  like  a  newspaper.  It's  the  hotline  ists,  an  editor  has  a  line-up  that  makes  his  job  a  lot 
readers  tap  into  for  fast-breaking  news.  It's  their  easier.  We're  doing  that  right  now  for  editors  at  more 


pipeline  to  what's  happening  everywhere,  from  down 
home  to  lunar  landings.  And  it's  the  heartline  of 
America. 


With  the  help  of  Copley  News  Service's  100  journalists 
and  headliners,  including  1 0  award-winning  cartoon- 


than  1500  newspapers  across  the  country,  from  small 
weeklies  to  big  city  dailies. 

We'd  like  to  help  you,  too.  Call  us  today  for  a  complete 
menu  and  complimentary  samples  of  the  bylines  that 
do  great  things  for  a  newspaper's  bottom  line. 


COPLEY 


Copley  News  Service,  Pbst  Office  Box  190,  San  Diego,  California  92112  *Call  collect  (619)  293-1818.* 


We  can’t  make  the  news  easier  to  take.  But 
we  can  make  it  easier  to  read. 

Our  newsprint  gives  you  a  sharper,  cleaner 
image  every  time,  thanks  to  our  Bel  Bale™  111 
paper  machine  and  a  thermomechanical  pulp 
mill  with  a  unique  interstage  washing  system. 

Combine  these  with  process  controls 
using  the  latest  technology  and  a  team  of  dedi¬ 
cated  papermakers  and  you  get  a  smoother, 
better  formed  sheet  for  quality  printing  in  black 
and  white  and  color. 

In  just  four  years,  our  mill  in  Grenada, 


Mississippi  has  established  its  reputation  as 
one  of  North  America’s  premier  newsprint 
operations.  Customers  consistently  rate  our 
paper  as  a  superior  printing  sheet.  Try  it  and 
you  will,  too. 

For  newsprint  that  can  make  your  news¬ 
paper  look  good,  give  us  a  call. 

We’ll  give  you  the  quality  and  service  that 
some  of  America’s  leading  newspapers  rely  on. 

And,  nowadays,  it's  -.Newsprint 
nice  to  know  you  can  rely 


on  someone  for  good  news. 


Ulnc.« 


Call  Bob  Reynolds,  Jock  Bair  or  Steve  Bower  at  (214)  644-ll(X) 


Festival 
of  Words 


CALENDAR  OF  EVENTS 


NOVEMBER 

1 4- 17  —  Southern  Newspaper  Publishers  Association  Convention, 
Boca  Raton  Resort  &.  Club,  Boca  Raton,  Fla. 

1  4>  1  8  —  Inter  American  Press  Association  General  Assembly, 
Holiday  Inn  Crowne  Plaza  Resort,  San  Carlos  de  Bariloche,  Argenti¬ 
na 

DECEMBER 

5-4  —  Missouri/Kansas  Publishers  &  Editors  Meeting,  Ritz-Carlton 
Hotel,  Kansas  Citv 

JANUARY 

1  3-  15  —  Northwest  Missouri  Press  Association  Convention, 
Downtown  Holiday  Inn,  St.  Joseph 

30-33  —  Kentucky  Press  Association  Convention  and  Trade  Show, 
Marriott  Griffin  Gate,  Lexington 

33-36  —  Newspaper  Association  of  America  Promotion  and  Mar¬ 
ket  Development  Conference,  Hotel  del  Coronado,  San  Diego 
38-39  —  New  England  Press  Association  Convention  and  Trade 
Show,  Park  Plaza  Hotel  and  Towers,  Boston 
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Imagine  this  day  in  Florida. 

It’s  rainy  and  cold,  it’s  Halloween, 
and  there’s  football  on  TV. 

Would  anyone  show  up  for  a 
reading  festival? 

You  bet 

On  October  31,  an  estimated  10,000 
people  attended  the  Tunes  Festival 
of  Reading.  Not  bad  for  the  first 
year.  The  crowd  came  to  meet  and 
hear  lectures  by  Herblock,  Betty 
Friedan,  Carl  Hiaasen  and  other 
authors.  There  were  talks  about 
children’s  books,  mystery  writing, 
poetry  and  humor,  free  books 
for  the  first  6,000  children;  and 
readings  in  sign  language  and  by 
local  celebrities.  WTiile  actors 
roamed  around  posing  as  famous 
dead  authors,  live  music  played 
throughout  the  day. 

Because  of  the  enthusiastic 
reaction,  plans  for  next  year's 
festival  are  already  under  way. 

The  Tunes  Festival  of  Reading  is 
one  of  the  ways  the  Tunes  works 
to  encourage  literacy  and  create 
excitement  about  words  -  written, 
spoken  or  signed. 

^.Petersburg  ^tmes 

Tampa  Bay’s  Largest  Newspaper 


FEBRUARY 

1  O- 13  —  California  Newspaper  Publishers  Association  Conven¬ 
tion,  Beverly  Hilton  Hotel,  Beverly  Hills 

1  3- 14  —  Great  Lakes  Newspaper  Production  Conference,  Shera¬ 
ton  Center,  Toronto 

1  3- 16  —  Editor  &  Publisher  Telecommunications  Conference,  Hy¬ 
att  Regency  Hotel,  Tampa 

37-3/3  —  Inland  Press  Association  Convention,  Breakers  Hotel, 
Palm  Beach,  Fla. 

MARCH 

1-5  —  Newspaper  in  Education  Week 

6-8  —  Great  Lakes  Newspaper  Production  Conference,  Woodfield 
Hilton  Hotel,  Arlington  Heights,  III. 

9- 11  —  Inter  American  Press  Association  Hemisphere  Conference 
on  Free  Speech,  Mexico  City 

1  O- 13  —  National  Newspaper  Association  Government  Affairs 
Conference,  Capitol  Hilton  Hotel,  Washington 
13-15  —  Inter  American  Press  Association  Midyear  Meeting, 
Guatemala  City,  Guatemala 

30-33  —  Texas  Daily  Newspaper  Association  Convention,  Ritz- 
Carlton  Hotel,  Houston 

34-36  —  America-East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

APRIL 

1  3- 14  —  American  Society  of  Newspaper  Editors  Conference,  J.W. 
Marriott  Hotel,  Washington 

34- 37  —  Newspaper  Association  of  America  Convention,  Fair¬ 
mont  Hotel,  San  Francisco 

MAY 

3-6  —  United  Nations  Educational,  Scientific  and  Cultural  Organi¬ 
zation  Seminar  on  Media  and  Democracy,  Santiago,  Chile 
1  5-1  8  —  International  Newspaper  Marketing  Association  Con¬ 
vention,  Wigwam  Resort,  Phoenix 

1  5- 18  —  Newspaper  Purchasing  Management  Association  Con¬ 
ference,  Radisson  Plaza  Hotel,  Minneapolis 

35- 37  —  Newspaper  in  Education  Conference,  Peabody  Hotel, 
Memphis 
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The 

Livingston 

Awards 

For  Young  Journalists 

Three  $5,000  Prizes 

will  be  given  by  the 
Mollie  Parnis  Livingston 
Foundation  for  the  best 
1993  print  or  broadcast 
coverage  of  local,  national 
and  international  news 
by  journalists  aged  34  and 
younger  in  any  U.S.  medium. 

Purpose: 

To  recognize  and  further 
develop  the  abilities  of 
young  journalists. 

Procedure: 

Ali  entries  will  be  judged  on 
the  basis  of  a  single  report 
or,  in  the  case  of  series,  up  to  seven 
reports.  Organizations  may  apply 
for  individuals,  or  individuals  may 
apply  on  their  own.  The  deadline  for 
1993  entries  is  February  7,  1994. 
Application  forms  may  be  obtained 
from  Charles  R.  Eisendrath,  Executive 
Director,  The  Livingston  Awards, 
Wallace  House,  620  Oxford  Road, 
University  of  Michigan, 
Ann  Arbor,  Michigan  48104. 
Telephone:  (313)  998-7575. 


u 


Mollie  Pamis  Livingston, 

founder 


Judging  Panel 

Ken  Auletta, 

author 

John  Chancellor,  senior  commentator,  NBC  News 

Richard  M.  Clurman, 

journalist 

Osborn  Elliott 

professor  of  journalism,  Columbia  University 

Ellen  Ooodman,  columnist.  The  Boston  Globe 

Charlayne  Hunter-Gault, 

national  correspondent,  MacNeil/Lehrer  NewsHout 

Mike  Wallace  ,  correspondent,  CBS  News 


9  Delivering  Somebody 
Else’s  Newspaper 

The  Oak  Ridger  in  Tennessee  may  be 
the  first  to  do  it,  but  a  consulting  firm 
has  been  suggesting  it  to  smaller  pa¬ 
pers  for  the  past  year. 

1  O  Going  Against 
The  Trend 

The  Oak  Ridger  abandons  its  Sunday 
edition,  replacing  it  with  an  expanded 
Friday  weekend  edition. 

1  1  Cutting  Their 
Own  Deal 

The  New  York  Post  runs  help-wanted 
ads  after  busting  the  Newspaper  Guild 
unit  and  allows  union  members  to  ap¬ 
ply  for  their  old  jobs. 

1  2  Witch-hunt  Or 
Solution  To 
Drug  Problem? 

A  Florida  editor  is  fired  for  refusing  to 
submit  to  a  newly  implemented  drug 
test,  which  management  calls  a  step  to¬ 
ward  solving  the  nation’s  drug  problem. 

1  4  Drivers’  Records; 

Public  Or  Private 
Information? 

Thirty-two  states  allow  people  to  ob¬ 
tain  names,  addresses  and  driving 
records  by  providing  license  plate 
numbers,  but  proposed  federal  legisla¬ 
tion  would  outlaw  this. 


22  Interactive  Communications 


Planners  delay 
site  review  on 
proposed  store 


Ready  for 
ghosts  and 
goblins 


24  Newspeople  in  the  News 


28  Advertising/Promotion 


30  News  Tech 


34  Syndicates/News  Services 


The  storytelling  tradition 

aaaaiB  ^ 


40  Classified 


1  9  Newspaper 

Circulation  Reports  ^ 

The  latest  Audit  Bureau  FAS-FAX  re-  WwLk^'rleTim 

port  shows  that  circulations  are  failing 
to  recover  with  the  economy;  large  de¬ 
clines  Sundays. 

1  8  Pay  Hike 
Delayed  At 
Canadian  Papers 

The  Toronto  Sun  Publishing  Corp. 
blames  shrinking  advertising  revenue 
in  the  Toronto  market  for  action  taken 
at  two  of  its  papers;  Toronto  Star  wants 
union  to  forfeit  pay  hike. 


2  Calendar 


6  Editorial 


Circulation  averages  for  six  months  ended: 

September  30, 1993 


7  Letters  to  the  Editor 


7  Newspaperdom 


20  The  New  Curmudgeon 


United  States 

Daily  Newspapers 


33  Stock  Tables 


Page  16  Circulation  reports 
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The  Kelsey  Group 


Editor(5?Publisher 


INTERACTIVE  NEWSPAPERS  ’94 
The  Multimedia  Mission 


Increasingly,  newspaper  publishers  are  using  interactive  media  to  protect  their  revenue  stream,  enhance 
the  news  product,  offer  advertisers  value-added  services  and  differentiate  their  paper.  The  objective  of  the 
conference  is  to  provide  up-to-date,  practical  and  actionable  information  on  the  developments  occurring  in 
the  marketplace  today. 

Designed  by  E&P  columnist  Michael  Conniff,  this  is  the  one  conference  where  newspaper  management 
can  meet  with  the  entire  community  of  suppliers  to  the  voice  and  electronic  information  services  market.  Last 
year’s  event  in  San  Francisco  attracted  300  attendees  despite  a  blizzard  that  crippled  the  East  Coast.  Join  the 
400  industry  leaders  expected  at  Interactive  Newspapers  ’94. 

If  your  responsibilities  include  revenue  generation,  reader  satisfaction 
or  advertiser  attraction  and  retention,  you  should  be  at  this 
important  conference  to  help  your  newspaper’s  position. 

The  Fifth  Annual  Conference 
Voice,  Fax,  Online  Services,  and  Database  Marketing 

February  14-16, 1994  at  the  Hyatt  Regency,  Tampa,  Florida 


Some  of  the  topics  that  will  be  addressed  Include: 

•  The  Market  for  Interactive  Newspapers 

•  Editorial  Summit 

•  Multimedia  Summit 

•  Town  Meeting  on  Alliances  with  Telcos 

•  The  News  on  Interactive  Television 

•  The  PDA  Story:  Stay  Portable  or  Perish 

•  Audiotex:  The  Ten  Year  Plan 

•  Getting  Started  in  Multimedia  Services 

•  Database  Marketing:  How  to  Own  the  Customer 

•  Born-Again  Consumer  Online  Services 

•  Fax  Publishing:  Coming  or  Going? 

•  Newspapers  2000 

•  Interactive  Newspapers  Worldwide 


Voice  Personals:  New  Threats, 
New  Opportunities 

Current  Caller-Paid  Voice  Services 


Voice  Personals  (142) 
Voice  Classifieds  (130) 
Horoscopes  (77) 


Voice  Personals  (8.1) 
Stock  (^otes  (8.0) 
Voice  Classifieds  (7.1) 


Survey  Conducted  by  The  Kelsey  Group  in  Early  1993 
Among  314  Dailies  and  Weeklies  With  Circulation  Over 
30,000 

This  survey  is  currently  being  updated  so  new  results  can  be 
compared  with  data  collected  over  the  past  four  years. 
Questions  include  primary  objectives  for  interactive  media, 
hee  and  paid  services  being  offered  and  considered,  and 
satisfaction  levels. 


The  cost  is  $645  before  November  15,  $745  before  January  1,  $845  before  February  11. 
Tabletop  exhibits  will  allow  leading  vendors  to  demonstrate  Interactive  products/services. 
For  Information  and  a  brochure,  call  Natalie  Kaye  at  (609)  730-1000,  Fax:  (609)  730-1234. 


James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 

Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 
D.  Colin  Phillips,  General  Manager 
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Required  training 

ONE  OF  THE  Council  of  Europe’s  recommendations  about  “ethics  in  journal¬ 
ism”  that  E&P  criticized  last  week  (E&P,  Nov.  6,  p.  6)  is  that  “journalists  be 
required  to  have  appropriate  professional  training.”  This  is  another  way  of  say¬ 
ing  journalists  must  attend  a  certain  school  or  belong  to  a  professional  associa¬ 
tion,  or  colegio,  to  obtain  a  license  to  work. 

The  Inter  American  Press  Association  has  been  fighting  such  licensing  pro¬ 
grams  in  Latin  America  for  decades.  Ricardo  Trotti,  coordinator  of  IAEA’s  Free¬ 
dom  of  the  Press  Program,  said  they  are  becoming  less  widespread  despite  laws 
governing  journalist  training  in  nine  countries. 

Now,  this  censorship  and  licensing  technique  has  immigrated  to  Europe, 
where  some  officials  would  superimpose  it  on  the  emerging  free  press  in  Cen¬ 
tral  and  Eastern  Europe. 

According  to  information  compiled  by  Trotti,  the  first  licensing  law  of  this 
kind  was  passed  in  Cuba  April  21,  1942,  and  remained  in  effect  until  1959.  The 
nine  countries  in  this  hemisphere  with  obligatory  journalist  colegio  member¬ 
ship  on  the  books:  Brazil,  Colombia,  Costa  Rica,  Ecuador,  Haiti,  Honduras, 
Panama,  Peru  and  Venezuela.  Of  these,  only  Costa  Rica  and  Venezuela  apply 
the  regulations  vigorously.  In  the  others,  the  provision  is  increasingly  flexible, 
Trotti  reports. 

In  the  Dominican  Republic,  Chile  and  Nicaragua,  licensing  has  been  abol¬ 
ished  in  recent  years  but  there  are  threats  that  it  may  be  restored  in  Nicaragua 
and  Chile  and  adopted  in  Paraguay. 

Trotti  said,  “In  those  countries  where  licensing  exists,  it  has  not  brought  bet¬ 
ter  professional  conduct  and  benefits  than  in  those  where  there  is  no  such  li¬ 
censing.  Neither  has  it  necessarily  advanced  the  cause  of  press  freedom,  better 
academic  training  or  effective  anti-regulatory  action.” 

Obligatory  membership  in  an  association  and  the  requirement  of  a  universi¬ 
ty  degree  are  insidious  ways  to  control  the  press  through  mandatory  licensing. 
Licensing  must  be  fought  in  the  halls  of  the  Council  of  Europe  just  as  IAEA  has 
opposed  it  throughout  Latin  America. 

Hong  Kong  press 

ANTICIPATING  THAT  CHINA  may  squelch  Hong  Kong’s  free  press  when  it 
takes  over  that  British  colony  in  1997,  20  outstanding  media  executives  from 
throughout  the  world  met  there  recently  to  emphasize  the  importance  of  main¬ 
taining  press  freedom  during  and  after  the  transition.  In  an  effort  to  beat  Bei¬ 
jing  to  the  punch,  these  representatives  of  the  free  Western  press  served  notice 
on  China  that  its  actions  would  be  monitored  closely  and  any  curtailment  of 
press  freedom  would  be  denounced  loudly. 

Equally  important  was  the  notice  that  this  group  served  on  Hong  Kong  offi¬ 
cials  and  their  British  overseers  that  their  house  must  be  put  in  order  —  some 
laws  repealed  —  so  the  Chinese  cannot  find  an  excuse  to  build  restrictions  on 
British  precedents. 

Relics  of  a  colonial  past  that  threaten  a  free  press  must  be  eliminated. 


Charter  Member, 

Audit  Bureau 
of  Circulations 
Member, 

of  Circuiations  Newspaper  Association  A 
of  America 
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Letters  to  the  Editor 


Says  maybe  it’s  the 
editor  who’s  out  of  touch 


DON  CORRIGAN’S  entertaining 
Shop  Talk  at  Thirty  piece  “journalism 
Academia  Out  of  Touch”  (E&P,  Oct. 
2,  p.  44)  left  me  slightly  puzzled,  espe¬ 
cially  when  put  in  context  with  a  news 
article  in  the  same  issue. 

In  Shop  Talk,  Mr.  Corrigan  diligent¬ 
ly  waxes  the  overargued  thesis  that 
universities  are  not  training  students  to 
turn  on  a  computer,  find  area  codes, 
call  a  taxi  or  even  comb  their  hair  be¬ 
fore  an  assignment. 

In  a  separate  news  article,  an  Asso¬ 
ciated  Press  Managing  Editors  study 
shows  that  44%  of  journalists  want  to 
leave  their  current  newspaper;  36%  are 
dissatisfied;  21%  want  to  leave  journal¬ 
ism  in  five  years;  62%  of  all  younger 
journalists  want  to  leave  their  jobs  — 
and  the  numbers  are  rising. 

It’s  common  knowledge  that  readers 
are  dissatisfied  as  well.  Readers  —  es¬ 
pecially  younger  ones  —  are  run¬ 
ning  away  from  newspapers. 


Newspaperdom» 

so  YiARS  AGO  .  .  .  Press  Wire¬ 
less,  formed  in  1929  by  major  news¬ 
papers  and  press  associations  as  a  co¬ 
operative  venture  to  transmit  news 
dispatches  by  radio,  vigorously  op¬ 
poses  a  Federal  Communications 
Commission  proposal  for  a  merger  of 
international  communications.  Press 
Wireless  also  charged  the  FCC  with 
discrimination  for  denying  it  a  li¬ 
cense  to  transmit  war  news  from 
North  Africa. 

Experts  give  optimistic  reports 
about  tests  of  “ersatz”  newsprint  on 
presses  of  the  New  York  Daily  News. 
Experiments  with  rolls  of  paper 
made  from  de- inked  newspapers  are 
seen  as  a  practical  way  to  help  solve 
the  newsprint  shortage. 

From  Editor  &  Publisher 
November  13,  1943 


Considering  these  facts,  Mr.  Corri¬ 
gan  and  others  might  actually  be  pay¬ 
ing  academics  a  compliment  by  saying 
schools  aren’t  training  young  people 
whom  conventionally  thinking  editors 
can  use  quickly.  Despite  this,  I  person¬ 
ally  disagree  with  his  opinion. 

In  his  article,  Mr.  Corrigan  laughs  at 
academic  research  paper  topics.  He  in¬ 
fers  that  they  are  irrelevant.  It  is  the 
same  laugh  and  charge  that  many  read¬ 
ers  frequently  fire  at  newspapers, 
maybe  even  his  own.  Though  research 
papers  probably  won’t  give  Mr.  Corri¬ 
gan  his  “hot”  news  story  for  the  next 
edition,  they  are  absolutely  vital  for  a 
thoughtful  evolution  of  mass  commu¬ 
nications  in  our  society. 

I  strongly  believe  that  Mr.  Corrigan 
and  other  editors  with  simple  “vo- 
tech”  mentalities  would  do  well  to  re¬ 
assess  the  situation.  Some  might  call 
them  out-of-touch. 

Regardless,  mutual  respect  between 
professionals  and  academics  is  the  only 
positive  answer.  We  all  need  to  work 
together  for  the  best  possible  future. 

Steve  Dozier 

Dozier  is  an  assistant  professor 
of  journalism  at  the 
University  of  Kentucky 


In  praise  of 
community  college 
j -school  programs 

PERHAPS  DON  CORRIGAN  has  a 
point  about  journalism  programs  failing 
to  properly  train  their  students  for  ca¬ 
reers  in  newspapers. 

That  being  the  case,  maybe  newspa¬ 
per  editors  should  look  for  future  re¬ 
porters  in  journalism  programs  at  com¬ 
munity  colleges  across  America. 

We  teach  students  the  basics:  writing, 
spelling,  interviewing,  style,  libel  and 
put  them  right  to  work  on  our  campus 
newspapers.  So  they  interview  coaches, 
administrators,  faculty  and,  of  course. 


students.  They  do  news,  sports,  features, 
columns  and  even  editorials.  But  most 
of  all,  they  learn  the  basics  of  what  it 
takes  to  be  good  newspaper  reporters: 
good  writing. 

David  Merves 

Merves  is  an  associate  professor 
of  journalism  and  an  adviser  to  the 
Falcon  Times  at  Miami'Dade 
Community  College  in  Florida 


Disagrees  with 
reported  context 
of  remarks 

I  WANT  TO  congratulate  Tony  Case 
for  his  comprehensive  coverage  of  our 
1993  National  Conference  (E&P,  Oct. 
2,  p.  10).  It  is  no  reflection  on  the  over¬ 
all  quality  of  his  repo  rtage  to  attempt,  if 
I  may,  to  correct  the  record  in  a  couple 
of  areas. 

It  is  true  that  Juan  Palomo  and  1  had 
some  lively  differences  at  one  of  the 
panels,  but  these  are  differences  found¬ 
ed  in  mutual  respect.  I  did  describe 
Juan  as  a  troublemaker,  but  it  was  in 
the  context  of  a  previous  exchange  that 
cast  the  remark  in  the  category  of  a  wry 
joke.  The  audience  got  it  and  laughed. 

Your  reporter  may  have  missed  the 
exchange  and  therefore  missed  the 
point,  suggesting  that  I  “snapped”  at 
Juan.  Not  true. 

Couple  of  other  points:  NLGJA’s  ef¬ 
fort  to  persuade  NAHJ  to  move  from 
Colorado  was  based  on  the  fact  that 
Amendment  2  threatened  the  liveli¬ 
hood  of  gay  journalists  as  well  as  others 
and  was  poised  to  spread  to  other 
states.  This  was  a  professional  and  free- 
speech  stance,  not  politics,  and,  1  would 
submit,  not  hypocrisy. 

Also,  NLGJA  decided  not  to  endorse 
Sandy  Nelson’s  cause  when  asked  in 
1992  because  as  couched  at  the  time,  it 
advocated  that  journalists  be  allowed  to 
be  as  political  as  they  desire  outside 
work  hours.  This  was  not  about  dis¬ 
crimination  against  a  gay  journalist,  our 
board  concluded,  and  thus  not  within 
our  purview. 

In  closing,  thanks  to  E&P  for  its 
continued  good  coverage  of  gay  issues 
in  the  media. 


Leroy  Aarons 

Aarons  is  president  of  the 
National  Lesbian  and 
Gay  Journalists  Association 
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Wisely,  Ryder  wouldn’t  own 
its  own  newspaper. 

Maybe  you  shouldn’t  own 
your  own  trucks. 


■I 

P^^Bbviously,  we’re  not  news¬ 
paper  people.  But  if  you  own  your 
own  vehicles,  you  may  be  in  the 
wrong  business  too. 

With  a  Ryder  Full  Service 
Lease,  you  get  customized  trucks 
and  spare  or  loaner  vehicles  when 
you  need  them.  A  preventive  main¬ 
tenance  program  and  a  competitively 
priced,  comprehensive  fuel  program. 
And  complete  administrative  and 
safety  services.  All  so  you  can 
concentrate  on  your  newspaper  and 
customers,  instead  of  the  business 
of  vehicle  ownership. 


So,  to  learn  how  a  Full  Service 
Lease  can  improve  your  bottom  line, 
call  1-800-RYDER-OK,  exL  192,  for  a 


free  brochure  and  “Lease  Versus  Own 
Analysis.”  And  get  the  scoop  on  news¬ 
paper  transportation. 


©1993  Ryder  Truck  Rental,  Inc.  A  Ryder  System  Co.  Ryder  is  an  equal  opportunity  employer. 


Full  Service  Lease 


since  1884  November  13, 1993 

Delivering  Somebody 
Rise’s  Newspaper 

Oak  Ridger  may  be  the  first  to  do  it,  but  a  consulting  firm 
has  been  suggesting  it  to  smaller  papers  for  the  past  year 


by  Qeorge  Qarneau 

WHY  IS  THE  Oak  Ridge,  Tenn.,  Oak 
Ridger  selling  subscriptions  to  the  Sun¬ 
day  New  York  Times  and  Atlanta  Jour¬ 
nal  and  Constitution? 

To  replace  the  defunct  Sunday  Oak 
Ridger  and  satisfy  its  five-day-a-week 
subscribers  who  want  the  full-service 
Sunday  paper,  full  of  world  news  and 
special  sections,  that  the  Oak  Ridger 
couldn’t  produce. 

This  is  an  unusual  relationship  de¬ 
spite  the  relentless  flurry  of  companies 
announcing  “strategic  alliances”  and 
“partnerships.” 

New  York  Times  Co.  spokesman  Bill 
Adler  said  several  of  the  company’s  re¬ 
gional  newspapers  market  the  Sunday 
Times  but  he  had  not  heard  of  any 
non-Times  Co.  papers  doing  it. 

“Everybody  gains  from  this,”  he  said. 

The  Oak  Ridger  may  be  the  first 
small  paper  to  buy  other  companies’ 
metropolitan  Sunday  papers  from  an 
independent  wholesaler  and  market 
them  —  but  it’s  not  the  first  to  be  ad¬ 
vised  to  do  so. 

Pulse  Research  Inc.,  a  research  and 
consulting  firm  in  Portland,  Ore.,  has 
been  telling  small  newspapers  to  do 
just  that  for  about  a  year,  said  Tom 
Stearns,  vice  president  and  general 
manager,  who  takes  responsibility  for 
the  idea. 

“There’s  a  demand  for  comprehen¬ 
sive  national  and  international  news 
that  is  best  met  by  national  news¬ 
papers,  particularly  at  a  time  of  declin¬ 
ing  resources  for  local  papers,”  he  said. 
“The  partnership  is  very  logical.” 

The  arrangement  creates  “a  stronger 
relationship  with  readers,”  in  which 
the  local  paper  is  “viewed  as  the  infor¬ 
mation  link  within  that  community. 


which  is  where  we  think  newspapers 
need  to  be,”  Stearns  said.  “They  have 
to  be  seen  not  as  newspapers  but  as  in¬ 
formation  companies.” 

Stearns  said  he  got  the  idea  in  1990 
while  discussing  how  the  Washington 
Post  Co.-owned  Everett  (Wash.)  Her¬ 
ald  could  improve  its  international 
coverage.  He  thought:  Why  not  deliver 
the  Washington  Post?  The  notion 
brewed  until  last  year,  when  he  first 
began  recommending  it  to  clients. 

The  Oak  Ridger  apparently  is  the 
first  to  try  it. 

Oak  Ridger  publisher  Pete  Esser  said 


most  of  the  150  to  200  people  who  opt¬ 
ed  for  a  Sunday  paper  from  out  of  town 
already  are  daily  subscribers. 

“It  just  gave  us  the  opportunity  to 
offer  readers  a  product  on  Sunday  that 
we  couldn’t  deliver,”  Esser  said.  “We  are 
simply  trying  to  offer  customers  a  ser¬ 
vice,  and  we  felt  that  if  we  could  offer 
them  that  service  instead  of  our  com¬ 
petition,  we  would  be  in  a  better  posi¬ 
tion.” 

He  expected  the  Sunday  offering 
would  have  little  effect  on  the  Sunday 
Knoxville  News  Sentinel,  which  has 
more  than  50%  penetration  in  Oak 
Ridge.  “Our  niche  is  local  news.  We 
don’t  compete  with  the  New  York 
Times  and  Atlanta  Journal  and  Consti¬ 
tution.  We  offer  them  as  a  complemen¬ 
tary  package,”  he  said. 

At  $169  a  year  for  Sunday  home  de¬ 
livery  of  the  Times  and  $83  for  the 


Journal  and  Constitution,  the  Oak 
Ridger  “will  make  enough  money  to  re¬ 
coup  costs,  but  it  won’t  be  a  big  mon¬ 
ey-maker,”  Esser  said. 

While  one  experiment,  still  un¬ 
proven,  does  not  make  a  trend,  Stearns 
said,  “What  definitely  is  a  trend  is  that 
in  any  given  market,  according  to  our 
surveys  for  1,350  clients,  there  is  a 
strong  interest  in  national  and  interna¬ 
tional  news,  and  small  papers  can’t  do 
that  job.” 

Surveys  indicate  that  25%  to  30%  of 
people  have  a  strong  interest  in  na¬ 
tional  and  international  news. 


While  the  idea  of  delivering  an  out- 
of-town  paper  obviously  is  not  univer¬ 
sally  applicable,  Stearns  said  it  makes 
sense  for  a  small  daily  such  as  the  Oak 
Ridger,  provided  that  there  is  demand 
for  world  news,  the  small  paper  cannot 
put  out  a  full-fledged  Sunday  package 
and  it  does  not  compete  for  advertisers 
with  the  papers  that  it  offers. 

For  a  small  paper  competing  with  a 
larger  nearby  paper,  the  arrangement 
can  fend  off  incursion  into  its  core 
market,  said  Stearns,  who  has  recom¬ 
mended  that  small  papers  consider 
such  partnerships  —  daily  as  well  as 
Sunday  —  with  the  nation’s  largest 
half-dozen  papers. 

“Most  small  dailies  should  be  capa¬ 
ble  of  delivering  another  company’s 
Sunday  paper,  or  two,  without  adding 
much  to  the  cost  of  their  existing  de¬ 
livery  systems,”  Stearns  said.  KS?? 


“It  just  gave  us  the  opportunity  to  offer  readers 
a  product  on  Sunday  that  we  couldn’t  deliver,” 
Esser  said. 
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Going  Against 
The  Trend 


Oak  Ridge,  Tenn.,  daily  abandons  Sunday  edition, 
replacing  it  with  expanded  Friday  weekend  edition 


by  Qeorge  Qarneau 

THE  OAK  RIDGE,  Tenn.,  Oak  Ridger 
has  abandoned  its  Sunday  edition  and 
replaced  it  with  a  greatly  expanded  Fri¬ 
day  weekend  edition. 

Along  with  its  Sunday  paper,  the 
Oak  Ridger  abandoned  any  pretensions 
of  covering  the  world  and  refocused  its 
identity  as  a  strictly  local  paper,  pub¬ 
lisher  Pete  Esser  said. 

The  11,000-circulation  afternoon 
Stauffer  Communications  daily  Oct.  23 
dumped  the  Sunday  edition  that  it 
started  in  1988.  The  Sunday  Oak  Ridg- 
er’s  circulation  never  surpassed  the  dai¬ 
ly’s. 

Killing  a  Sunday  paper  goes  against 
a  long,  continuing  national  trend  in 
which  Sunday  circulation,  and  circula¬ 
tion  growth,  has  surpassed  weekday. 


Former  Sunday  Oak  Ridger 


The  paper  made  the  about-face  after 
realizing  that  it  couldn’t  compete  Sun¬ 
days  with  the  Knoxville  NewS'Sentinel, 
which  is  based  20  miles  east  but  has  a 
high  penetration  in  Oak  Ridge,  and 
larger  metro  papers. 

In  an  odd  quirk  of  newspapering,  for 
readers  in  the  market  who  want  a  full- 
service  Sunday  paper,  the  Oak  Ridger 
has  offered  to  deliver  the  New  York 
Times  or  Atlanta  Constitution.  Be¬ 
tween  150  and  200  Oak  Ridge  resi¬ 
dents  opted  for  one  or  the  other,  for 
$16.25  and  $8.50  a  month,  respectively. 

“There’s  no  way  on  God’s  earth  we 
are  going  to  produce  anything  like  a 
Sunday  Constitution  or  Sunday  Times,” 
Esser  said. 

The  move  to  a  larger  Friday  paper, 
incorporating  many  features  of  the 
Sunday  edition,  was  dictated  by  market 
studies  showing  that  readers,  many  of 
whom  do  not  work  on  weekends, 
wanted  ads  and  community  informa¬ 
tion  before  the  weekend,  Esser  said. 

When  informed  of  the  findings,  ad¬ 
vertisers  went  along,  he  said. 

Most  Sunday  advertisers  have  shift¬ 
ed  to  the  Friday  paper  or  to  the  Mon¬ 
day  and  Tuesday  papers,  which  have 
expanded  to  about  24  pages,  from  16, 
he  said. 

The  new  Friday  edition  is  larger 
than  the  former  Sunday  edition  and 
includes  an  expanded  auto  section, 
new  real  estate  magazine  and  newly 
formatted  help-wanted  classified  ad 
section. 

To  fill  the  gap  in  local  news  coverage 
during  the  weekend  —  for  readers  who 
can’t  wait  until  Monday  for  local  sports 
scores,  for  example,  the  paper  started 
RidgeLine,  an  audiotex  service  deliver¬ 
ing  news,  weather,  sports  and  school 
information  by  telephone. 

“It’s  not  perfect,  but  it  helps,”  Esser 
said. 

Producing  one  fewer  paper  a  week 
gives  the  Oak  Ridger  staff  more  time  to 


concentrate  on  their  more  localized 
mission. 

“We  looked  at  what  our  market  was, 
and  it  was  not  to  be  a  metro  paper.  It 
was  to  be  a  community  paper,”  Esser 
said.  “We  decided  to  get  out  of  the  na¬ 
tional  and  international  news  business 
and  be  the  best  at  local  news  .... 
That’s  a  niche  we’ll  leave  the  Knoxville 
NewS'Sentinel,  CNN  and  the  other 
TV  stations.” 

The  paper  also  added  several  local 
correspondents  and  photo  features, 
Esser  said. 

Along  with  the  revamped  Friday  pa¬ 
per,  the  company  added  a  total-mar¬ 
ket-coverage  advertising  package  mail¬ 
ed  to  non-subscribers. 

Market  research  and  consulting 
were  provided  by  Pulse  Research  Inc. 
of  Portland,  Ore. 


New  Friday  weekend  edition 


10 


Editor6?PubUsher  •  November  13,  1993 


Cutting  Their 
Own  Deal 

N.Y.  Post  runs  help-wanted  ads  after  busting  Guild; 
union  members  can  reapply  for  their  old  jobs 


by  Qeorge  Qarneau 

AFTER  BREAKING  THE  Newspaper 
Guild  local,  and  throwing  280  people 
out  of  work,  in  the  process  of  acquiring 
the  New  York  Post  from  bankruptcy. 
News  Corp.  Ltd.  chairman  Rupert  Mur¬ 
doch  is  hiring. 

In  a  help-wanted  display  ad  in  the 
Newark  Star-Ledger,  the  Post  was  trying 
to  attract  reporters,  editors,  photogra¬ 
phers,  advertising  sales  people  and 
clerks  with  the  promise  of  “Exciting 
Opportunities  At  The  Revitalized  New 
York  Post.” 

Post  executives  have  not  said  how 
many  of  the  former  Guild-represented 
workers  in  news,  advertising  and  busi¬ 
ness  operations  would  be  rehired  after 
their  strike  was  broken  by  management 
employees  and  members  of  craft 
unions.  The  union  expected  that  as 
many  as  200  of  the  workers  that  it  rep¬ 
resents  would  be  replaced. 

Tom  Pennacchio,  secretary-treasurer 
of  the  Guild  local,  said  the  union  does 
not  know  how  many  Guild-represented 
workers  were  rehired. 

Pennacchio  said  the  union’s  request 
for  a  head  count  was  refused.  The 
union  legally  would  remain  the  bargain¬ 
ing  agent  if  at  least  half  of  its  former 
members  are  rehired.  About  20  mem¬ 
bers  have  quit  the  union,  he  said. 

One  reporter  who  was  rehired.  Bill 
Hoffmann,  said  eight  reporters  were  re¬ 
hired  from  what  was  a  staff  of  about  50. 
He  said  the  newsroom,  currently  about 
half  its  former  size,  was  working  hard, 
with  many  aggressive  young  reporters 
on  the  job  and  others  being  inter¬ 
viewed. 

“Everybody  makes  their  own  deal,”  he 
said,  referring  to  pay  and  benefits, 
which  remained  about  the  same  for 
him. 

Pat  Smith,  a  spokesman  with  an  out¬ 
side  public  relations  firm,  declined  to 
give  details  of  the  staffing  process  but 


said  News  Corp.  planned  to  expand  the 
news  staff  from  earlier  levels. 

Pennacchio  said  not  only  did  Mur¬ 
doch  throw  Guild  workers  out  on  the 
street  without  severance  pay,  their 
health  insurance  is  due  to  run  out  in 
late  November. 

“It’s  one  of  the  worst  things  any  pub¬ 
lisher  has  done,”  he  said,  adding  that 
the  federal  government  “should  be 
ashamed  of  itself’  because  the  Federal 
Communications  Commission  waived 


HER  NEW  YORK  survived  three 
weeks  as  the  first  daily  newspaper  for 
women  before  scaling  back  to  a  weekly 
newspaper  for  women. 

The  announcement  came  a  week  af¬ 
ter  Marcia  Cohen  resigned  as  editor  in 
chief. 

Publisher  Steven  Hoffenberg,  who 
heads  a  company  that  buys  uncollected 
debts,  started  Her  New  York  Oct.  1.  He 
ran  the  New  York  Post  for  a  couple  of 
weeks  earlier  this  year  before  a  Securi¬ 
ties  and  Exchange  Commission  lawsuit 
dashed  his  takeover. 

Hoffenberg  said  the  weekly  Her  New 
York  will  cost  $1,  up  from  the  50-cent 
daily  version;  will  be  bigger,  with  80 
pages  or  more,  compared  with  56  daily; 
and  will  have  beefed-up  feature  sec¬ 
tions. 

Hoffenberg  said  he  wants  women 
who  buy  supermarket  tabloids  to  buy  his 
paper. 

Printed  by  the  Record,  Bergen  Coun¬ 
ty,  N.J.,  the  weekly  will  hit  the  news¬ 
stands  Thursday  nights. 

With  40  ad  pages  booked  for  its 
weekly  debut  Oct.  28,  “We  think  we’re 
at  the  point  of  breaking  even  as  a  week- 


its  cross-ownership  rule  to  allow  Mur¬ 
doch  to  reacquire  the  Post  while  he 
owns  WYNY-TV,  New  York. 

Smith  said  the  Post  had  no  obliga¬ 
tion  to  the  Guild. 

Murdoch  told  News  Corp.  sharehold¬ 
ers  in  Adelaide,  Australia,  in  October 
that  he  expected  the  Post  to  lose  $5 
million  to  $10  million  a  year,  “but  it  is  a 
paper  of  great  influence  and  is  a  very 
strong  base  for  the  company  in  what  is 
the  media  capital  of  the  world.” 


ly,”  Hoffenberg  said. 

He  added  that  he  believes  that  there 
is  a  market  for  a  daily  newspaper  for 
women  —  but  he  doesn’t  want  to  take 
the  financial  battering  necessary  to 
prove  it. 

Reuters  opens 
Charlotte  bureau 

REUTERS  HAS  OPENED  a  news  bu¬ 
reau  in  Charlotte. 

Reuters  senior  vice  president  Andrew 
Nibley  said  the  bureau  “reflects  our  un¬ 
derstanding  of  the  importance  of  the 
Carolina  region  to  Reuter  business  and 
media  subscribers.” 

The  bureau  is  the  British  news  and  fi¬ 
nancial  information  company’s  26th  in 
North  America  and  I24th  worldwide. 

Sunday  price  hike 

THE  ST.  PETERSBURG  Times  has  in¬ 
creased  the  single-copy  price  of  its  Sun¬ 
day  paper  from  750  to  $1  in  many  mar¬ 
ket  areas. 


New  York  City  daily 
for  women  becomes  weekly 
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Witch-hunt  Or 
Solution  To 
Drug  Problem? 

Editor  fired  for  refusing  to  submit  to  newly  implemented 
drug  test;  four  employees  follow  her  lead;  management  calls 
test  a  step  toward  solving  the  nation’s  drug  problem 


by  Dorothy  Qiobbe 

WHEN  VALARIE  HARKING  walked 
out  of  the  North  Port  (Fla.)  Sun  Herald 
newsroom  in  September,  it  was  in 
protest  of  what  she  calls  “the  witch¬ 
hunt  of  the  1990s.” 

Harring,  an  award-winning  reporter 
and  editor  employed  by  the  newspa¬ 
per’s  parent  company,  Sun  Coast  Me¬ 
dia  Group,  for  eight  years,  was  fired  af¬ 
ter  she  refused  to  submit  to  a  newly 
implemented  drug-testing  policy. 


“Personally,  I  wouldn’t  have  had  a 
problem  with  taking  the  [drug]  test,” 
Harring  said.  “1  certainly  don’t  think 
anyone  should  work  under  the  influ¬ 
ence.  The  issue  isn’t  the  test  so  much 
as  condoning  a  policy  that  although  le¬ 
gal  under  Florida  law,  I  believe  to  be 
unconstitutional  and  particularly  inap¬ 
propriate  for  newspapers  to  be  a  part 
of.” 

While  there  are  few  federal  drug¬ 
testing  statutes,  many  states  have  draft¬ 
ed  drug-testing  legislation.  Generally, 


‘‘The  issue  isn’t  the  test  so  much  as  condoning  a 
policy  that  although  legal  under  Florida  law,  I 
believe  to  be  unconstitutional  and  particularly 
inappropriate  for  newspapers  to  be  a  part  of.” 


Eventually,  four  employees  followed 
her  lead.  Harring  objected  to  the  poli¬ 
cy  on  several  grounds,  based  mostly  on 
the  Fourth  Amendment  and  Florida’s 
privacy  law. 

Harring’s  situation  is  hardly  unique. 
As  some  newspapers  begin  to  imple¬ 
ment  drug-testing  policies  that  mirror 
those  enforced  in  the  business  commu¬ 
nity,  many  find  themselves  uncomfort¬ 
ably  positioned  between  protecting 
corporate  interests  and  defending  the 
very  principles  that  they  hold  dear. 

The  right  to  privacy,  control  of  off- 
duty  behavior  and  the  validity  of  drug 
testing  are  hotly  contested  issues  in  the 
larger  debate  about  the  role  of  news¬ 
papers  when  confronted  with  policies 
that  may  be  embraced  by  government 
and  business  but  that  raise  constitu¬ 
tional  concerns. 


the  courts  have  supported  drug  testing 
when  there  is  an  overriding  interest  in 
promoting  public  safety;  drug  testing  of 
transit  workers  has  been  allowed,  for 
example.  Other  laws  vary  according  to 
whether  the  employer  is  public  or  pri¬ 
vate. 

“The  problem  that  people  in  the 
newspaper  business  have  is  that  drug 
testing  has  repeatedly  been  declared 
unconstitutional  in  the  public  sector,” 
Harring  said.  “You  can’t,  for  example, 
randomly  test  teachers  in  public 
schools  or  firefighters.” 

Robert  Vedder,  vice  president  of 
Sun  Coast  Media,  said,  “What  hap¬ 
pens  at  a  business  is  not  the  same  as 
what  happens  in  public.  A  business  has 
the  right  to  enforce  certain  rules.  For 
instance,  although  we  believe  in  free¬ 
dom  of  speech,  in  our  place  of  busi¬ 


ness,  profanity  is  not  tolerated.  In  re¬ 
gard  to  drug  testing,  it  is  comforting  to 
know  that  the  government  realizes  this 
and  has  set  guidelines  that  let  a  busi¬ 
ness  test  for  drugs.” 

The  Drug  Free  Workplace  Act  of 
1988  while  not  enforcing  drug  testing 
supports  an  employer’s  right  to  do  so. 

“[Implementing  the  policy]  was  an  1 
agonizing  decision,”  Vedder  said.  “We 
in  the  newspaper  business  generally 
hold  that  freedoms  of  all  kinds  are  very 
important  to  defend  and  support.  We  I 
criticized  every  aspect  of  [the  policy]  i 
and  made  lots  of  changes,  and  I’m  sure  i 
we  will  improve  it  still  as  we  learn  from  i 
it.”  i 

Sun  Coast’s  overriding  concern,  * 

Vedder  said,  “was  to  try  to  be  a  solu¬ 
tion  to  this  terrible  disease  [of  drug  ' 
abuse].  That’s  why  we  made  a  decision  ! 
that  cut  squarely  into  those  foundation  i 
principles  we  protect,  hopefully  for  just  j 
as  big  and  less  selfish  principles  and  | 
goals.  It  hurts  to  lose  a  few  employees.  ’ 

But  we  can  say  that  we  are,  in  fact,  do¬ 
ing  more  than  preaching,  more  than 
reporting,  more  than  editorializing.  We 
are  trying  to  solve  this  problem.” 

Vedder  compared  the  response  to 
the  drug-testing  policy  to  the  “trau¬ 
matic”  reaction  that  the  company’s  no¬ 
smoking  policy  engendered  when  it 
was  introduced  a  few  years  ago. 

But  that’s  comparing  apples  and  or-  | 
anges,  Harring  said,  because  not  only  5 
is  smoking  legal,  “research  shows  that  ! 
drug  testing  does  not  measure  on-the-  I 
job  intoxication.” 

Traditional  drug  tests  use  urinalysis 
to  measure  only  the  presence  of  cer¬ 
tain  drug  by-products  without  deter¬ 
mining  when  or  where  the  drugs  were  ! 

taken.  } 
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Los  Angeles  Times 
is  accused  of 
^Catholic  bashing’ 

Newspaper’s  survey  of  sexual  activity 
among  priests  and  nuns  offends  cardinal 


“It  steps  over  the  bounds  of  banning 
particular  substance  use  on  the  job, 
and  by  condoning  that,  businesses  take 
on  an  inappropriate  law  enforcement 
role,”  Harring  said. 

She  sees  a  dangerous  precedent  in 
papers  adopting  policies  that  some 
courts  have  ruled  unconstitutional. 

“Traditionally,  a  newspaper’s  role 
was  to  stand  aside  and  function  as  so¬ 
ciety’s  watchdog,”  Harring  said.  “Papers 
have  stood  apart  and  pointed  out  that 
the  emperor  has  no  clothes  rather  than 
cloak  the  emperor. 

“People  at  the  paper,  to  the  best  of 
my  knowledge,  are  still  in  disagree¬ 
ment  with  the  policy,  though  most  of 
them  did  go  ahead  and  take  the  test. 
[But]  I  could  not  continue  to  work  for 
a  paper  that  cloaks  itself  in  the  First 
Amendment,  only  to  trample  on  the 
Fourth.”  However,  she  may  consider 
taking  a  new-hire  drug  test  in  the  fu¬ 
ture,  she  said. 

“I  just  think  it’s  inappropriate  for 
employers  to  have  an  ongoing  policy 
for  drug  testing,  and  I  think  it’s  partic¬ 
ularly  inappropriate  for  a  newspaper  to 
be  part  of  that.” 

Harring  predicted  that  the  policy 
would  be  declared  unconstitutional  af¬ 
ter  abuses  to  privacy,  among  other 
things,  are  proven. 

For  now,  she  said,  “These  are  the 
types  of  issues  that  need  to  be  exposed 
by  the  media,  not  condoned  by  them.” 


by  M.L.  Stein 

A  LOS  ANGELES  Times  poll  of 
priests  and  nuns  has  been  attacked 
sharply  by  Cardinal  Roger  M.  Mahony, 
who  accused  the  newspaper  of  engag¬ 
ing  in  “the  American  media’s  favorite 
pastime  —  Catholic  bashing.” 

The  survey,  which  is  in  progress,  was 
defended  by  Times  editor  and  execu¬ 
tive  vice  president  Shelby  Coffey  III  as 
“well-reasoned  and  fair.” 

The  Times  has  sent  questionnaires 
to  several  thousand  priests  and  nuns 
throughout  the  United  States  in  what 
the  paper  says  is  an  effort  “to  better 
understand  the  issues  and  challenges 
facing  the  Roman  Catholic  Church.” 

In  a  letter  to  Coffey  and  Times  pub¬ 
lisher  and  CEO  David  Laventhol,  Ma¬ 
hony  said  he  was  offended  by  the  ques¬ 
tions,  which  he  said  are  “heavily 


respect  for  priestly  life  or  commitment 
and  is  trying  to  determine  how  many 
are  active  either  heterosexually  or  ho- 
mosexually.  I  find  this  not  only  sad  but 
repulsive  and  demeaning  —  an  insult 
to  the  calling  of  the  priesthood.” 

The  Times  would  not  release  a  copy 
of  the  survey,  but  a  spokeswoman  said 
the  questions  deal  with  the  topics  cit¬ 
ed  by  Mahony  as  well  as  a  wide  range 
of  other  issues,  including  whether  the 
U.S.  media’s  treatment  of  the  Catholic 
Church  is  fair. 

“We’re  very  pleased  with  the  number 
of  responses  so  far,”  spokeswoman  Lau¬ 
ra  Morgan  said,  adding  that  no  other 
high  church  officials  had  complained 
about  the  poll. 

Coffey  issued  this  statement:  “The 
Times  has  one  of  the  best  opinion  re¬ 
searchers  in  the  business  [John  Bren¬ 
nan].  Our  polls  are  nationally  and  in- 


“Clearly,”  the  prelate  wrote,  “the  tone  of  the 
surveys  reveals  that  whoever  prepared  them  does 
not  have  much  respect  for  priestly  life  or 
commitment  and  is  trying  to  determine  how  many 
are  active  either  heterosexually  or  homosexually.” 


Giobbe,  Burnagiel 
join  E&P 

DOROTHY  GIOBBE  HAS  joined  Edi¬ 
tor  &  Publisher  as  an  associate  editor 
with  primary  responsibility  for  the  ad¬ 
vertising/promotion  section. 

A  graduate  of  Boston  University, 
Giobbe  has  worked  as  a  classified  ac¬ 
count  executive  at  New  York  Press,  a 
sales  assistant  at  Cosmopolitan  maga¬ 
zine  and  most  recently  an  associate  ed¬ 
itor  at  Metal  Center  News,  a  Capital 
Cities/ ABC  publication. 

Also  joining  E6fP  is  Lawrence  Bur¬ 
nagiel,  who  was  named  promotion 
manager.  Burnagiel  is  a  former  promo¬ 
tion  manager  of  the  Hartford  Courant 
and  Call-Chronicle  Newspapers,  Allen¬ 
town,  Pa.  He  also  worked  as  a  senior  ad 
copywriter  at  the  Denver  Post;  circula¬ 
tion/editorial  promotion  supervisor  at 
the  Des  Moines  Register  and  Tribune 
Co.;  and  promotion  manager  at  Ob¬ 
server  &  Eccentric  Newspapers,  Livo¬ 
nia,  Mich. 


skewed  toward  researching  specific, 
predetermined  conclusions.” 

The  Los  Angeles  cardinal  contin¬ 
ued,  “While  I  recognize  and  acknowl¬ 
edge  your  First  Amendment  rights  to 
publish  anything  you  wish,  at  the  same 
time,  I  must  object  most  vigorously  to 
this  clumsy,  superficial  effort  to  gener¬ 
ate  headlines  at  the  expense  of  the 
U.S.  Catholic  Church.” 

Mahony  said  the  questions  con¬ 
tained  in  the  poll  are  “limited  to  issues 
of  church  authority,  sex  and  whether 
priests  are  sexually  active.” 

“Clearly,”  the  prelate  wrote,  “the 
tone  of  the  surveys  reveals  that  whoev¬ 
er  prepared  them  does  not  have  much 


ternationally  recognized  as  well-rea¬ 
soned  and  fair  —  as  is  our  coverage  of 
religion. 

“Our  role  is  to  report,  not  exacer¬ 
bate.  Our  interest  in  this  survey  is  a 
journalistic  one:  to  examine  a  range  of 
subjects  —  some  controversial,  some 
less  so  —  that  are  important  to  the 
people  within  the  Catholic  Church  to¬ 
day.  The  intent  is  not  to  provoke  but  to 
aid  discussion.” 

Coffey  noted  that  priests  and  nuns 
are  under  no  obligation  to  respond  to 
the  questionnaire  if  they  agree  with 
Mahony’s  view. 

He  said  the  results  will  be  published 
in  the  “next  several  weeks.”  lE^P 
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Drivers’  Records: 
Public  Or  Private 
Information? 

32  states  allow  citizens  to  obtain  names,  addresses 
and  driving  records  simply  by  providing  license  plate 
numbers;  proposed  federal  legislation  would  outlaw  this 


by  Debra  Qersh  Hernandez 

LEGISLATION  INTENDED  TO  pro¬ 
tect  the  privacy  of  drivers’  records 
could  cut  off  a  valuable  resource  for 
journalists  as  well  as  restrict  informa¬ 
tion  that  some  believe  should  be  pub¬ 
lic. 

Two  bills,  introduced  simultaneous¬ 
ly  in  the  Senate  by  Barbara  Boxer  (D- 
Calif.)  and  in  the  House  by  Jim  Moran 
(D-Va.),  would  prohibit  citizens  from 
obtaining  such  information  as  names, 
addresses  and  driving  records  of  others 
simply  by  giving  a  license  plate  number 
to  a  state  motor  vehicles  division. 

Do  laws  aid  stalkers? 

The  legislators  said  32  states  permit 
such  access,  which  can  be  and  has  been 
abused  by  stalkers  and  others  with  ma¬ 
licious  intent. 

Boxer  and  Moran  said  their  bills  are 
designed  to  protect  the  privacy  and 
safety  of  individuals. 

But  opponents  of  the  measure  point 
out  that  the  bills  allow  exemptions  for 
access  by  “legitimate”  businesses  and 
government  agencies. 

Exemptions  include  federal  and  state 
court  actions;  auto  and  driver  safety 
measures,  such  as  recall  by  an  automak¬ 
er;  “normal  course  of  business  by  a  le¬ 
gitimate  business,”  such  as  an  insurance 
company,  but  only  to  verify  informa¬ 
tion;  and  marketing  activities,  although 
drivers  have  the  right  to  request  that 
their  information  not  be  disclosed  for 
that  reason. 

Further,  opponents  argue,  if  this  av¬ 
enue  of  information  is  closed,  those 
with  malevolent  intent  will  find  other 
ways  to  get  what  they  need. 
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“For  every  bad  use  of  DMV  records  or 
any  public  records,  there  are  scores  of 
good  uses.  The  price  of  living  in  an  open 
society  is  that  the  use  of  information 
can  be  vile.  What  is  worse  by  far,  how¬ 
ever,  is  life  in  a  closed  society.” 

—  Richard  Oppel,  Washington  bureau 
chief  at  Knight-Ridder  Newspapers 

“This  bill  strikes  a  critical  balance 
between  the  governmental  and  business 
needs  for  this  information  and  the 
rights  of  our  consumers  to  safety  and 
privacy,”  Boxer  said  at  a  press  confer¬ 
ence  when  the  bills  were  introduced. 

“By  focusing  this  legislation  on  the 
personal  information  .  .  .  contained 
within  a  driver  file,  the  bill  does  not 
limit  those  legitimate  organizations  in 
using  the  information.  It  does,  however, 
restrict  access  to  all  those  without  a  le¬ 
gitimate  purpose,”  Moran  said  at  the 
press  conference. 


He  conceded,  “This  bill  by  itself  will 
not  stop  stalking.  But  it  will  stop  state 
government  from  being  an  accomplice 
to  the  crime.” 

An  aide  to  Moran  explained  that  un¬ 
der  the  “legitimate  business”  exemp¬ 
tion,  credentialed  journalists  could  be 
allowed  to  verify  information  from  a 
state  motor  vehicle  department  —  they 
could  check  if  a  name  and  address  were 
correct,  for  example.  However,  the  bills 
do  not  specifically  mention  reporters’ 
rights. 

“If  that’s  what  they  intend,  I  want  to 
see  it  in  the  bill,”  said  Jane  Kirtley,  exec¬ 
utive  director  of  the  Washington-based 
Reporters  Committee  for  Freedom  of 
the  Press. 

Kirtley  pointed  out  that  during  the 
debate  about  access  to  the  late  Supreme 
Court  Justice  Thurgood  Marshall’s  pa¬ 
pers,  some  people  sought  to  deny  access 
to  journalists  because  they  were  not  “le¬ 
gitimate  researchers.” 

But  her  objections  to  the  proposal  go 
beyond  the  need  to  clarify  the  bills’  lan¬ 
guage. 

Important  source 

“If  you  talk  to  reporters,  this  is  one  of 
the  most  valuable  sources  of  informa¬ 
tion  they  have,”  Kirtley  said. 

“Cutting  off  access  does  not  create 
position  of  complete  secrecy.  It  means 
they  can’t  find  out  where  you  live  from 
the  DMV  [Department  of  Motor  Vehi¬ 
cles]  records.  There  are  many  other  op¬ 
tions  .... 

“Any  exemption  —  for  marketers,  re¬ 
calls,  whatever  —  you  are  creating  an¬ 
other  opportunity  for  information  to  get 
into  the  general  public.  It’s  simply  com- 

(See  Records  on  page  38) 
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Latch  the 

Shooting 

Star 

The  Biggest  and  Brightest  Weekly 
Newspaper  for  Gazing  at  the 
Stars  of  Hollywood,  Sports, 
Entertainment  —  and 
Interesting  People  in  the  News. 


"Star  Wotch  has  been  great  for  us.  ROP  revenue  is  up 
1 92%  over  our  old  TMC,  ond  our  preprint  numbers  ore 
up  1 47%.  In  addition  to  that,  we  ore  getting  color 
revenue  thot  we've  never  gotten  before." 


Kyle  Osteen,  Advertising  Director  and 
Vice  President,  The  Sumter  Item  (S.C.) 

Sunday:  20,457  •  Doily:  21,783 


Star 


irsarehot.  They  make  great  cxDpy.  And  readers  love 
them.  Star  Watch  and  Stars.  An  undatable 
combination.  As  a  TMCJn  your  market,  Star  Watch  will: 


★  Supply  you  with  the  top  syndicated  features  and 
columns  from  across  America. 

★  Give  readers  information  that  they  crave. 

★  Turn  your  advertisers  into  star  performers. 

★  Boost  your  bottom  line  and  market  sfiare  into 
a  higher  orbit. 


"We  hod  0  TMC  lost  yeor.  Since  using  Stor  Watch  we 
ore  up  69%  in  revenue  over  lost  yeor  and  58%  up  in 
lineage.  And  our  advertisers  ore  telling  us  that  they  ore 
getting  good  results  from  Stor  Wotch." 


Don  Nausley,  Advertising/Marketing  Director 
Chattanooga  Publishing  Co. 


Sunday:  114,617  •  Daily:  88,364 


Don’t  just  gaze  at  this  ad.  This  star  is  shooting  across  the 
sky  in  markets  throughout  the  country  —  Sacramento, 
Minneapolis,  Richmond  —  with  over  1  million  weekly 
circulation.  Don’t  be  left  at  the  launching  pad.  Star 
Watch  prices  start  as  low  as  $179  a  week.  And  several 
flexible  formats  are  available. 


For  more  infonnation  about  Star  Watch,  call 
1-600-808-7784  and  ask  for  Jim  Hollis  or  Alan  Cronk. 
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Newspaper 
Circulation  Reports 

Latest  Audit  Bureau  FAS'FAX  report  shows  circulations  are 
failing  to  recover  with  the  economy,  large  declines  Sundays 


by  Mark  Fitzgerald 

EVEN  AS  SIGNS  of  an  industry  re¬ 
covery  multiply,  circulations  of  the  na¬ 
tion’s  biggest  newspapers  are  lagging, 
according  to  the  latest  FAS-FAX  report 
of  the  Audit  Bureau  of  Circulations. 

Of  the  25  biggest  daily  newspapers 
in  the  country,  18  lost  circulation. 

And  unlike  in  some  past  reporting 
periods,  Sunday  circulation  was  not 
much  of  a  savior:  14  of  the  top  25  pa¬ 


pers  lost  sales  Sunday  too. 

In  some  regions  —  especially  along 
the  East  Coast,  circulations  were  down 
almost  across  the  board. 

In  New  York’s  crowded  market,  for 
example,  all  of  the  major  dailies  lost 
circulation  during  the  week  and  only 
the  New  York  Times  showed  a  gain 
Sundays. 

Daily  circulation  at  the  turmoil- 
plagued  New  York  Post  dropped  by 
43,487  to  394,431  as  Rupert  Murdoch 


once  again  assumed  ownership  of  the 
financially  troubled  tabloid.  Its  circula¬ 
tion  is  down  considerably  from  the  ear¬ 
ly  1980s,  when  the  Post,  under  Mur¬ 
doch,  hovered  near  900,000  daily. 

Another  New  York  tabloid,  the  Daily 
News,  reported  declines  of  13,059  daily 
and  42,086  Sunday. 

Newsday,  also  a  tabloid,  reported  de¬ 
clines  of  10,468  daily  and  18,944  Sun¬ 
day. 

USA  Today,  the  most  consistent  cir- 


ABC  FAS-FAX  for  Top  25  Newspapers 

(For  six  months  ended  Sept.  30,  1993) 


4  K  7  Average  Daily 

JLyaiiy  Circulation 

Gain/loss 
same  period 

last  year 

1.  Wall  Street  Journal  (m) 

1,818,562 

+23,356 

(national  edition) 

2.  USA  Today  (m)  (M-Th) 

1,494,929 

-11,779 

3.  New  York  Times  (m) 

1,141,366 

-4,524 

(national  edition) 

4.  Los  Angeles  Times  (m) 

1,089,690 

-56,941 

5.  Washington  Post  (m) 

813,908 

+  11,851 

6.  New  York  Daily  News  (m) 

764,070 

-13,059 

7.  Newsday  (all-day) 

747,890 

-10,468 

8.  Chicago  Tribune  (m) 

690,842 

-33,145 

9.  Detroit  Free  Press  (m) 

556,116 

-24,256 

10.  San  Francisco  Chronicle  (m) 

544,253 

-12,512 

11.  Chicago  Sun-Times  (m) 

535,793 

+7,469 

12.  Boston  Globe  (m) 

507,647 

-1,220 

13.  Dallas  Morning  News  (M-Th) 

493,837 

+  14,622 

14.  Philadelphia  Inquirer  (m) 

486,568 

-15,581 

15.  Newark  Star-Ledger  (m) 

473,558 

-7,469 

16.  Houston  Chronicle  (all-day) 

413,448 

-6,311 

17.  Minneapolis/St.  Paul  Star  Tribune 

410,754 

-166 

18.  Cleveland  Plain  Dealer  (m) 

395,791 

-14,446 

19.  New  York  Post  (m) 

394,431 

-43,487 

20.  Miami  Herald  (m) 

386,664 

-2,245 

21.  San  Diego  Union-Tribune  (all-day)  383,827 

+9,834 

22.  Detroit  News  (e) 

366,988 

-31,742 

23.  Phoenix  Arizona  Republic  (m) 

347,839 

+5,498 

24.  Orange  County  Register* 

343,906 

25.  Denver  Rocky  Mountain  News  (m 

342,885 

-13,692 

1  r»  a  Average  Sunday 

Ounciay  circulation 

Gain/loss 
same  period 
last  year 

1.  New  York  Times 

1,756,635 

+20,929 

2.  Los  Angeles  Times 

1,488,484 

-26,736 

3.  Detroit  Free  Press  &.  News 

1,186,116 

-3,821 

4.  Washington  Post 

1,138,877 

-2,212 

5.  Chicago  Tribune 

1,101,863 

-7,759 

6.  Philadelphia  Inquirer 

943,657 

-20,818 

7.  New  York  Daily  News 

927,255 

-42,086 

8.  Newsday 

825,675 

-18,944 

9.  Dallas  Morning  News 

814,404 

+5,216 

10.  Boston  Globe 

814,036 

+2,015 

11.  Atlanta  Journal  &  Constitution 

708,560 

+  19,302 

12.  Newark  Star-Ledger 

704,247 

-15,927 

13.  San  Francisco  Examiner  &.  Chronicle  702,067 

-5,814 

14.  Minneapolis/St.  Paul  Star  Tribune 

696,439 

+9,412 

15.  Houston  Chronicle 

606,525 

-1,014 

16.  St.  Louis  Post-Dispatch 

559,223 

+79 

17.  Phoenix  Arizona  Republic 

547,995 

+  14,105 

18.  Cleveland  Plain  Dealer 

543,050 

-2,799 

19.  Chicago  Sun-Times 

524,475 

-6,751 

20.  Miami  Herald 

509,443 

+84 

21.  Seattle  Times/Post-lntelligencer 

504,458 

-13,284 

22.  Milwaukee  Journal 

495,992 

+5,972 

23.  Baltimore  Sun 

482,980 

-2,246 

24.  Pittsburgh  Post-Gazette 

456,384 

25.  San  Diego  Union-Tribune 

455,128 

+  13,544 

Pittsburgh  Post-Gazette  created  from  defunct  joint  operation  of  Pittsburgh  Press 
and  Pittsburgh  Post-Gazette;  Sunday  edition  of  JOA  did  not  file  for  September 
1992  reporting  period. 

*  Change  in  frequency  from  all-day  to  morning 
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culation  gainer  throughout  the  news¬ 
paper  recession,  showed  a  rare  year-to- 
year  circulation  loss. 

For  the  Audit  Bureau  reporting  peri¬ 
od  of  the  six  months  ended  Sept.  30, 
USA  Today  reported  a  Monday- 
through-Thursday  circulation  of 
1,494,929,  an  11,779-copy  drop  from  the 
same  period  last  year. 

USA  Today’s  separately  reported 
Friday  edition,  which  remains  on  sale 
during  the  weekend,  showed  a  circula¬ 
tion  of  1,904,844,  a  decline  of  23,438. 
That  was  the  first  year-to-year  FAS- 
FAX  decline  of  circulation  at  the  11- 
year-old  national  newspaper  since 
March  1985,  a  USA  Today  spokesman 
said. 

The  Audit  Bureau’s  FAS-FAX  bot¬ 
tom-line  number  of  “total  circulation,” 
however,  does  not  include  the  substan¬ 
tial  number  of  copies  that  USA  Today 
sells  in  bulk  to  hotels,  airlines  and  oth¬ 
er  spots  for  free  distribution  to  cus¬ 
tomers. 

For  this  reporting  period,  those 
“blue  chip”  sales  were  up  nearly  60,000 
copies  from  a  year  ago  to  about  391,000 
Monday  through  Thursday.  Friday  bulk 
sales  were  up  about  65,000  copies  to 
approximately  408,000,  the  spokesman 
said. 

With  the  bulk  sales,  the  spokesman 
said,  USA  Today  showed  a  circulation 
increase  from  last  year. 

While  circulation  losses  were  wide¬ 
spread  among  big  metros,  they  general¬ 
ly  were  about  1.5%  or  2%. 

Two  big  exceptions:  a  56,941 -copy 
loss  in  weekday  sales  of  the  Los  Angeles 
Times,  which  amounted  to  4.97%  of  its 
daily  circulation  of  1,089,690,  and  a 
33,145-copy  loss  at  the  Chicago  Tri¬ 
bune,  which  now  has  a  daily  circula¬ 
tion  of  690,842. 

The  daily  Tribune  loss  was  good 
news  for  rival  Chicago  Sun-Times, 
which  increased  its  daily  sales  from  the 
year-ago  period  by  7,469  copies,  or 
1.4%,  to  535,793. 

This  was  the  second  consecutive 
year-to-year  reporting  increase  at  the 
Sun-Times  since  September  1992, 
when  the  Tribune  increased  its  single¬ 
copy  sales  price  from  350  to  500  and  its 
home  delivery  price  to  400. 

In  addition  to  keeping  its  cover 
price  at  350,  the  Sun-Times  has  added 
weekday  pullout  sections  on  health 
and  automobiles  and  redesigned  its 
Sunday  edition. 

Both  Chicago  dailies  spun  the  news 
of  their  circulation  performances  furi¬ 
ously. 


In  a  story  headlined  “Sun-Times  cir¬ 
culation  up;  Tribune  down,”  the  Sun- 
Times  said  it  had  increased  its  circula¬ 
tion  lead  inside  Chicago  city  limits 
and  cut  into  the  Tribune’s  suburban 
lead. 

For  its  part,  the  Tribune,  under  the 
headline  “Tribune’s  circulation  lead 
widens,”  said  its  total  circulation  lead 
was  “up  substantially”  from  the  March 
reporting  period. 

Both  Chicago  papers  slumped  Sun¬ 
days.  The  Tribune  was  down  7,759  from 
a  year  ago  to  1,101,863.  The  Sun-Times 
was  off  6,751  to  524,475,  or  about  10,000 
fewer  copies  than  its  average  daily  cir¬ 
culation. 

The  circulation  advantages  of  a  joint 
operating  agreement  continued  to 
elude  the  Detroit  Free  Press  and  De¬ 
troit  News. 

The  Free  Press  reported  a  24,256- 
copy,  or  4.18%,  decline  to  556,116. 

The  evening  cycle  News,  once  the 
market  leader,  reported  another  in  a 
continuing  series  of  declines.  It  was 
down  31,742  to  366,988. 

Circulation  of  the  joint  Sunday 
News  and  Free  Press  essentially  was 
stable,  down  a  modest  3,821  to 
1,186,116. 

Just  three  of  the  nation’s  biggest  pa¬ 
pers  gained  circulation  both  during  the 
week  and  Sundays:  the  Dallas  Morning 
News,  San  Diego  Union-Tribune  and 
Arizona  Republic,  Phoenix. 

The  Wall  Street  Journal,  which  has 
no  Sunday  edition,  and  Washington 
Post  were  daily-only  circulation  gainers 
with  23,356  and  11,851,  respectively. 

The  Atlanta  Journal  and  Constitu¬ 
tion  and  New  York  Times  showed  Sun¬ 
day  gains  of  19,302  and  20,929,  respec¬ 
tively. 


Report  explains 
newspaper 
reader  programs 

NEARLY  ONE-FIFTH  OF  newspaper 
respondents  to  a  recent  survey  run  fre¬ 
quent-reader  programs  to  build  circula¬ 
tion  and  reader  loyalty. 

A  new  report  from  the  Newspaper 
Association  of  America  and  New  Di¬ 
rections  for  News  is  based  on  results  of 
two  surveys  mailed  to  publishers  and 
circulation  managers.  It  details  how 
those  programs  work  at  the  respondent 
newspapers  and  includes  a  summary  of 
the  survey  data. 


SPJ  honors 

FORMER  SOCIETY  OF  Professional 
Journalists  national  president  Carolyn 
Carlson  received  the  1993  Wells  Memo¬ 
rial  Key,  SPJ’s  highest  honor,  at  the  so¬ 
ciety’s  recent  convention  in  Miami. 

Carlson  is  an  Associated  Press  writer 
in  Atlanta  who  helped  produce  SPJ’s 
ethics  manual  and  is  involved  in  revis¬ 
ing  the  group’s  code  of  ethics. 

She  also  has  fought  for  the  rights  of 
campus  journalists.  After  students  at 
the  University  of  Georgia,  her  alma 
mater,  were  refused  access  to  the  stu¬ 
dent  judiciary,  she  helped  guide  them 
through  their  court  battle. 

After  that  incident,  Carlson  pro¬ 
posed  a  task  force  of  members  of  SPJ 
and  other  organizations,  journalism  ed¬ 
ucators  and  representatives  of  the  Stu¬ 
dent  Press  Law  Center  to  establish  a 
clearinghouse  for  student  journalists. 

In  presenting  the  award,  outgoing 
SPJ  president  Georgianna  Vines  said 
Carlson  had  “been  at  the  forefront  in 
ethics  and  freedom  of  information”  and 
“sought  to  recognize  the  achievements 
of  women  and  minorities  in  the  profes¬ 
sion  as  well  as  the  society.” 

The  award  was  named  for  Chester  A. 
Wells,  former  national  president  of  SPJ. 

Also  at  the  convention,  former  Wells 
Key  recipient  Howard  Dubin  was  pre¬ 
sented  with  the  SPJ  President’s  Award. 

Dubin  has  supported  SPJ  financially 
and  has  been  a  mentor  for  many  of  the 
society’s  board  members.  Vines  said, 
adding,  “No  other  person  has  done 
more  for  this  organization  the  past  20 
years  than  Howard.” 

Albert  Fitzpatrick,  assistant  vice  pres¬ 
ident  for  minority  affairs  at  Knight-Rid- 
der  Inc.,  was  named  an  SPJ  fellow. 

In  conjunction  with  the  honor,  SPJ’s 
Buckeye  chapter,  Akron  Association  of 
Blacks  in  Communication  and  Akron 
Beacotr  Journal,  where  Fitzpatrick  once 
served  as  executive  editor,  established  a 
scholarship  in  his  name  at  Kent  State 
University,  his  alma  mater.  Earlier, 
Knight-Ridder  donated  $5,000  to  a 
Morehouse  College  scholarship  named 
for  Fitzpatrick. 

Audited 

THE  MORNING  NEWS  Tribune, 
Tacoma,  has  reached  an  agreement 
with  Verified  Audit  Circulation  of  Mill 
Valley,  Calif.,  for  a  delivery  and  usage 
audit  of  the  paper’s  total-market-cover- 
age  product,  QUICKSAVER. 
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Pay  Hike 
Delayed  At 
Canadian  Papers 

Toronto  Sun  Publishing  Corp.  blames  shrinking  advertising  revenue 
in  the  Toronto  market  for  the  action  taken  at  two  of  its  papers 


by  Alan  Harmon 

THE  TORONTO  SUN  Publishing 
Corp.  announced  that  it  has  delayed  a 
2%  pay  increase  due  to  take  effect 
Nov.  1  and  instead  has  offered  early  re¬ 
tirement  and  voluntary  buyout  pack¬ 
ages  in  an  effort  to  cut  $3.5  million 
(Canadian)  from  its  payroll. 

The  company  blamed  the  moves 
taken  at  its  Toronto  Sun  and  Financial 
Post  on  shrinking  advertising  revenues 
in  the  Toronto  market. 

The  voluntary  retirement  package, 
offered  to  80  employees  at  the  two 
newspapers  who  are  55  and  older, 
would  provide  a  lump-sum  payment  of 
up  to  six  weeks  for  every  year  of  service 
plus  bridging  of  the  Canada  Pension 
Plan  and  Old  Age  Security  to  usual  re¬ 
tirement  age. 

The  Sun  also  is  offering  a  buyout 
program  for  full-time  staffers  that 
would  pay  three  weeks  of  salary  for 
every  year  of  continuous  full-time  ser¬ 
vice  to  a  maximum  of  one  year  of  pay. 

The  company  said  the  cost  of  the 
early  retirements  and  buyouts  could  be 
as  much  as  $8  million.  It  plans  to  com¬ 
plete  the  program  by  the  end  of  this 
year. 

Sun  publisher  Jim  Tighe  said  the 
Toronto  newspaper  had  managed  to 
avoid  the  impact  of  falling  ad  revenue 
for  much  of  the  recession  but  it  began 
to  be  hurt  by  the  slump  in  the  last  half 
of  1992  and  into  this  year. 

He  said  that  in  the  latest  quarter, 
the  Toronto  advertising  market  was 
down  14%  from  the  same  period  a  year 
ago  while  linage  at  the  Sun  was  down 

17%. 

“It’s  been  down  and  down  for  so 


long  that  waiting  for  the  inevitable  re¬ 
covery  probably  wouldn’t  be  a  good 
idea,”  Tighe  said. 

Post  publisher  Doug  Knight  said  the 
paper  was  losing  money  but  with  circu¬ 
lation  growing,  the  outlook  was  better. 


“What  we’re  doing  is  prudent  man¬ 
agement  of  our  overhead  but  I  don’t 
want  to  give  the  impression  it’s  a  nega¬ 
tive  message  about  our  prospects,” 
Knight  said. 

Eliminating  the  wage  hike  would  save 
the  Post  $312,000  (Canadian)  a  year. 


THE  TORONTO  STAR  wants  its 
unionized  workers  to  give  up  a  3%  pay 
increase  scheduled  to  go  into  effect 
Jan.  1. 

The  Star  reported  an  operating  loss 
of  $17.2  million  (Canadian)  in  the  first 
half  of  this  year. 

It  said,  “No  improvement  [is]  expect¬ 
ed  for  the  balance  of  the  year  and  no 
significant  improvement  in  economic 
conditions  [is  likely]  in  1994.” 

The  newspaper,  which  has  the  largest 
daily  circulation  in  Canada,  said  it  also 
would  like  to  discuss  introducing  a  small 
deductible  in  the  company’s  prescrip- 


Knight  said  year-over-year  advertis¬ 
ing  at  the  Post  fell  20%  in  June,  9%  in 
August  and  14%  in  September. 

“The  marketplace  in  the  summer  fell 
out  of  bed,”  he  said.  “It  looks  like  ad¬ 
vertising  revenues  could  be  flat  with 


1992  or  below.” 

Toronto  Sun  Publishing  owns  Sun 
tabloids  in  Toronto;  Ottawa,  Ontario; 
Edmonton,  Alberta;  and  Calgary,  Al¬ 
berta;  60%  of  the  Post,  a  number  of 
smaller  papers  in  western  Canada  and 
a  Florida  newspaper. 


tion-drug  plan.  The  request  was  out¬ 
lined  in  a  letter  sent  to  all  five  unions  at 
the  newspaper.  The  unions  represent 
about  1,500  of  the  Star’s  2,000  employees. 

Salaries  of  management  employees 
were  frozen  earlier  this  year. 

Price  hike 

THE  ARIZONA  DAILY  Star,  Tucson, 
has  increased  its  daily  single-copy  price 
to  500,  from  350. 

This  was  the  first  price  hike  in  nearly 
10  years. 


The  company  said  the  cost  of  the  early  retirements 
and  buyouts  could  be  as  much  as  $8  million.  It 
plans  to  complete  the  program  by  the 
end  of  this  year. 


Toronto  Star  wants  union 
to  forfeit  3%  pay  hike 


Harmon  is  a  free'lance  writer. 
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Wage  freeze  at 
Winnipeg  daily 

THE  WINNIPEG  (MANITOBA)  Free 
Press  and  its  two  unions  reached  a  ten¬ 
tative  agreement  on  a  two-year  contract 
that  includes  a  wage  freeze  in  the  first 
year  and  a  2%  increase  in  the  second. 

In  the  second  year  of  the  pact,  a  re¬ 
porter  with  four  years  of  experience 
would  earn  $55,400  (Canadian)  a  year. 

The  two  unions  involved  are  the 
Graphic  Communications  Internation¬ 
al  Union  and  the  Media  Union  of 
Manitoba.  A  total  of  about  500  full- 
and  part-time  union  members  in  the 
editorial,  circulation  and  production 
departments  are  affected. 

The  Free  Press  is  owned  by  Thomson 
Corp. 

Buyout  at 
Canadian  daily 

ABOUT  111  OF  the  475  employees  of 
the  London  (Ontario)  Free  Press  have 
accepted  early  retirement  or  buyout 
packages. 

The  newspaper  said  81  full-time  and 
30  part-time  employees  will  leave  the 
newspaper  within  a  year. 

John  Loebach,  director  of  operations 
and  human  resources,  said  the  company 
is  pleased  with  the  response  to  its  offer 
but  hasn’t  ruled  out  another  round  of 
staff  reductions. 

The  115,000-circulation  Free  Press  is 
owned  by  London,  Ontario-based 
Blackburn  Group  Inc. 

Thomson  moves 
U.S.  headquarters 

THOMSON  CORP.  SAID  it  will  move 
its  U.S.  headquarters  from  New  York  to 
Stamford,  Conn. 

By  March,  the  35-member  headquar¬ 
ters  staff  will  join  Thomson’s  informa¬ 
tion  and  publishing  group,  which  em¬ 
ploys  about  55  people.  Thomson’s  news¬ 
papers  are  based  in  Chicago  and 
Toronto. 

New  weekly 
in  Canada 

THE  WEEKLY  TELEGRAPH,  con¬ 
taining  news  and  features  with  a  Brit¬ 
ish  perspective  taken  from  the  Lon¬ 
don  Telegraph,  has  begun  circulating 


in  Canada. 

Hollinger  Inc.  said  the  64'page 
tabloid  weekly  is  available  Wednesday 
mornings  in  cities  in  Ontario  and  Que¬ 
bec  and  Thursdays  in  other  major 
Canadian  cities. 

Telegraph  PLC,  which  publishes  the 
London  Telegraph,  is  a  Hollinger  sub¬ 
sidiary. 

The  Weekly  Telegraph  is  edited  for 
foreign  consumption  and  contains  ma¬ 
terial  from  the  daily  and  Sunday  edi¬ 
tions  of  the  London  paper. 

Hollinger  said  the  weekly  had  an  ini¬ 
tial  print  run  of  45,000.  It  costs  $2.50. 


Toronto  Sun 
buys  other  half 
of  Calgary  paper 

THE  TORONTO  SUN  Publishing 
Corp.,  which  owned  half  of  Calgary, 
Alberta-based  Netmirrors  Inc.,  has  pur¬ 
chased  the  other  half. 

Netmirrors  is  publisher  of  the  weekly 
Calgary  Mirror. 

No  purchase  price  was  announced  in 
the  deal  with  Netmar  Systems,  a  divi¬ 
sion  of  Blackburn  Group  Inc.,  London, 
Ontario. 


We  Have  Some 
Great  Storeys 
For  You* 


(And  over  81,000  other  intriguing  people.) 


For  the  real  story  on  Amerira’s  most  aeconiplisheci  new  profiles,  more  than  55,000  updated  ones  and 
men  and  women,  there's  only  one  book  researchers  the  new  Cieographic/Professonal  Index  volume 
count  on  for  authority,  accuracy,  and  attention  to  included  at  no  additional  charge,  the  45th  edition 

detail— the  original  IW/o’s  - - -  is  a  big  story  in  itselfl 

IVho  in  America,  from  MARQUIS  Order  your  1994  edition 

Marquis  Who’s  ^\^^o.  ol  Marquis  Who’s  ttlio  in 

.And  this  year,  Wioi  ,  A/nmco  today  and  keep 

lW;o  ;h  Aweriffl  is  better  X  81,000  of  America's  most 

than  ever.  Now  updated  111  iV  Jlld  IV'Cl  groundbreaking  stories  in 

annually,  with  over  13,0(X)  ^  reed  reference  publishing  company  your  office  at  all  times. 

To  order  your  1994  edition,  call  800-521-8110  today. 
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by  Thomas  Winship 

Brutal  jolt  to  Russia’s 
march  toward 
press  freedom 


HE  NEW  CURMUDGEON 


1 1  happened  nearly  two  months  ago, 
but  people,  not  just  the  news  fraterni¬ 
ty,  are  still  talking  about  President 
Boris  Yeltsin’s  brutal  jolt  to  his  coun¬ 
try’s  march  toward  free-press  journal¬ 
ism. 

Just  hours  after  he  firebombed  his 
Parliament  into  submission,  he  shut 
down  15  newspapers  that  he  consid¬ 
ered  unfriendly;  he  even  sent  censors 
into  composing  rooms  to  kill  stories  as 
they  were  being  set  in  type. 

So  much  for  Russia’s  freshly  minted 
Law  on  the  Press,  which  scores  of 
Western  lawyers  had  spent  so  much 
time  helping  to  draft.  The  law  carried 
more-than-ample  court  procedures  for 
dealing  with  press  irresponsibility,  but 
Yeltsin  ignored  them. 

His  precipitous  behavior  has  been  a 
disappointment;  it’s  had  a  chilling  ef¬ 
fect  to  say  the  least.  But,  he’s  still  the 
only  game  in  town. 

Another  shocker  still  mentioned  by 
Moscow  press  junkies  is  that  CNN  was 
the  only  TV  channel  that  carried  live 
coverage  of  that  disquieting  night. 
Russian  TV  either  ignored  the  shoot¬ 
out  or  gave  it  a  one-sentence  brush-off. 
Was  the  silence  because  of  inertia  or 
fear  of  reprisal? 

I  just  completed  an  on-site  visit  with 
the  media  in  Moscow;  Kiev,  Ukraine; 
Minsk,  Belarus;  and  Warsaw,  Poland.  It 
leaves  your  head  spinning. 

Except  in  Poland,  the  move  to  press 
independence  is  inching  ahead  ever  so 
slowly.  At  the  root  of  all  enterprises,  it 
seems,  is  the  effect  of  inflation. 

To  U.S.  journalists,  the  press  scene 
in  the  former  Soviet  Union  is  rough, 
ragged  and  unstable.  One  thinks  of  the 
pamphleteer  press  of  our  birthing  days. 

Winship,  former  editor  of  the  Boston 
Globe,  is  chairman  of  the  Center  for 
Foreign  Journalists  in  Reston,  Va.  His 
column  appears  monthly. 


Moscow  is  a  frontier  boomtown  econ¬ 
omy.  New  publications  spring  up  week¬ 
ly  and  disappear  almost  as  frequently. 
Corruption  in  the  work  place  is  ram¬ 
pant,  streets  are  gridlocked.  The  big 
money  is  in  the  hands  of  the  24-  to  25- 
year-old  entrepreneurs. 

Yet,  there  is  a  sense  of  energy,  hustle 
and  competitiveness  in  the  media 
that  feels  good.  New  York  (population 
7  million)  has  four  major  dailies. 
Moscow  (population  9  million)  has  at 
least  10  mass-circulation  dailies.  Tele¬ 
vision  is  booming.  Even  free  shoppers 
are  popping  up  everywhere  and,  as  in 
the  United  States,  scaring  the  wits  out 
of  ad-scarce  mainstream  publishers. 

Except  for  the  hustling  managers  of 
the  shoppers,  too  many  editors  and 
publishers  continue  to  find  slightly 
alien  the  concept  of  financing  a  paper 
through  advertising. 

Nevertheless,  an  advertising  base  is 
building.  Supply  of  newsprint  is  not. 
For  many,  it  goes  against  the  grain  to 
use  precious  newsprint  for  advertising 
copy.  They  say  it  “cheats”  the  reader. 

espite  the  brave  talk,  most  news¬ 
papers  alive  today  in  the  Russian 
sphere  have  state  subsidies  in  one  form 
or  another.  And  government  subsidies 
do  not  exactly  stimulate  ad  salesmen  to 
sell  or  give  editors  full  freedom  to  edit. 
Editors  feel  uncomfortable  with  this 
government  liaison  and  are  deter¬ 
mined  to  cut  loose. 

Yeltsin  is  taking  subsidies  off  bread 
but  not  off  the  media  fast  enough. 
Hasn’t  he  got  his  priorities  backward? 

Ask  most  newspaper  or  TV  execu¬ 
tives  what  their  greatest  needs  are  to¬ 
day,  and  the  common  answer  is  adver¬ 
tising  expertise.  Translated:  help  in  ob¬ 
taining  more  ads  from  the  West. 

Next,  they  ask  for  advice  about  dis¬ 
tribution,  which  in  most  cases  remains 
in  the  clutches  of  a  tired  state  bureau¬ 


cracy.  Midcareer  and  retired  circula¬ 
tion  managers,  take  note. 

Computers  and  cold-type  printing 
have  arrived,  but  they  all  want  to  know 
more  about  desktop  publishing.  Ditto 
the  mechanics  of  wire-service  journal¬ 
ism.  Every  republic  wants  a  news  ser¬ 
vice. 

A 

Iso,  the  idea  of  printing  hard 
news,  separate  from  rambling  opinion 
pieces,  finally  is  catching  on.  But  most 
of  the  journalism  schools  don’t  have 
the  faintest  idea  of  how  to  teach 
straight  news  writing  nor  the  desire  to. 
There  are  endless  opportunities  here  to 
do  God’s  work.  The  needs  in  Kiev  and 
Minsk  are  similar,  only  more  urgent. 

Warsaw  continues  to  be  a  bright 
spot  on  the  media  map.  In  the  city, 
there  is  high  spirit,  marketing  expertise 
and  several  newspapers  are  fat  with 
ads.  Do  they  need  help?  Yes,  and  they 
seek  it. 

Another  need:  Everywhere  you  turn 
these  days  in  Eastern  Europe  and  the 
former  Soviet  Union,  elections  are  up¬ 
coming  and  there  is  enthusiasm  in  the 
press  about  covering  this  exercise, 
which  is  so  novel  to  them.  Editors  are 
baffled  by  the  prospect  and  are  asking 
for  help. 

I  took  this  trip  because  the  Center 
for  Foreign  Journalists  is  administering 
the  new  Knight  International  Press 
Fellowship  Program.  Under  this  initia¬ 
tive,  midcareer  and  retired  journeymen 
may  share  their  know-how  for  a  month 
to  nine  months  in  countries  where  a 
free  and  independent  press  has  half  a 
chance  to  make  it. 

The  job  is  monumental  because  in 
that  part  of  the  world,  heroic,  home¬ 
grown  free-press  enterprises  are  under 
way  against  awesome  odds.  They  need 
all  the  support  that  we  all  can  offer. 

They  have  democracy  hut  not 
enough  freedom  —  yet. 
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In  Brief 


Chicago  publisher 
gets  two  years 
in  hit-and-run 

WON  JEONG,  PUBLISHER  of  the 
Korean  News,  Chicago,  was  sentenced 
to  two  years  in  prison  Oct.  27  in  the 
1991  hit-and-run  death  of  a  taxi  driver. 

In  sentencing  Jeong,  42,  Cook  Coun¬ 
ty  Judge  Robert  Nix  said  the  publisher 
was  “either  so  drunk  he  didn’t  know  he 
hit  a  human  being  or  he  didn’t  care,”  ac¬ 
cording  to  a  Chicago  Tribune  story  by 
Jon  Hilkevitch. 

Throughout  his  trial  on  reckless 
homicide  charges,  Jeong  maintained 
that  he  was  not  drunk  when  he  hit  and 
killed  Prospect  Heights,  Ill.,  cab  driver 
Atef  Morrar  on  the  Edens  Expressway 
Feb.  26,  1991. 

Authorities  said  Morrar  apparently 
had  stopped  to  help  a  motorist  whose 
car  was  stopped  along  the  shoulder  of 
the  highway.  Police  said  the  cab  driver 
was  hit  so  severely  by  Jeong’s  swerving 


car  that  one  of  his  legs  snapped  off  and 
the  rest  of  his  body  was  thrown  200 
feet. 

Jeong  raced  away,  police  said,  but  was 
captured  several  miles  away  with  the 
help  of  several  truck  drivers  who  wit¬ 
nessed  the  incident. 

FIEJ  protests 
murder  of 

Lithuanian  journalist 

THE  PARIS-BASED  International 
Federation  of  Newspaper  Publishers 
(FIEJ)  is  asking  the  president  of  Lithua¬ 
nia  to  ensure  a  “full  and  thorough  in¬ 
vestigation”  into  the  murder  of  journal¬ 
ist  Vitas  Lingys. 

Lingys,  deputy  editor  in  chief  and 
publisher  of  the  Vilnius  daily  Respubli- 
ka,  was  killed  by  two  gunmen  who  fired 
three  shots  at  his  head  while  he  was 
walking  to  work  about  8:30  a.m. 

The  masked  gunmen  escaped. 


FIEJ  said  Ling>’s  had  been  threatened 
repeatedly  by  criminal  elements  be¬ 
cause  of  his  investigative  reporting  of 
organized  crime  in  the  former  Soviet 
republic. 


Scholarships  given 

THE  FREEDOM  FORUM  of  Arling¬ 
ton,  Va.,  has  presented  67  journalism 
students  with  scholarships  worth  more 
than  $186,000. 

Chosen  by  journalism  faculty  mem¬ 
bers,  undergraduates  were  awarded  up 
to  $2,500  a  year  and  graduate  students 
up  to  $4,000  a  year  to  help  pay  for  full¬ 
time  study  of  journalism  or  mass  com¬ 
munications  at  U.S.  colleges  and  uni¬ 
versities. 

The  students  also  were  invited  to 
participate  in  an  October  conference 
with  journalists  and  newsmakers.  The 
conference  included  sessions  on  writ¬ 
ing,  advances  in  technology,  covering 
Washington  and  life  as  a  journalist. 
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Interactive  Communications 


Pennsylvania 
papers,  phone  co* 
agree  on  safeguards 


by  Qeorge  Qameau 

THE  PENNSYLVANIA  Newspaper 
Publishers’  Association  and  Bell  of 
Pennsylvania  have  settled  on  terms  de¬ 
signed  to  protect  competitors  as  the 
phone  company  enters  the  business  of 
creating  and  selling  electronic  infor¬ 
mation. 

The  newspaper  group  was  seeking 
safeguards  to  prevent  telephone  users 
from  subsidizing  the  phone  company’s 
venture  into  unregulated  electronic 
publishing  and  to  prevent  unfair  treat¬ 
ment  of  competing  providers  of  such 
services  as  electronic  classified  ads  and 
Yellow  Pages. 

The  agreement  calls  for  the  Pennsyl¬ 
vania  unit  of  Bell  Atlantic  Corp.  to  es¬ 
tablish  a  separate  corporation  for  elec¬ 


tronic  publishing,  with  separate  staff, 
offices,  accounting,  financing  and  mar¬ 
keting.  Bell  of  Pennsylvania  also  agrees 
to  provide  telecommunications  service 
on  equal  terms  to  all  electronic  pub¬ 
lishers  —  including  its  subsidiary. 

Limited  to  Pennsylvania,  the  agree¬ 
ment  was  to  be  submitted  to  the  state 
Public  Utility  Commission  as  part  of 
Bell  of  Pennsylvania’s  plan  for  a 
statewide  telecommunications  network 
and  new  regulatory  system. 

The  agreement  “provides  added 
safeguards  to  promote  development  of 
a  robust  electronic  publishing  industry 
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in  our  state,”  said  Jim  Dible,  Lewiston 
Sentinel  publisher  and  chairman  of 
PNPA’s  telecommunications  subcom¬ 
mittee.  With  protection  for  all  elec¬ 
tronic  publishers,  Pennsylvania  news¬ 
papers  “look  forward  to  providing  con¬ 
sumers  with  many  new  and  innovative 
services  using  the  advanced  telecom¬ 
munications  network  that  Bell  of  Penn¬ 
sylvania  will  be  deploying,”  he  said. 

Bell  of  Pennsylvania  president  and 
CEO  Bob  Valentini  said  that  while  the 
state’s  telecommunications  law,  enact¬ 
ed  in  June,  adequately  protects  compe¬ 
tition,  the  agreement  “ends  the  con¬ 
troversy  between  the  newspaper  indus¬ 
try  and  ourselves.” 

Newspapers  have  opposed  deregula¬ 
tion  allowing  phone  companies  to  gen¬ 
erate  and  sell  information  over  their 


phone  lines,  a  natural  monopoly  regu¬ 
lated  by  government. 

Newspapers  argue  that  phone  com¬ 
panies  would  have  the  means  and 
incentive  to  use  their  ownership  of 
phone  lines  to  compete  unfairly 
against  other  information  providers 
that  are  forced  to  use  phone  lines. 

The  deal  is  similar  to  one  in  New 
Jersey  in  which  the  New  Jersey  Press 
Association  and  New  Jersey  Bell 
agreed  on  terms  after  the  state  adopted 
sweeping  deregulating  legislation  to 
prepare  for  N.J.  Bell  to  invest  in  a 
fiber-optic  data-transmission  system. 


UPI,  PressLink  reach 
delivery  agreement 

PRESSLINK  AND  UNITED  Press  In¬ 
ternational  have  reached  an  agreement 
in  principle  for  delivery  of  UPI  material 
on  PressLink’s  international  telecom¬ 
munications  network. 

Under  the  agreement,  UPI  will  sup¬ 
ply  PressLink  with  selected  news  pack¬ 
ages  in  digital  form.  Among  the  offer¬ 
ings:  an  archive  of  news  photographs, 
specialized  news  services,  digital  photo¬ 
graphic  images,  regional  weather  maps 
and  informational  graphics. 

PressLink  is  a  wholly  owned  sub¬ 
sidiary  of  Knight-Ridder  Inc.  that  offers 
a  database  and  computer  bulletin  board 
service  for  accessing,  transmitting  and 
downloading  news  text,  photos,  images 
and  graphics  as  well  as  communication 
via  electronic  mail. 

EON  gets  new 
chief,  HP  backing 

R.  MICHAEL  SHERIDAN  has  been 
named  president  and  CEO  of  EON 
Corp.,  Reston,  Va.,  a  developer  of  tech¬ 
nologies  for  interactive  video  and  data 
services. 

He  succeeds  David  A.  Lehman,  who 
is  retiring.  The  two  earlier  worked  to¬ 
gether  at  Sun  Microsystems. 

Sheridan  credited  Lehman  with  forg¬ 
ing  relationships  with  large  corpora¬ 
tions  and  positioning  EON  for  major 
U.S.  market  trials  of  its  two-way  radio 
frequency  network.  EON  reported  that 
the  first  phase  of  technical  testing  has 
been  completed. 

The  new  chief  executive  joined  EON, 
formerly  TV  Answer,  in  December  as 
executive  vice  president  for  planning 
and  corporate  development.  In  addition 
to  holding  positions  at  start-up  compa¬ 
nies  in  the  Silicon  Valley  and  publish¬ 
ing,  Sheridan  co-founded  FirstPerson 
Inc.,  a  Sun  subsidiary  concerned  with 
consumer-oriented  multimedia  systems, 
and  Folio  Inc.,  a  developer  of  typo¬ 
graphic  and  image-processing  software 
that  was  acquired  by  Sun  in  1989. 

More  recently,  Hewlett-Packard  Co. 
said  it  is  buying  a  stake  in  its  interac¬ 
tive-technology  development  partner. 
The  size  of  HP’s  equity  interest  was  not 
announced. 


The  deal  is  similar  to  one  in  New  Jersey  in  which 
the  New  Jersey  Press  Association  and 
New  Jersey  Bell  agreed  on  terms  after  the  state 
adopted  sweeping  deregulating  legislation  to 
prepare  for  N.J.  Bell  to  invest  in  a  fiber-optic 
data-transmission  system. 


EditorfifPublisher  •  November  13,  1993 


initially  denied  the  first  reports  of  the 
pending  deal.  He  told  a  Bloomberg 
Business  News  reporter  that  the  Jour¬ 
nal  and  Constitution  story  by  reporter 
Charles  Haddad  was  “erroneous  be¬ 
cause  no  agreement  has  been  reached.” 
Haddad  reported  that  the  companies 
were  “on  the  verge  of”  an  alliance. 

The  story  was  picked  up  widely  by 
other  papers. 

A  source  familiar  with  the  situation 
said  “furious”  Cox  corporate  executives 
tried  to  kill  the  Journal  and  Constitu¬ 
tion  story,  but  editor  Ron  Martin  vocif¬ 
erously  defended  the  paper’s  editorial 
independence  —  and  prevailed. 

Martin  could  not  be  reached  for 
comment. 

In  a  related  development,  U  S  West 
sued  to  gain  entry  into  cable  businesses 
located  where  it  provides  phone  services. 


Cox,  Southwestern  Bell 
discuss 


major 


by  Qeorge  Qarneau 


COX  ENTERPRISES  INC.  and 
Southwestern  Bell  Corp.  are  negotiat¬ 
ing  to  merge  their  cable  holdings  and 
spin  them  off  into  a  publicly  held  com¬ 
pany. 

Cox’  Atlanta  Journal  and  Constitu¬ 
tion  first  reported  the  story  Nov.  4  — 
to  the  consternation  of  Cox  corporate 
executives. 

Tentative  plans  called  for  South¬ 
western  Bell,  based  in  San  Antonio,  to 
invest  $1  billion  in  the  new  company, 
including  the  $650  million  that  it  is 
spending  for  Hauser  Communications’ 
Washington-area  cable  system  and  its 
228,000  subscribers. 

The  Los  Angeles  Times  elaborated 
on  the  deal  the  next  day,  reporting 
that  Texas  investor  Robert  Bass  was  | 
negotiating  to  trade  the  440,000-sub¬ 
scriber  cable  system  that  he  controls  in 
Atlanta  for  Southwestern  Bell  stock. 

Press  accounts  said  the  merger  ini¬ 
tially  would  form  the  fifth-largest  U.S. 
cable  company,  with  about  2  million 
subscribers,  and  the  new  company 
quickly  would  move  through  acquisi¬ 
tions  to  double  its  subscriber  base  and 
become  the  nation’s  third-largest  cable 
operator. 

Southwestern  Bell’s  basic  business  is 
providing  phone  service  to  13  million 
customers  in  five  Western  states. 

Cox  already  is  the  sixth-largest  U.S. 
cable  operator,  with  1.7  million  sub¬ 
scribers. 

The  arrangement  would  give  At¬ 
lanta-based  Cox  majority  control  of 
the  new  cable  and  entertainment  com¬ 
pany  and  would  allow  it  to  keep  most 
of  Cox’  assets,  with  estimated  annual 
revenues  of  $3  billion,  in  private 
hands. 

Cox  said  it  is  discussing  business 
ventures  with  the  six  other  regional 
Bell  operating  companies  and  GTE, 
AT&T  and  MCI  Communications. 

Press  accounts  said  nothing  had 
been  settled  but  an  agreement  was  ex¬ 
pected  by  Thanksgiving. 

Spokesmen  for  both  companies  did 
not  return  phone  calls. 

As  regulations  barring  phone  com¬ 
panies  from  owning  cable  systems  have 
fallen  to  court  rulings,  cable  and  phone 
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Cap  Cities/ABC 
starts  cable, 
world  TV  unit 


CAPITAL  CITIES/ABC  INC.,  a  broad¬ 
casting  and  publishing  company,  has 
formed  a  unit  to  handle  its  cable  and 
international  television  operations. 

Headed  by  Herbert  Granath,  the 
company’s  fifth  division  will  oversee  ex¬ 
panding  cable  programming  joint  ven¬ 
tures,  including  the  ESPN,  ESPN 2, 
Arts  &  Entertainment  and  Lifetime 
networks. 
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Newspeople  in  the  News 


Compiled  by  Ian  E.  Anderson 


James  Nelson  Goedsell,  a  Latin 
America  specialist  at  the  Christian  Sci¬ 
ence  Monitor  for  35  years,  has  been  ap¬ 
pointed  director  of  the  Maria  Moors 
Cabot  Prizes  of  Columbia  University. 

Maceo  K.  Sloan,  chairman  and 
CEO  of  NCM  Capital  Management 
Group  Inc.,  a  Durham,  N.C. -based 
money  management  firm,  has  been 
elected  to  the  board  of  directors  of 
News  and  Observer  Publishing  Co., 
Raleigh. 

Chrlslopher  A.  Cddings,  general 
manager  of  the  European  edition  of 
Stars  and  Stripes,  has  been  named  pub¬ 
lisher  of  the  Conroe,  Texas,  Courier 
and  vice  president  of  Gulf  Coast  News¬ 
papers  Inc. 

Joseph  Tarror,  publisher  of  the  San¬ 
ta  Barbara  (Calif.)  News-Press,  has 
been  appointed  vice  president  of  pro¬ 
duction  at  the  New  York  Times  Co. 
Regional  Newspaper  Group. 
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P.  Slovon  Alnsloy,  publisher  of 
the  Florence,  Ala.,  Times  Daily,  suc¬ 
ceeds  Tarrer  as  publisher  in  Santa  Bar¬ 
bara. 

Frank  Heldarman  Jr.,  publisher 
of  the  Gadsden  (Ala.)  Times,  was 
named  publisher  of  the  Times  Daily. 

Roger  N.  Hawkins,  publisher  of 
the  Madisonville,  Ky.,  Messenger, 
moves  to  Gadsden  as  publisher. 

Alfred  C.  Scelt,  director  of  pro¬ 
duction  and  circulation  at  the  Messen¬ 
ger,  becomes  publisher  of  that  newspa¬ 
per. 

Rick  Malsumelo,  a  research  analyst 
and  strategic  planner  at  the  Sacramen¬ 
to  Bee,  has  been  promoted  to  strategic 
planning  manager. 


He  succeeds  Gene  Pell,  who  re¬ 
signed  last  month  after  eight  years  as 
president. 

David  Boyles,  a  reporter  at  the 
Riverside,  Calif.,  Press-Enterprise,  has 
been  appointed  assistant  metro  editor 
working  nights. 

Chris  Fuhrman  and  Tern  Gib¬ 
bons  were  named  assistant  sports  edi¬ 
tors. 

Michael  Newgren  was  appointed 
copy  editor  in  sports. 

Rick  Chan,  data  processing  manager 
at  World  Wide  Trading  Co.  Inc.,  has 
been  appointed  assistant  director  of  in¬ 
formation  services  at  the  Journal  Reg¬ 
ister  Co.,  Trenton,  N.j. 


Richard  Biloltl,  publisher  of  the 
Trenton,  N.J.,  Times,  was  elected  pres¬ 
ident  of  the  New  Jersey  Press  Associa¬ 
tion  at  its  Fall  Annual  Meeting  and 
Convention  in  Cherry  Hill  Oct.  29. 

Other  officers  elected  were  Jamas 
B.  Kilgore,  publisher  of  the  Princeton 
Packet  —  chairman;  Patricia  Hau- 
ghay,  publisher  of  the  Medford  Cen¬ 
tral  Record  —  executive  vice  president; 
Rabarl  Mawhinnay,  director  of 
sales  and  marketing  at  the  Atlantic 
City  Press  —  vice  president  of  dailies; 
E.  Chrlslopher  Cana,  publisher  of 
the  West  Essex  Tribune,  Livingston  — 
vice  president  of  weeklies;  Charles  A. 
Bryant  Jr.,  director  of  finance  at  the 
Press  —  treasurer. 

William  W.  Marsh,  executive  vice 
president  of  Munich,  Germany-based 
Radio  Free  Europe/Radio  Liberty  Inc., 
has  been  named  president. 


Jon  H.  Wilharspaan,  vice  president 
and  general  manager  of  the  Winston- 
Salem  (N.C.)  Journal,  has  been  pro¬ 
moted  to  president  and  publisher. 

He  succeeds  Joseph  C.  Dostar 
Jr.,  who  will  retire  at  the  end  of  the 
year. 

Jamas  Boyle,  assistant  retail  adver¬ 
tising  manager  at  the  Richmond  Times- 
Dispatch,  has  been  appointed  to  the 
newly  created  position  of  database 
marketing  sales  manager. 

Gaarga  Johnston,  classified  out¬ 
side  sales  manager,  was  named  assis¬ 
tant  display  advertising  manager. 

Gwen  Fawlar,  metro  editor  at  the 
Myrtle  Beach,  S.C.,  Sun  News,  has 
been  named  managing  editor/days. 

Bab  Basilar,  business  editor  of  the 
Sun  News,  was  appointed  managing 
editor/nights. 


John  A.  Park,  Jr.  &  Son 
S.  Leigh  Park 


Expertise  and  reliability 
for  owners  considering  the  sale 
of  their  newspapers. 


(919)  848-7202 
Fax:  (919)  848-7148 
202  Springmoor  Drive 
Raleigh,  NC  27615 


Looking  Forward  to  seeing  you 
at  the  SNPA  Convention 
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Subpoenaing 
Phone  Records 

Proposed  legislation  would  require  that  customers 
be  notified  within  10  days  of  issuance  of  a  subpoena 
or  court  order  seeking  access  to  their  phone  records 


by  Debra  Qersh  Hernandez 

MORE  THAN  ONCE,  journalists 
have  discovered  belatedly  that  records 
of  their  telephone  calls  have  been  sub¬ 
poenaed  without  their  knowledge  as 
federal  agencies  and  even  private  com¬ 
panies  search  for  the  identity  of  confi¬ 
dential  sources. 

Legislation  introduced  recently  in 
Congress  would  require  that  customers 
be  notified  within  10  days  of  issuance 
of  a  subpoena  or  court  order  seeking 
access  to  their  phone  records. 

The  requirement  would  not  apply  if 
the  customers  were  subjects  of  a  crimi¬ 
nal  investigation. 

The  Telephone  Consumer  Privacy 
Protection  Act  of  1993,  sponsored  by 
Rep.  Edward  Markey  (D-Mass.),  in¬ 
cludes  other  provisions  designed  to  ad¬ 
dress  telephone  customers’  privacy, 
such  as  Caller  ID  and  using  lists  for 
marketing  purposes. 

Each  of  the  regional  Bell  operating 
companies,  which  reportedly  receive 
thousands  of  subpoenas  for  toll  records 
each  year,  has  a  policy  for  notifying 
customers  of  subpoenas  for  their  phone 
records. 

The  bill,  which  would  provide  uni¬ 
formity,  may  take  a  significant  step  for¬ 
ward,  but  some  believe  that  it  does  not 
go  far  enough. 

At  hearings  on  a  draft  version  of  the 
bill  in  May,  journalists  recounted  their 
dismay  at  learning  that  federal  agen¬ 
cies  had  subpoenaed  their  telephone 
records  in  an  attempt  to  uncover  con¬ 
fidential  sources  (E&P,  June  19,  p.  40). 

One  of  those  who  testified  was  New 
jersey-based  free-lance  journalist  Gre¬ 
gory  Millman,  whose  phone  records 
were  subpoenaed  by  the  Internal  Rev¬ 
enue  Service  after  he  wrote  an  article 
detailing  how  the  agency  failed  to  col¬ 
lect  millions  of  dollars  owed  by  big  cor¬ 


porations  (E&P,  Aug.  1,  1992,  p.  9). 

In  an  attempt  to  find  Millman’s 
source.  Treasury  Department  agents 
subpoenaed  his  telephone  records,  but 
Millman  was  not  notified  of  the  inves¬ 
tigation. 

The  Justice  Department  also  was  in¬ 
volved  in  the  case  and  a  few  months 
later,  it  too  subpoenaed  his  records,  al¬ 
though  this  time,  he  was  notified. 

The  Justice  Department  subpoena 
sought  information  already  seized  by 
Treasury  agents. 


During  the  government  investiga¬ 
tion,  subpoenas  also  were  issued  for  the 
records  of  others  whom  Millman  had 
called,  including  the  Alicia  Patterson 
Foundation  in  Washington,  where  he 
was  to  begin  a  fellowship  months  after 
the  IRS  article  appeared. 

“1  was  in  a  situation  where  my 
records  were  subpoenaed  by  federal 
agents  involved  in  a  criminal  investiga¬ 
tion,”  Millman  explained.  “1  was  not 


(See  Phone  on  page  38) 


Buckner  News  Alliance  has  sold 


The  Levdstown  (PA)  Sentinel 

(Daily  Circulation  13,300) 
and 

The  Tiffin  (OH)  Advertiser-Tribune 

(Daily  Circulation  10,700) 

To  Ogden  Newspapers 

We  are  proud  to  have  represented 
Buckner  News  Alliance  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 
313-646-4230 
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Monitor  Loses 
Overtime  Case 

Ending  12 -year  lawsuit,  judge  rules  that  reporters  are 
not  ‘professionals’  and  are  not  exempt  from  overtime  law 


by  Qeorge  Qarneau 

CONCORD  (N.H.)  MONITOR  re¬ 
porters  are  not  “professionals”  for  wage 
and  hour  purposes  and  are  entitled  to 
time-and-a-half  pay  for  working  more 
than  40  hours  a  week,  a  federal  court 
has  ruled. 

The  decision,  issued  seven  years  af¬ 
ter  the  case  was  tried  in  U.S.  District 
Court  in  Concord,  dashes  the  newspa¬ 
per  industry’s  latest  hope  of  exempting 
reporters  and  photographers  from 
overtime  pay  by  classifying  them  as 
professionals.  The  ruling  leaves  intact 
a  decades-old  legal  interpretation  of 
reporters  as  journeymen  entitled  to 
overtime  pay. 

U.S.  District  Judge  Shane  Devine 
ordered  the  Monitor  to  pay  almost 
$21,000  to  10  reporters  and  two  pho¬ 
tographers.  The  judgment  includes 
compensation  for  the  time  elapsed  but 
no  interest.  The  amount  is  far  less 
than  the  nearly  $90,000  that  the  De¬ 
partment  of  Labor  ordered  the  Monitor 
to  pay  in  1981. 

Because  his  decision  was  based  on 
the  facts  of  the  Monitor  case,  Devine 
said  it  has  “limited  precedential  value.” 

The  case  was  watched  closely,  how¬ 
ever,  because  the  Monitor  was  chal¬ 
lenging  the  government’s  classification 
of  reporters  for  purposes  of  wages  and 
hours. 

Monitor  publisher  George  Wilson 
said  he  was  disappointed  but  had  not 
decided  whether  to  appeal.  He  said  he 
was  examining  the  chances  of  success 
and  whether  the  newspaper  industry 
would  help  with  the  legal  bills.  Wilson 
said  he  had  not  asked  for  help  and  did 
not  know  how  much  the  case  has  cost 
the  22,000-circulation  paper. 

The  Newspaper  Association  of 
America,  the  largest  newspaper  trade 
group,  supports  exempting  reporters 
from  overtime  pay  but  took  no  part  in 
the  case.  The  Newspaper  Guild,  rhe 


largest  union  of  U.S.  journalists,  wel¬ 
comed  the  decision  as  affirming  its  his¬ 
torical  position.  The  Guild  does  not 
represent  Monitor  employees,  but  it 
filed  a  friend-of-the-court  brief  sup¬ 
porting  the  government’s  position. 

Guild  president  Charles  Dale  said 
he  hopes  that  the  decision  ends  at¬ 
tempts  by  publishers  “to  substitute  flat¬ 
tery  for  pay.” 

“Reporters  and  photographers  across 
the  land  put  in  long,  hard  hours  for 


which  the  overtime  required  by  law  is 
meager  compensation,”  Dale  said. 
“Publishers  who  claim  they  are  profes¬ 
sionals  too  talented  to  receive  it  are 
guilty  of  a  shameless  deception.  The 
Concord  decision  means  that  gambit 
can  no  longer  be  played.” 

The  Monitor  always  had  paid  over¬ 
time,  but  from  1978  to  1980,  supervi¬ 
sors  pressured  reporters  and  photogra¬ 


phers  to  report  fewer  hours  than  they 
worked.  When  the  government  went 
to  court  to  collect,  the  Monitor  raised 
the  issue  of  whether  reporters  qualify 
as  professionals,  which  under  the  Fair 
Labor  Standards  Act  are  exempt  from 
overtime  pay. 

Challenging  decades  of  precedent 
established  by  government  and  court 
interpretation  of  Labor  Department 
rules,  the  Monitor  argued  that  the  ac¬ 
cepted  definition  of  reporters  was  out¬ 


moded  and  inconsistent  with  that  used 
by  other  branches  of  the  department 
that  do  classify  journalists  as  profes¬ 
sionals. 

It  argued  that  times  had  changed 
since  legmen  on  assignment  called  in 
facts  from  a  police  station  to  rewrite 
men  who  crafted  stories  on  typewriters 
in  noisy  newsrooms.  Now,  reporters, 
who  have  college  and  advanced  de- 
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The  preponderance  of  evidence  “fails  to 
demonstrate  that  the  daily  work  of  Monitor 
employees  qualified  them  for  designation  as 
^artistic*  professionals,”  Devine  said. 
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grees,  regularly  make  their  own  assign' 
ments,  analyze  complex  events  and 
on 

Recognizing  changes  in  the  busi' 

ness,  the  Monitor  argued,  the  depart'  V 

ment  would  have  to  reclassify  reporters  J 

as  professionals. 

Labor  Department  rules  recognize  J  P  * 

the  following  kinds  of  professionals:  ^  5  ^ 

“artistic”  —  painters,  actors,  musi' 
cians,  ad  writers,  floral  designers,  pho' 
tographers,  movie  cameramen,  short' 
story  writers,  columnists,  editorial  writ' 
ers  —  and  “learned”  —  accountants,  ^ 
nurses,  pharmacists,  teachers,  engi' 
neers,  actuaries,  commercial  pilots,  hi' 
ologists,  astronomers,  technical  writ' 
ers,  medical  technicians.  r 

Devine  rejected  the  bid  for  “learn' 

ed”  status,  which  requires  “profession'  - ; - - 

al  knowledge  through  prolonged  study.”  Monitor  publLsher  Qeorge  Wilson 

Citing  evidence  that  60%  of  jout' 
nalists  and  a  majority  of  Pulitzer  Prize 
winners  lack  journalism  degrees,  he 
held,  “A  good  liberal  arts  education 
and  an  ability  to  think  and  write  cleat' 
ly  form  the  foundations  for  success  in 
journalism.” 

About  “artistic”  status,  which  rC' 
quires  work  that  is  “original  or  creative 
in  a  recognized  field  of  artistic  endeav' 
or,”  Devine  ruled,  “There  is  no  ques' 
tion  but  that  some  of  the  work  product 
of  the  employees  presented  as  evidence 
at  trial  demonstrated  creativity,  inven' 
tion,  imagination  and  talent.  But  the 
bulk  of  such  evidence  is  not  of  this  ilk.” 

The  preponderance  of  evidence 
“fails  to  demonstrate  that  the  daily 
work  of  Monitor  employees  qualified 
them  for  designation  as  ‘artistic’  prO' 
fessionals,”  Devine  said. 

He  held  likewise  for  photographers, 
ruling  that  the  evidence  failed  to  sup' 
port  the  Monitor’s  contention  that  “all 
newspaper  photography  is  art.”  One 
photographer  was  assigned  70%  of  his 
shots  and  another  spent  half  of  his 
time  in  the  darkroom. 

Devine  also  rejected  the  Monitor's 
argument  that  the  Department  of  La' 
bor’s  Occupational  Outlook  Handbook 
classifies  reporters  as  professionals. 

Devine  said  the  handbook  was  not  in¬ 
tended  to  apply  to  wages  and  hours. 

Mary  Sepucha,  NAA  director  of  la¬ 
bor  relations,  said  reporters  today  are 
far  more  educated  than  reporters  were 
when  labor  regulations  were  approved 
in  the  1940s  so  they  should  be  classi¬ 
fied  as  professionals.  NAA  maintains 
that  the  regulations  are  outdated. 

In  1985  and  again  last  year,  the  La¬ 
bor  Department  announced  plans  to 


Wilson  said  the  department  “added 
scores  of  professions  to  the  list  of  pro¬ 
fessions  since  then,  from  flower 
arrangers  to  TV  cameramen  to  TV 
news  readers  but  has  failed  to  even  re¬ 
consider  whether  journalists  are  pro¬ 
fessionals.” 

“Wi  believe  it  takes  as  much  or 
more  creativity,  originality  and  talent 
to  write  a  story  for  a  daily  newspaper, 
based  on  complicated  events,  as  it  does 
to  play  somebody  else’s  music  or  read 
somebody  else’s  lines,”  Monitor  attor¬ 
ney  Terry  Shumaker  said. 

The  case  started  with  54  current  and 
former  employees.  The  paper  settled 
with  21  clerical  employees,  whom  it 
paid  between  $90  and  $900  each.  The 
case  was  narrowed  further  to  the  12 
newsroom  staffers,  one  of  whom  re¬ 
mains  at  the  paper,  who  testified  dur¬ 
ing  the  two-week  trial  in  1986.  The 
ruling  awards  them  between  $100  and 
$4,200  each. 

Wilson  said  the  decision  has  no 
practical  effect  except  “we  face  the 
same  problem  we  had  in  1978,  that  if  a 
reporter  or  photographer  .  .  .  works 
time  that  they  don’t  report  to  us,  we’re 
liable.”  iE^p 


reconsider  rules  on  the  status  of  re¬ 
porters  under  the  Fair  Labor  Standards 
Act,  but  no  changes  were  made. 

The  1938  law  requires  overtime  pay 
for  all  workers  except  professionals,  ex¬ 
ecutives  and  administrators.  The  law 
says  the  Labor  Department  will  decide 
specifics,  which  it  did  during  the  1940s. 


The  Sigma  Delta  Chi  Awards 
in  Journalism 


©For  60  years,  the  Society  of  Professional 
Journalists  has  presented  Sigma  Delta  Chi 
Awards  for  outstanding  contributions  to 
newspaper,  magazine  and  broadcast  journal¬ 
ism,  as  well  as  for  outstanding  research  about 
journalism.  These  awards  are  among  the  most 
coveted  in  the  profession.  Winners  receive  a 
bronze  medallion  and  a  plaque. 

This  year’s  award  winners  —  for  work  published,  broadcast  or  (in  the  case 
of  research)  completed  in  1993  —  will  be  announced  in  the  roring  of  1994 
and  will  be  presented  at  a  ceremony  during  the  Society  of  Professional 
Journalists’  annual  convention,  September,  1994,  in  Nashville,  Tennessee. 

The  competition  is  open  to  all  journalists.  Submissions  must  be  accompa¬ 
nied  by  an  entry  form,  a  cover  letter  and  a  $60  fee. 

Categories  include:  Newspapers,  Magazines,  Photography, 

Editorial  Cartoons,  Radio,  Television,  Newsletters,  and  Research 

CaU  or  write  for  guidelines  and  entry  forms. 

Society  of  Professional  Journalists 
P.O.  Box  77 
Greencastle,  IN  46135 

SamS  Robhs,  Programs  Manager 

Deadline  for  entries:  January  11,  1994 
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Publishers  press 
for  government 
ad  business 

A  group  of  North  Dakota  newspaper  executives 
wants  voters  to  decide  whether  cities  should 
be  required  to  print  meeting  minutes  in  local  papers 


A  GROUP  OF  North  Dakota  newspa¬ 
per  executives  wants  state  voters  to  de¬ 
cide  whether  cities  should  be  required 
to  print  the  minutes  of  city  government 
meetings  in  local  newspapers. 

Steve  Andrist,  publisher  of  the  Jour¬ 
nal,  a  weekly  in  Crosby,  and  chairman 
of  the  committee  sponsoring  the  mea¬ 
sure,  said  the  initiative  that  the  group 
wants  to  put  on  the  state  ballot  would 
give  voters  the  choice  of  whether  min¬ 
utes  must  be  printed  in  their  local  pa¬ 
pers. 

“Frankly,  they  don’t  have  that  choice 
right  now,”  he  said. 

Robert  Johnson,  director  of  the 
North  Dakota  League  of  Cities,  called 
the  initiative  unnecessary. 

Fargo  Mayor  Jon  Lindgren  expressed 
a  similar  view  and  suggested  that  pub¬ 


lishers  had  money,  not  the  First 
Amendment,  on  their  minds. 

The  statewide  initiative  would  re¬ 
quire  every  city,  starting  in  1996,  to  ask 
voters  every  four  years  whether  detailed 
minutes  of  city  government  meetings, 
including  roll-call  votes  and  payrolls, 
should  be  published  in  the  city’s  news¬ 
paper  of  record. 

State  law  requires  counties  and  city 
councils,  but  not  city  commissions,  to 
publish  minutes  of  meetings,  and  school 
districts  vote  every  two  years  on  whe¬ 
ther  to  publish  school  board  proceed¬ 
ings. 


But  the  laws  often  are  ignored  and 
applied  unevenly,  said  Jack  McDonald, 
attorney  for  the  North  Dakota  Newspa¬ 
per  Association,  who  added,  “We  think 
this  will  bring  some  uniformity  to  the 
issue.” 

“It’s  a  right-to-know  question,”  Mc¬ 
Donald  said.  In  the  sparsely  populated 
state,  there  are  too  few  newspapers  to 
cover  all  government  actions.  The  mea¬ 
sure  would  not  force  governments  to 
spend  money  on  newspaper  legal  ads, 
he  said.  It  “leaves  it  up  to  the  people 
themselves.  If  they  think  it’s  a  gravy 
train  for  publishers,  they  will  vote  it 
down.” 

Voting  on  whether  school  board  pro¬ 
ceedings  must  be  published  has  shown 
that  most  voters  favor  the  idea. 

And  while  legal  notices  do  bring  in 


business,  “newspapers  can’t  gouge 
cities”  because  rates  are  set  by  the  state 
and  are  lower  than  rates  charged  by 
larger  papers,  McDonald  said. 

With  the  support  of  the  state  newspa¬ 
per  association,  sponsors  include  pub¬ 
lishers  of  the  Fargo  Forum,  Minot  Dai¬ 
ly  News  and  Bismarck  Tribune. 

The  Grand  Forks  Herald  declined  to 
join  because,  as  publisher  Michael 
Maidenberg  explained,  “We  felt  that 
because  we  were  going  to  cover  it  and 
perhaps  take  an  editorial  position  on  it, 
we  ought  not  to  be  identified  as  one  of 
the  sponsors  as  well.”  — AP  and  staff 


Reader-loyalty  card 
in  joint  venture 
with  restaurant  card 

TIMESCARD,  THE  NEW  York  Times 
reader-loyalty  card  that  offers  home 
subscribers  discounts  on  goods  and  ser¬ 
vices,  is  joining  with  Transmedia  Net¬ 
work  Inc.,  the  international  dining  card 
company,  to  offer  TimesCard  members 
a  25%  discount  at  participating  restau¬ 
rants. 

The  combination  with  the  Transme¬ 
dia  card,  which  has  about  150,000  card¬ 
holders  in  the  New  York  area,  will  offer 
TimesCard  members  a  number  of  ad¬ 
vantages,  the  newspaper  said.  For  exam¬ 
ple,  the  25%  discount  at  Transmedia- 
participating  restaurants  is  a  larger  dis¬ 
count  than  available  through  the 
TimesCard.  The  new  Transmedia/ 
TimesCard  also  replaces  a  variety  of  dif¬ 
ferent  discount  offers  at  restaurants 
with  one  standard  discount  rate. 

The  Transmedia/TimesCard  also  may 
be  used  as  a  charge  card  at  participating 
restaurants,  the  newspaper  noted. 
TimesCard  holders  previously  were  re¬ 
quired  to  present  a  separate  charge  card 
for  billing. 

In  addition,  the  new  program  adds 
cultural  and  entertainment  venues, 
such  as  Madison  Square  Garden  and 
Radio  City  Music  Hall. 

TimesCard  is  offered  free  to  seven- 
day  Times  subscribers  who  pay  for  their 
subscription  six  months  in  advance. 
The  card  also  is  available  for  a  fee  to 
other  subscribers. 

TimesCard,  which  began  in  August 
1992,  has  more  than  75,000  members, 
the  newspaper  said.  The  Transme¬ 
dia/TimesCard  program  will  begin  in 
January. 

WSJ  raising 
ad  rates  3.8% 

THE  WALL  STREET  Journal  is  raising 
national  advertising  rates  3.8%,  effec¬ 
tive  in  January. 

The  same  increase  applies  to  the  pa¬ 
per’s  four  regional  U.S.  editions,  but 
rates  in  17  domestic  ad  regions  go  up 
5.8%. 

Also  climbing  are  ad  rates  in  the  Eu¬ 
ropean  edition,  8%,  and  Asian  edition, 
9.1%. 


Fargo  Mayor  Jon  Lindgren  expressed  a  similar  view 
and  suggested  that  publishers  had  money,  not  the 
First  Amendment,  on  their  minds. 
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Ad  Scene 


Starting 

today, 

we’re 

making 

smoking 

history. 


I  It'S  tinM 


d«  •■Mkinc  klslary. 


Massachusetts  has  started  a  one-year  $91  million  advertising  campaign  to  encourage 
smokers  to  kick  the  habit. 

The  effort  started  with  a  $14  million  campaign  that  included  two-page  ads  in  most 
papers  in  the  state  and  a  television  commercial. 

Using  revenues  from  a  25( -a-pack  tax  approved  by  voters  last  year,  the  state 
scants  to  cut  the  current  proportion  of  smokers,  24%,  in  half.  After  the  tax  took  ef¬ 
fect  in  January,  tobacco  sales  fell  13%. 


Seattle  dailies  to 
offer  personal  ads 

A  NEW  CATEGORY  of  classified  ads 
will  be  published  in  the  Seattle  Times/ 
Seattle  Post-Intelligencer  starting  Nov. 
19. 

The  personal-ads  service  called  “Get¬ 
ting  Together,”  which  will  include  an  ad 
and  a  recorded  message,  will  run  two 
Fridays  a  month  in  the  Times’  Tempo 
section  and  Post-Intelligencer’s  What’s 
Happening  section.  The  newspapers 
have  a  joint  operating  agreement. 

“Half  our  subscribers  are  single,”  said 
Kelly  Ettleman,  classified  project  man¬ 
ager.  “Over  the  past  four  years,  we’ve 
received  many  requests  from  readers  for 
this  type  of  service.  We  felt  it  was  time 
to  respond  to  the  changing  marketplace 
and  demographics.” 

Advertisers  have  five  categories  for 
placement:  women  seeking  men,  men 
seeking  women,  women  seeking  wo¬ 
men,  men  seeking  men  and  seniors 
seeking  seniors.  Advertisers  must  be  18 
or  older. 

Readers  responding  to  an  ad  will  be 
charged  $1.95  a  minute  to  leave  a  mes¬ 
sage  or  “browse”  through  the  system, 
listening  to  additional  messages.  The 
newspapers  will  screen  all  ads  for  “ma¬ 
terial  considered  obscene,  indecent, 
sexually  explicit  or  implicit,  or  that 
would  constitute  adult  entertainment,” 
a  spokeswoman  said. 

Boston  daily 
offers  GlobeCard 

THE  BOSTON  GLOBE  has  an¬ 
nounced  that  it  will  offer  a  GlobeCard 
to  longtime  subscribers.  The  card  pro¬ 
vides  discounts  and  special  incentives 
for  dining  and  shopping  at  participating 
restaurants  and  stores. 

Globe  officials  said  GlobeCard  will 
be  honored  at  more  than  250  establish¬ 
ments  in  the  Boston  area.  More  mer¬ 
chants  are  expected  to  be  added  to  the 
program  in  1994. 

GlobeCard  is  available  free  to  cus¬ 
tomers  who  order  seven-day  home  de¬ 
livery  of  the  Globe  and  pay  for  six 
months  in  advance  at  the  regular  price. 
The  Globe  will  promote  the  card  to  cus¬ 
tomers  through  newspaper  inserts,  bill 
stuffers,  telemarketing,  radio  ads  and 
point-of-purchase  advertising  at  partici¬ 


pating  merchants. 

The  Globe  hopes  to  sign  up  20,000 
GlobeCard  subscribers  within  the  first 
year. 

Special  classified 
ad  rate  offer 

THE  BUFFALO  NEWS  has  a  special 
classified  rate  offer  as  part  of  a  private- 
party  advertising  promotion,  called  the 
Best  Buy. 

When  advertisers  place  a  three-line 
ad  for  14  days  at  $25  and  the  item  does 
not  sell,  the  News  will  give  the  advertis¬ 
er  seven  more  days  free.  The  promotion 
will  run  through  December. 

General  Motors 
launches  campaign 
in  black  papers 

GENERAL  MOTORS  CORE  and  its 
African-American  advertising  agency. 
The  Mingo  Group  Inc.,  have  launched 
a  major  ad  campaign  in  black  news¬ 
papers  to  introduce  GM’s  1994  models. 


During  the  week  of  Oct.  11,  General 
Motors’  1994  Car  &  Driver  insert  ap¬ 
peared  in  68  black  newspapers  through¬ 
out  the  United  States.  The  papers  have 
a  combined  circulation  of  2  million, 
with  an  estimated  readership  of  8  mil¬ 
lion. 

The  Car  &  Driver  placements  are 
being  handled  by  Amalgamated  Pub¬ 
lishers  Inc.,  the  country’s  oldest  and 
largest  national  advertising  representa¬ 
tive  for  black  newspapers. 

Simmons  names 
marketing  director 

SIMMONS  MARKET  RESEARCH 
Bureau  has  announced  the  appoint¬ 
ment  of  Jerry  Ohlsten  as  director  of 
marketing. 

Ohlsten  has  been  a  marketing  and 
research  consultant  for  10  years,  work¬ 
ing  with  such  clients  as  Citibank,  Pru¬ 
dential  Securities,  U.S.  Department  of 
Commerce  and  Wells  Rich  Greene. 

Before  starting  his  own  company, 
Ohlsten  was  a  marketing  executive  with 
some  of  the  country’s  leading  agencies. 
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Orders  and 
installations 

What  was  sold  and  where  it's  going 


Machine  Dasign  Servicas  Inc. 

Denver 

Stack  and  bundle  conveyors  for  the 
Allentown,  Pa.,  Morning  Call  with  a 
cross  conveyor  network  of  10  reversible 
conveyors  of  single-tier  poly  belt  mate¬ 
rial  to  distribute  bundles  to  10  posi¬ 
tions  served  by  MDSl  model  DIO  tele¬ 
scoping  boom  truckloaders.  Operation 
is  scheduled  to  begin  in  fall  1994. 

Amarillo  (Texas)  Globe-News  Inc. 
bought  a  dock  cross  conveyor  system 
with  double  boom  truckloaders  at  four 
loading  dock  positions  and  a  control 
console  in  the  dock  control  room. 

The  console  provides  operation  of 
the  poly  belt  conveyors  and  deflectors 
that  direct  bundles  to  appropriate 
loading  positions.  Indicator  lights  show 
the  status  of  cross  conveyor  compo¬ 
nents. 

A  distribution  system  selected  by  In¬ 
dianapolis  Newspapers  Inc.,  to  deliver 
bundles  from  one  end  of  the  mailroom 
to  the  other  running  parallel  to  an  ex¬ 
isting  two-tier  belt  system,  features  a 
hydraulically  operated  two-position 
belt  that  can  move  bundles  to  either 
level  of  the  existing  two-tier  belt  con¬ 
veyor. 

It  also  will  use  rigid  poly  top-surface 
belt  conveyors  that  run  within  a  con¬ 
fined  frame.  The  conveyor’s  low  fric¬ 
tion  assists  bundle  travel  and  reduces 
chances  of  bundle  damage.  Systems  in 
Amarillo  and  Indianapolis  are  to  begin 
operating  this  fall. 

Atax  Publishing  Syslams  Corp. 

Billerica,  Mass. 

Pagination  and  dummying  system 
for  Prensa  Libre,  Guatemala’s  largest 
newspaper.  Based  in  Guatemala  City, 
the  tabloid  bought  Atex’  Workgroup 
Publishing  System  and  Architect  soft¬ 
ware. 

Workgroup  products  purchased  in¬ 
clude  six  PC  Page  Make-up  design  and 
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layout  workstations,  which  allow  low- 
resolution  image  previewing;  DOS- 
based  Atex  Writer  word  processing 
software,  and  WorkGroup  Server  as  a 
secure  central  data  repository  that  al¬ 
lows  style  and  template  sharing. 

The  sale  included  two  IBM  RS/6000 
machines.  One  runs  the  Architect  ad 
dummying  and  server  software;  the 
other  functions  as  a  back-up  system. 
Begun  in  September  for  supplements 
only,  electronic  dummying  and  pagina¬ 
tion  is  to  be  extended  to  the  entire 
newspaper  by  the  end  of  the  year. 

Freedom  System  Integrators  Inc. 

Wichita 

Full  systems,  upgrades  and  interfaces 
in  and  going  into  34  unnamed  sites,  in¬ 
cluding  locations  in  13  states  served  by 
a  single  large  newspaper  group.  Among 
them  are  Freedom  systems  at  four 
Georgia  dailies. 

The  largest  recent  installation,  in 
California,  is  a  Mycro-Comp  system 
with  dual  mirrored  6000  towers  for 
connected  systems  in  editorial  (ship¬ 
ping)  and  classified  (installed). 

System  Integrators  Inc. 

Sacramento 

Synthesis  66  XR  systems,  with  the 
LASR  electronic  library,  for  three  mid¬ 
sized  dailies  using  Windows-based 
RoadRunner  editorial  and  classified 
workstations  (’486  PCs). 

The  25,000-circulation  Danville 
(Va.)  Register  &  Bee's  26-workstation 
systems  include  Ad  Director,  Page  Di¬ 
rector  and  SIIQuest  products  for  edito¬ 
rial  pagination  to  QuarkXPress  and 
Pongrass  Page  Integrator  for  classified 
pagination  interfaced  to  the  system’s 
Tandem  database  via  SIIMac. 

The  Bend,  Ore.,  Bulletin,  an  SII 
System/22  user  also  circulating  about 
25,000  copies,  is  moving  to  43  Road¬ 
Runner  workstations  and  pagination 


with  XPress  using  Page  Director  and 
SIIQuest  products  (editorial)  with 
Pongrass  Page  Integrator  (classified) 
and  the  Scoop  open  prepress  interface 
server.  It  also  contracted  for  Master  Pi¬ 
lot  automated  operations  and  backup 
system  and  TABS  transient  billing. 
The  Press  &  Sun-Bulletin,  Bingham¬ 
ton,  N.Y.,  is  replacing  its  Hastech  edi¬ 
torial  system  with  a  60-PC  Synthesis 
66  XR  system.  The  52,000-circulation 
paper,  already  using  an  SII  ad  system, 
also  ordered  Page  Director  and  SII¬ 
Quest  with  SIIMac  interface. 

Digital  Tachnology 
Inlurnatlenal 

Orem,  Utah 

ImageSpeed  and  Graphics  Database 
at  the  Los  Angeles  Times.  The  new 
database  and  client  software  are  to  be 
incorporated  in  the  version  3.1  general 
software  release  of  DT  production  ap¬ 
plications. 

The  Graphics  Database  is  designed 
to  balance  long-term  archiving  and 
short-term  storage  of  high-resolution 
images  for  OPI  servers  and  for  search 
and  retrieval  functions.  Photos  and 
graphics  are  managed  by  a  Sybase  SQL 
server  and  Spectre-Logic’s  Alexandria 
archiving.  The  system  uses  JPEG  and 
QuickTime  image  compression  and  of¬ 
fers  OPI-compatible  view  files. 

John  Juliana  Computer 
Services  Ce. 

Decatur,  Ga. 

Atan  Express  site  license  for  Cale¬ 
donian  Newspaper  Publishing,  owner 
of  the  Herald  and  Evening  Times, 
Glasgow,  Scotland. 

The  link  between  older  Atex  sys¬ 
tems  and  QuarkXPress  produces  the 
paper’s  weekly  tabloid  supplements, 
the  16-page  Scotland’s  Property  (real 
estate)  and  32-page  Weekender. 

The  company  plans  to  use  Atan  Ex¬ 
press  to  paginate  both  dailies’  classified 
ad  sections.  The  18  copies  of  the  soft¬ 
ware,  which  can  match  Atex-justified 
line  endings,  are  used  to  move  Atex- 
formatted  text  from  the  front  end  into 
XPress. 

Color  images  are  scanned  on  Op¬ 
tronics  ColorGetters,  corrected  in 
Adobe  Photoshop  and  placed  onto 
XPress  pages  through  Hyphen  OPI  for 
output.  Atan  Express  rules  automati¬ 
cally  change  with  column  width  and 
float  with  text. 
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RIT  assists 
Polish  newspapers 

THE  ROCHESTER  INSTITUTE  of 
Technology,  Freedom  Forum  and  Polish 
Association  of  Newspaper  Publishers 
have  joined  forces  to  help  meet  the 
technology  management  needs  of  the 
Polish  newspaper  industry. 

The  Arlington,  Va.-based  Freedom 
Forum  awarded  the  Rochester,  N.Y.,  in¬ 
stitute  $222,750  for  the  purpose,  which 
is  a  part  of  “Project  Free  Speech: 
Poland.” 

The  initiative  results  from  a  Freedom 
Forum-sponsored  needs  analysis  of  Pol¬ 
ish  newspaper  production,  from  pre¬ 
press  to  distribution,  conducted  last 
year  by  RIT. 

RIT  faculty  members  are  conducting 
seminars  for  at  least  350  middle  and  up¬ 
per-level  managers  and  technical  staff¬ 
ers  at  papers  throughout  Poland.  Train¬ 
ing  will  consist  of  seminars  on  produc¬ 
tion  organization  and  management, 
quality  control  and  color  reproduction. 

The  school  also  will  publish  a  journal 
in  Polish  and  English  on  technology 
management  issues  in  printing  and 
publishing. 

Printed  in  Poland,  the  free  quarterly 


will  be  distributed  to  more  than  4,000 
publishers,  printers,  graphic  arts  educa¬ 
tors,  students,  libraries  and  professional 
organizations. 

Paper  was  donated  by  International 
Paper  Co.,  and  Polish  fonts  were  donat¬ 
ed  by  Casady  &  Greene,  Salinas,  Calif. 

New  Boise  Cascade 
de-inking  plant 

BOISE  CASCADE  CORE  marked  the 
formal  completion  of  a  recycling  project 
at  its  West  Tacoma,  Wash.,  newsprint 
mill. 

The  $52  million  plant  converts  300 
tons  of  old  newspapers  and  magazines 
daily  into  250  tons  of  de- inked  pulp  for 
blending  with  virgin  pulp  to  produce  re- 
cycled-content  newsprint. 

The  project  began  in  1991.  Start-up 
occurred  in  mid-July. 

At  the  same  time,  the  mill’s  water  re¬ 
cycling  and  wastewater  treatment  sys¬ 
tem  was  upgraded  and  more  efficient 
process  machinery  was  installed,  im¬ 
proving  effluent  and  conserving  energy. 

Recycled  fiber  supplies  approximate¬ 
ly  40%  of  the  mill’s  fiber  needs. 


Newsprint  numbers 
in  September 

U.S.  DAILY  NEWSPAPERS’  consump¬ 
tion  of  newsprint  increased  in  Septem¬ 
ber  by  0.5%  compared  with  a  year  earli¬ 
er,  according  to  an  estimate  by  the 
Newspaper  Association  of  America. 
The  revised  figure  for  August  shows  a 
1.7%  decline  compared  with  newsprint 
use  in  August  1992. 

Preliminary  nine-month  figures  for 
1993  show  that  newsprint  use  was  1% 
greater  than  in  the  same  period  last 
year. 

According  to  the  NAA  statistical 
sampling  of  its  membership,  U.S.  news¬ 
papers  received  709,000  metric  tons  of 
newsprint  in  August,  1.7%  more  than 
the  year-earlier  level.  The  preliminary 
figure  for  September,  710,000  metric 
tons,  represents  a  2.9%  decline  com¬ 
pared  to  September  1992.  The  year-to- 
date  figure  shows  a  3.3%  increase  in 
newsprint  received  compared  with  1992. 

Publishers’  stocks  grew  24.4%  in  Au¬ 
gust  and,  by  preliminary  estimate, 
23.7%  in  September  compared  to  the 
same  months  last  year.  Stocks  for  the 
nine-month  period  are  21.1%  higher 
than  in  the  same  period  in  1992. 


THE  PELLEGREN  CORPORATION 

Architects  and  Engineers 

is  pleased  to  announce  its  merger  with 

RNL  FACILITIES  CORPORATION 

Architects  and  Engineers 

Offering  the  newspaper  industry  the  most  comprehensive  architectural  and  engineering  services. 

Feasibility  Studies  •  Programming  •  Facility  Planning  •  Architecture  •  Engineering  •  Interior  Design  •  Landscape  Architecture 


The  Rocky  Mountain  News 

RNL  Facilities  Corporation  RNL/PELLEGREN 

Architects  and  Engineers 

1225  Seventeenth  Street,  Suite  1700,  Denver,  Colorado  80202 
Phone:  303-295-0644  FAX:  303-292-0845 


The  Sun 
San  Bernardino,  California 
The  Pellegren  Corporation 
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Vendors^  agreements 


American  Roller  Ce.,  Bannockburn, 
Ill.,  bought  the  Jotnac  Roller  Division 
of  Jemac  Inc.,  Hatfield,  Pa.  Acquisi' 
tion  of  the  dS-year-old  roller  supplier 
gives  American  a  plant  and  sales  and 
service  personnel  in  the  Northeast  for 
faster  delivery  of  recovered  rollers. 

At  the  Hatfield  plant,  American 
produces  its  full  line  of  rubber  roller 
compounds  and  Jomac-licensed  Ryno 
ink  rolls  and  Hydro-Metric  water 
rollers.  American  also  supplies  various 
plastic,  silicone,  composite,  ceramic 
and  metal-matrix,  plasma-sprayed  rolls. 

Gerber  Systems  Cerp.,  South 
Windsor,  Conn.,  entered  into  VAR 
agreements  with  Agfa  Cerp.,  Ridge¬ 
field  Park,  N.J.,  and  Pelychreme 
Cerp.,  Fort  Lee,  N.J.,  and  a  co-market¬ 
ing  agreement  with  Hersell  Graphic 
Industries,  Leeds,  England,  for  its  di- 
rect-to-plate  imaging  technology. 

Gerber  is  developing  an  Agfa-specif¬ 
ic  imaging  system,  the  Crescent/42L 
PlateSetter,  integrated  with  Agfa 
front-end  systems  and  plate  processors. 
The  low-power  laser  system,  to  be  mar¬ 
keted  by  Agfa,  will  be  adapted  to  im¬ 
age  Agfa  Lithostar  plates  for  print  runs 
up  to  100,000  impressions. 

Polychrome  will  market  the  Cres¬ 
cent/42  PlateSetter  with  its  new  CTX 
digital  plates.  Horsell  and  Gerber  will 
support  each  other’s  products,  includ¬ 
ing  the  Crescent/42  and  Horsell 
processors  and  aluminum  plates,  in¬ 
cluding  its  new  Electra,  which  the 
PlateSetter  will  image.  Gerber  also  will 
furnish  Horsell  with  training  and  sales 
tools. 

Resourca  Racycling  &  Ramadla- 
tien  Inc.,  Pittsburgh,  has  acquired 

Ink  Enginearing  Services,  Colum¬ 
bus,  Ohio.  Until  now  solely  a  provider 
of  mobile  ink  recycling  services  for  the 
publication  gravure  industry,  3R  will 
use  lES  to  create  a  centralized  offset 
ink  recycling  facility  for  printers. 

Barce  Graphics,  Ghent,  Belgium, 

and  Dalnippen  Screen  Manufac¬ 
turing  Ce.  Lid.,  Kyoto,  Japan,  are  in¬ 
tegrating  each  other’s  technologies  in 
their  product  offerings. 

Screen  has  integrated  Barco’s  Cre¬ 


ator  image  manipulation  and  Strike!  il¬ 
lustration/layout  graphic  design  sys¬ 
tems  in  its  new  Renatus  prepress  sys¬ 
tem  for  the  Japanese  market.  Barco 
will  offer  the  Screen  DT-S1030  desktop 
color  scanner  as  part  of  its  graphic  sys¬ 
tems  worldwide.  As  the  DG-4400,  it 
will  be  interfaced  to  Creator  and  the 
BG  2400  production  workstation  for 
interactive  scanning  and  correction. 

Varilyper  Inc.,  East  Hanover,  N.J., 
signed  OEM  agreements  allowing 
Monolypa  Systems  Inc.,  Rolling 
Meadows,  111.,  and  Hyphen  Inc., 
Wilmington,  Mass.,  to  market  the 
Tegra-Varityper  Model  5300M  as  the 
Eclipse  Image  Recorder  and  Spectraset 
2300  for  high-quality  color  output.  The 
capstan  recorder  images  onto  13.3"- 
wide  film  with  ±0.001"  repeatability  at 
900-  to  3048-dpi  resolution. 

Heechst  Printing  Products  North 
America,  Somerville,  N.J.,  and  Wil- 
lowdale,  Ontario,  and  SuperMac 
Technologies  Inc.,  Sunnyvale, 
Calif.,  jointly  will  develop  and  market 
digital  prepress  proofing  products,  the 
first  of  which  is  the  dye  sublimation 
Pressmatch  Digital  color  proofer. 
Proofs  are  full  bleed,  ll"xl7"  format  at 
high  resolution  without  halftone  dots. 
EFI’s  EfiColor  software  is  used  for  col¬ 
or  matching.  The  unit  includes  the 
Adobe  PostScript  Level  2  (CPSI)  soft¬ 
ware  interpreter  for  consistent  results 
when  used  with  other  PostScript-dri¬ 
ven  output  devices. 

Iris  Graphics,  Bedford,  Mass.,  an¬ 
nounced  Electronics  for  Imaging’s 

EfiColor  profile  for  its  Smartjet  4012 
high-resolution  ink  jet  printer,  devel¬ 
opment  of  a  System  Brunner  digital 
control  scale  for  Iris  proofs  and  Pan- 
tone  Inc.  color-management  support 
for  the  Smartjet. 

The  EfiColor  profile  from  EFI,  San 
Mateo,  Calif.,  gives  the  user  added  col¬ 
or  support  from  popular  desktop  appli¬ 
cations.  EfiColor  profiles  maintain  col¬ 
or  appearance  among,  and  within  the 
limitations  of,  different  devices,  allow¬ 
ing  scanner  and  monitor  profiles  to  in¬ 
teract  with  the  Smartjet  profile  to  de¬ 
liver  consistent  color,  including  RGB- 


CMYK  conversions.  With  the  EfiColor 
Smartjet  profile,  a  scanned  RGB  image 
can  be  placed  in  a  QuarkXPress  page 
and  saved  as  a  CMYK  EPS  file  or 
printed  directly  to  the  Smartjet  from 
an  EfiColor-supporting  application 
(e.g.  Adobe  Photoshop,  EFI  Cachet). 

Felix  Brunner,  Locarno,  Switzer¬ 
land,  is  developing  a  scale  for  quick 
and  easy  interpretation  of  direct  digital 
Iris  color  proofs. 

In  the  hope  that  the  scale  and  its 
promotion  will  foster  the  same  level  of 
acceptance  for  Iris  digital  proofs  that 
Brunner’s  coding  of  DuPont  Cromalins 
did  for  that  proofing  technology.  Iris 
said  it  expects  to  offer  the  scale  as  an 
option  with  its  printers  next  year. 

Supporting  the  Smartjet  early  next 
year,  the  Pantone  Open  Color  Envi¬ 
ronment  is  a  color-matching  method 
for  spot  and  process  colors  and  photo 
color  matching  that  uses  a  standard  set 
of  calls  that  enable  accurate  selection 
to  be  made  from  the  operating  system. 
It  provides  optimized  Pantone  Color 
matching  and  continuous-tone  color 
matching  across  various  applications. 

Xllron  Inc.,  the  Ann  Arbor,  Mich.- 
based  subsidiary  of  Information  Inter¬ 
national  Inc.,  signed  an  international 
OEM  agreement  with  Digital  Equip¬ 
ment  Cerp.,  Maynard,  Mass.,  to  offer 
the  Harlequin-hased  Xitron  Navigator 
line  of  raster  image  processor  con¬ 
trollers  running  on  DECpc  personal 
computers. 

The  PostScript-processing  software 
is  available  on  Pentium-upgradable 
’486-based  DECpc  MTE  machines 
supporting  EISA  and  VESA  local  bus¬ 
es  and  on  Pentium-based  DECpc  ST 
machines.  Early  next  year,  a  version 
will  ship  based  on  Digital’s  64-bit  Al¬ 
pha  processor,  the  DECpc  AXP  150, 
for  use  with  Windows  NT. 

Pellegren  Corp.,  specializing  in 
publishing  plant  design,  architecture 
and  engineering,  has  merged  with  RNL 

Facilities  Corp.,  a  planning,  archi¬ 
tecture  and  interior  design  firm. 
RNL/Pellegren  remains  in  Denver.  Pel¬ 
legren  newspaper  projects  include 
those  for  the  State,  Columbia,  S.C., 
and  Sun,  San  Bernardino,  Calif.  RNL 
projects  range  from  a  large  hotel  and 
conference  center  to  vehicle  mainte¬ 
nance  facilities  to  the  expansion-reno¬ 
vation  of  the  Rocky  Mountain  News 
offices  in  downtown  Denver. 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

11/9/93 

11/2/93  1 

1/10/92 

A.H.  Belo  Corp.  (NY) 

44.625 

45.25 

43.25 

Capital  Cities/A^  Inc.  (NY) 

619.50 

619.125 

441.875 

Central  Newspapers  Inc.  (NY) 

24.25 

24.50 

22.75 

Dow  Jones  &  Co.  Inc.  (NY) 

35.00 

35.625 

29.125 

Gaimett  Co.  Inc.  (NY) 

51.125 

52.00 

50.625 

Knight-Ridder  Inc.  (NY) 

54.375 

55.125 

57.25 

Lee  Enterprises  Inc.  (NY) 

31.625 

31.75 

33.875 

McCIatchy  Newspapers  Inc.  (NY) 

23.00 

22.75 

19.125 

Media  General  Inc.  (AM) 

29.625 

29.50 

17.375 

Multimedia  Inc.  (NDQ)  * 

37.25 

38.75 

27.00 

New  York  Times  Co.  (AM) 

22.75 

23.50 

27.625 

Park  Communications  Inc.  (NDQ)  20.25 

22.25 

16.75 

Pulitzer  Publishing  Co.  (NY) 

34.00 

33.875 

33.75 

E.W.ScrippsCo.  (NY) 

28.625 

29.125 

25.25 

Times  Mirror  Co.  (NY) 

32.25 

33.125 

30.875 

Tribune  Co.  (NY) 

55.125 

56.00 

46.25 

Washington  Post  Co.  (NY) 

241.50 

248.25 

220.00 

*  3  for  1  stock  split 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes] 

Stock 

11/9/93 

11/2/93 

11/10/92 

MacLean  Hunter  Ltd.  (a) 

12.50 

12.50 

11.875 

Hollinger  Inc.  (a) 

13.75 

12.75 

11.00 

(^uebecor  Inc.  Class  A  (a)(d) 

19.50 

19.875 

16.25 

Reuters  (c) 

73.00 

74.125 

56.875 

Southam  Inc.  (a) 

17.875 

17.25 

16.00 

Thomson  Corp.  (a) 

16.375 

16.50 

13.50 

Toronto  Sun  Publishing  Corp.  (a) 

12.25 

12.75 

16.25 

TorStar  Corp.  (a) 

22.75 

21.875 

24.625 

Pearson  Ltd.  (b)(e) 

5.57 

5.66 

3.48 

News  Corp.  Ltd.  (c) 

56.25 

60.00 

36.875 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quote  are  in  U.S.  dollars 

(d)  2  for  1  stock  split  -  Jan.  24, 1992 

(e)  2  for  1  stock  split  -  June  15,  1992 

Prepared  for  E&P  by  Wertheim  Schroder  St  Co.  Inc. 


clippings  and  other  materials. 

Despite  the  loss  of  her  notes,  Speck,  who  usually  works  out 
of  Bogotd,  Colombia,  wrote  several  stories  from  her  October 
look  into  the  status  of  the  Catholic  Church  and  economic  re¬ 
forms  in  Cuba. 

Whitefield  said  Herald  reporters  have  been  refused  jour¬ 
nalist  visas  for  so  long  that  they  have  taken  to  visiting  Cuba 
on  tourist  visas. 

“It’s  not  that  we  want  to  flaunt  the  rules  but ...  we  are 
committed  to  covering  Cuba  and  we  didn’t  see  any  other  way 


L.A.  Times  launches 
expanded  edition  of 
Latino  tabloid 

THE  LOS  ANGELES  Times  has  launched  a  new,  expanded 
edition  of  Nuestro  Tiempo  aimed  at  Southern  California’s 
huge  Latino  community. 

The  tabloid  is  being  published  weekly  in  Spanish,  replac¬ 
ing  the  former  bilingual  Nuestro  Tiempo,  which  came  out  15 
times  a  year. 

The  revamped  publication  carries  expanded  news,  enter¬ 
tainment,  profiles,  sports,  calendars  of  events  and  other  in¬ 
formation.  Initially,  it  has  a  controlled,  non-paid  circulation 
of  400,000,  making  it  the  largest  Spanish-language  weekly 
publication  in  Southern  California,  a  Times  spokeswoman 
said. 

She  said  the  paper  will  be  distributed  to  doorsteps  in  areas 
of  Los  Angeles,  Orange  and  Ventura  counties  with  large  Lati¬ 
no  populations,  about  325,000  households  in  all. 

It  also  will  be  available  at  1,500  racks  and  retail  locations 
in  the  region. 

Nuestro  Tempo's  editor  is  Sergio  Munoz,  a  member  of  the 
Times  editorial  board.  Previously,  Munoz  was  executive  editor 
of  La  Opinion,  a  Spanish-language  daily  in  Los  Angeles,  and 
West  Coast  bureau  chief  at  Univision,  the  largest  Spanish- 
language  television  network  in  the  United  States. 

Michael  G.  Martinez,  formerly  vice  president  and  general 
manager  of  KMEX-TV  in  Los  Angeles,  the  largest  Spanish- 
language  TV  station  in  the  nation,  is  Nuestro  Tempo’s  gen¬ 
eral  manager. 

The  Times  has  entered  into  a  joint  sales  agreement  with 
Heftel,  a  Los  Angeles-based  media  company.  The  agreement 
offers  marketing  packages  of  ads  in  Nuestro  Tiempo  and  on 
two  radio  stations  in  addition  to  sponsorship  of  local  events 
coordinated  by  Heftel,  which  owns  two  of  the  largest  Span¬ 
ish-language  radio  stations  in  the  market. 

“Nuestro  Tiempo  is  one  part  of  a  three-pronged  approach 
to  serving  the  nation’s  largest  Latino  market,”  Times  publish¬ 
er  and  chief  executive  officer  David  Laventhol  said. 

The  other  two  prongs  to  which  he  referred  are  the  Times 
and  Times  Mirror’s  50%  investment  in  La  Opinion,  a  paid 
newspaper. 

Cuban  government 
says:  tourists  si, 
journalists  no 

MIAMI  HERALD  CORRESPONDENT  Mary  Speck  went 
to  Havana,  Cuba,  on  a  tourist  visa  and  did  reporting  work  for 
six  days  before  authorities  confiscated  her  notes  and  deported 
her. 

When  Speck  returned  to  her  hotel  the  sixth  day,  waiting 
Interior  Ministry  officers  suggested  that  she  pack  her  bags, 
fellow  Herald  Latin  America  correspondent  Mimi  Whitefield 
said.  At  the  airport,  they  searched  her  and  took  notebooks, 

Editor6?Publisher  •  November  13,  1993 


to  do  it,”  she  said. 

While  Western  news  organizations  maintain  bureaus  in 
Cuba,  U.S.  agencies  are  forbidden  to  do  so.  The  U.S.  govern¬ 
ment  bans  trade  with  the  communist  country  headed  by  Fi¬ 
del  Castro. 

Whitefield  was  reporting  in  Cuba  in  July  when  authorities 
there  demanded  her  withdrawal  by  calling  Herald  executives, 
who  ordered  her  to  return  home. 
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His  field  of  dreams 
is  covering  cinema 

James  Ryan  also  writes  about  television  and 
music  for  the  BPI  Entertainment  News  Wire 


by  David  Astor 

SOMEONE  GLANCING  QUICKLY 
at  James  Ryan’s  resume  might  wonder 
how  and  why  he  ended  up  an  enter¬ 
tainment  writer. 

He  studied  politics  and  international 
affairs  in  college,  was  a  reporting  in¬ 
tern  at  United  Press  International  in 
Nicaragua  and  then  spent  three  years 
as  a  reporter  and  editor  in  a  domestic 
UPI  bureau. 

Where  that  bureau  was  —  Los  An¬ 
geles  —  makes  Ryan’s  career  path  seem 
more  logical.  “The  big  story  here  is  the 
entertainment  business,”  said  Ryan, 
who  did  some  Hollywood-related  arti¬ 
cles  before  leaving  UPI  to  become  L.A. 
bureau  chief  and  feature  writer  at  the 
BPI  Entertainment  News  Wire. 

His  background  in  politics  has  not 
gone  to  waste  since  his  move  to  the 
wire  in  1989  because  he  likes  to  place  a 
movie  or  other  form  of  entertainment 
in  its  political  and  social  context. 

The  BPI  staffer,  who  has  an  office  in 
the  Hollywood  Reporter  building,  also 
likes  the  looser  style  of  entertainment 
journalism.  “There’s  more  freedom 
than  in  straight  news  writing,”  he  said. 
“You  can  be  a  little  more  creative.” 

Ryan  files  three  or  four  BPI  pieces  a 
week  on  film,  TV  or  music  personali¬ 
ties,  news  and  trends.  His  main  format 
is  the  profile  and  his  main  beat  is  the 
movies.  In  fact,  Ryan  has  interviewed 
most  of  Hollywood’s  top  actors  and  di¬ 
rectors. 

“He  has  the  ability  and  contacts  to 
talk  to  any  major  star,”  BPI  general 
manager  John  Morgan  observed. 

Ryan  also  interviews  many  people 
associated  with  independent  films. 

“It’s  always  nice  to  get  some  of  the 
bigger  actors  and  actresses,  but  I  like  to 
mix  it  up,”  said  Ryan,  adding  that  he  is 
a  big  fan  of  independent  efforts. 


James  Ryan 


Ryan  noted  that  focusing  periodical¬ 
ly  on  independent  rather  than  major- 
studio  films  enables  him  to  give  expo¬ 
sure  to  movies  that  don’t  have  big  pro¬ 
motional  budgets  and  to  “write  more 
about  the  art  of  cinema  than  the  com¬ 
merce.” 

He  added  that  independent-film 
people  as  well  as  up-and-coming  stars 
associated  with  major-studio  movies 
often  are  better  interview  subjects  than 
established  stars. 

Ryan,  34,  said  less-famous  people 
may  have  a  “fresh  perspective”  on 
things  as  well  as  more  time  and  will¬ 
ingness  to  be  questioned  in  depth. 

He  noted  that  sometimes  the  only 
way  to  talk  to  Hollywood  superstars 
plugging  their  latest  projects  is  at  a 
press  event  with  numerous  other  media 
representatives  in  the  room.  Even 


when  reporters  are  granted  one-on- 
one  interviews  during  such  an  event, 
they  often  get  less  than  a  half  hour  be¬ 
fore  the  next  reporter  is  ushered  in. 

“You’re  stacked  up  like  jets  over  an 
airport,”  Ryan  commented.  “You  bare¬ 
ly  get  settled  in  the  interview  when  the 
publicist  walks  in  and  yanks  you  out.  1 
tend  to  like  a  little  more  relaxed  for¬ 
mat.” 

Ryan  said  his  favorite  interviews 
were  those  that  he  conducted  with 
David  Cronenberg,  John  Sayles  and 
John  Waters. 

“They’re  all  directors  I  admire  tre¬ 
mendously,”  he  remarked.  “They  can 
talk  not  only  about  their  craft  but  the 
philosophy  and  psychology  behind 
their  movies.  Directors,  especially 
writer-directors,  have  so  many  interest¬ 
ing  things  going  on  in  their  minds  you 
can  tap.” 

Interview  subjects  on  Ryan’s  wish 
list  include  directors  Woody  Allen  and 
Martin  Scorsese  as  well  as  actors  Judy 
Davis  and  Juliette  Lewis. 

Ryan  dated  one  famous  actress  with 
whom  he  remains  friends,  but  he  tries 
to  avoid  getting  too  close  to  the  people 
he  covers  for  fear  of  losing  his  objectiv¬ 
ity.  He  does  have  a  huge  number  of 
contacts  in  the  industry,  including  stu¬ 
dio  executives,  agents  and  publicists. 

Most  publicists  are  helpful  and  hard¬ 
working  people,  Ryan  said,  although 
he  noted  that  a  small  number  shield 
their  star  clients  from  journalists  who 
might  ask  remotely  probing  questions. 

Ryan  said  he  tries  to  avoid  writing 
about  personal  peccadilloes  and  sex 
scandals  —  for  instance,  he  deliberate¬ 
ly  ignored  the  Heidi  Fleiss  prostitution 
case  —  but  does  do  stories  about  stu¬ 
dio  corruption  and  the  like. 

“The  politics  behind  the  scenes  are 
fascinating,”  he  said.  “There’s  so  much 
money  involved  and  so  much  power 
being  wielded  that  it  often  creates 
wonderful  melodrama.” 

Ryan  also  writes  free-lance  articles 
for  publications  such  as  the  Advocate 
(on  homophobia  in  Hollywood), 
Boston  Globe,  Details,  Premiere,  Vibe 
and  Vogue.  Some  of  these  pieces  focus 
on  non-entertainment  subjects,  such 
as  the  environment  and  politics. 

The  BPI  staffer  graduated  cum  laude 
from  Princeton  with  a  B.A.  in  politics 
in  1982  and  earned  a  master’s  in  Latin 
American  studies/journalism  at  Co¬ 
lumbia  University  four  years  later. 
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Amish  woman  pens 
column  on  cooking 

A  COLUMN  CALLED  “The  Amish 
Cook”  is  being  syndicated  by  Oasis 
Newsfeatures. 

The  weekly  feature  is  handwritten 
by  Elizabeth  Coblentz,  an  Old  Order 
Amish  woman  who  has  been  a  “scribe” 
for  the  Ohio-based  Amish  newspaper, 
the  Budget,  since  1952.  She  chronicles 
life  on  her  104'acre  Indiana  farm, 
where  there  is  no  electricity  and  in¬ 
door  plumbing  and  the  family  travels 
by  buggy,  and  offers  recipes  for  hearty 
Amish  dishes. 

Oasis,  which  is  publishing  Coblentz’ 
Amish  Cook  Cookbook  this  month, 
said  the  two-year-old  column  runs  in 
the  Cincinnati  Post  and  about  30  other 
papers. 

The  syndicate  —  based  at  1610  N. 
Marshall  Road,  Middletown,  Ohio 
45042  —  also  offers  the  “Extracurricu¬ 
lar”  teen  column  by  Oasis  founder/edi¬ 
tor  Kevin  Williams,  who  has  worked  as 
a  reporter  at  the  Middletown  Journal. 

Magid  one  of  three 
in  high-tech  search 

“COMPUTER  FILE”  COLUMNIST 
Larry  Magid  and  two  others  teamed  up 
recently  to  help  search  for  Polly  Klaas, 
a  12-year-old  girl  abducted  from  a 
slumber  party  at  her  California  home. 

Time  magazine  reported  that  Magid, 
unemployed  computer  salesman  Gary- 
French  and  printshop  owner  Bill 
Rhodes  got  a  photo  of  Klaas  and  a 
sketch  of  her  kidnapper  transmitted 
over  various  computer  networks.  Also, 
they  used  donated  computers  to  fax 
1,000  posters  a  minute  to  grocery 
chains  and  transportation  hubs 
throughout  the  United  States. 

Magid  said  he  would  like  to  see  com¬ 
puter  networks  set  up  the  equivalent  of 
a  911  number  for  missing-person  emer¬ 
gencies. 

The  Los  Angeles  Times  Syndicate 
columnist  has  written  the  new  Little 
PC  Book:  A  Gentle  Introduction  to 
Personal  Computers  (Peachpit  Press). 

Editorial  cartoonist 
pens  autobiography 

HERBLOCK:  A  CARTOONISTS 
Life  has  been  published  by  Macmillan. 

The  372-page  hardcover  autobiogra¬ 
phy  includes  more  than  200  editorial 


Herblock  (left)  with  cartoonist  Rube 
Qoldberg  in  1957. 


cartoons  and  photos. 

Herbert  Block,  84,  started  his  daily 
newspaper  career  at  the  Chicago  Daily 
News  in  1929  and  joined  the  Washing' 
ton  Post  in  1946.  He  is  syndicated  by 
Creators  Syndicate. 

Another  new  book  is  Frontiers  II: 
More  Recent  Discoveries  About  Life, 
Earth,  Space  and  the  Universe  (Tru¬ 
man  Talley/Dutton).  It  is  a  collection 
of  Los  Angeles  Times  Syndicate 
columns  by  Isaac  and  Janet  Asimov,  a 
psychiatrist  who  succeeded  her  late 
husband  on  the  LATS  feature. 

Food  columnists  in 
syndicated  package 

TWO  WRITERS  HAVE  joined  the 
FoodStyles  Feature  Service  distributed 
by  the  Los  Angeles  Times  Syndicate. 

FoodStyles  editor  Jim  Burns  is  doing 
the  bimonthly  “Substitutions”  column, 
which  discusses  lower-fat  food  prod¬ 
ucts,  cooking  for  people  with  food  al¬ 
lergies  and  more. 

Burns,  who  also  is  the  editor  of 
LATS’  “Artful  Eating,”  is  a  co-author  of 
Women  Chefs:  Portraits  and  Recipes 
from  California’s  Culinary  Pioneers 
(Addison  Wesley).  He  has  edited  10 
books  on  food  and  travel,  with  the  lat¬ 
est,  Cooking  Without  Fat,  selling  more 
than  375,000  copies. 

Burns  earned  an  honors  master’s  de¬ 
gree  at  the  School  of  Journalism  at  the 
University  of  Southern  California  in 
Los  Angeles. 

Also,  Mary  Carroll  is  doing  the  bi¬ 
monthly  “Healthy  Eating”  column  for 
FoodStyles. 

She  has  written  four  cookbooks 
about  healthy  and  low-fat  cooking,  in¬ 
cluding  the  recent  No  Cholesterol  (No 


Kidding!)  Cookbook  with  Hal  Straus 
(Rodale  Press). 

As  the  chef  for  heart  specialist  Dr. 
Dean  Ornish,  Carroll  developed  more 
than  100  recipes,  some  of  which  are 
featured  in  Dr.  Dean  Ornish’s  Program 
for  Reversing  Heart  Disease  (Random 
House). 

Carroll  earned  a  master’s  degree  in 
Russian  at  San  Diego  State  University 
and  studied  at  the  Sorbonne  in  Paris. 

Gullo  offers  column 
about  ‘other’  videos 

A  COLUMN  THAT  takes  an  irrever¬ 
ent  look  at  the  “other  stuff”  coming 
out  on  video  is  being  self-syndicated. 

Jim  Gullo  said  “Video  Vagabond,” 
which  runs  in  the  Chicago  Tribune, 
discusses  B-movies,  “obscure”  exercise 
programs  and  more. 

The  twice-a-month  column  grew  out 
of  a  monthly  humor/review  piece  that 
Gullo  does  for  Premiere  magazine. 
“The  How-To  Guru”  discusses  instruc¬ 
tional  programming  on  video. 

Gullo  is  based  at  1509  Queen  Anne 
Ave.  N.,  Suite  330,  Seattle,  Wash. 
98109. 
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Our  CHRISTMAS  &  YULETIDE 

special  sections  ring  up  hundreds 
of  ideas  you  need  to  wrap  up  your 
readers'  holidays. 

CHRISTMAS  offers  20  features 
written  by  professional  journalists 
and  10  photos.  YULETIDE  dishes 
up  1 3  stories  with  7  photos.  Both 
offer  graphics  and  illustrations  to 
deck  your  pages. 

Call  619-293-1818  or  fax  619- 
297-0537  today  to  order! 

COPLEY  NEWS  SERVICE 
"We  wrap  up  readership 
and  revenue" 
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Major  Southern  California 
dailies  drop  ‘Doonesbury^ 

Newspapers  call  fire  strips  insensitive;  syndicate  says 
Trudeau  did  them  when  he  thought  blazes  had  ended 


by  David  Astor 

AT  LEAST  THREE  Southern  Califor¬ 
nia  newspapers  pulled  a  Nov.  8-13 
“Doonesbury”  sequence  that  they  be¬ 
lieved  treated  the  region’s  recent  fires 
in  an  insensitive  way. 

The  newspapers  included  the  re¬ 
gion’s  three  largest  dailies:  the  Los  An¬ 
geles  Times,  Orange  County  Register 
and  San  Diego  Union-Tribune. 

“1  felt  Garry  Trudeau’s  attempt  at 
satire  was  ill-timed  and  off-the-mark,” 
Union-Tribune  editor  Gerald  Warren 
said.  “I  love  humor  and  1  love  satire, 
but  timing  is  everything  in  comedy.” 

Universal  Press  Syndicate  vice 
president/editorial  director  Lee  Salem 
said  Trudeau  would  not  have  done  the 
sequence  if  he  had  known  that  the 
fires  would  flare  again. 

“It  was  a  case  of  bad  timing  that 
caught  up  with  us,”  Salem  said.  “When 
it  was  done,  nine  or  10  days  before 
publication,  Garry  didn’t  anticipate 
that  the  fires  would  continue  and 
move  to  Malibu.  The  weather  reports 
at  the  time  suggested  the  fires  would 
die  down. 

“It’s  certainly  understandable  why 
they  [the  Southern  California  papers] 
are  sensitive  to  the  issue,”  he  added. 

Salem  said  Trudeau  “was  not  making 
fun  of  anybody’s  suffering”  and  the 
satire  in  the  sequence  was  “done  gent¬ 
ly” 

In  the  strips,  the  Boopsie  character 


sees  a  huge  amount  of  smoke  roll 
across  her  yard  and  thinks  that  it’s 
from  a  major  fire.  A  short  time  later, 
she  ruminates  about  how  nature  or  a 
“well-meaning  environmentalist”  may 
have  started  the  blaze  to  regenerate  the 
overdeveloped  area.  Finally,  Boopsie 
learns  that  the  fire  is  only  a  small  blaze 
from  a  gas  grill  that  tipped  over  and  ig¬ 
nited  a  neighbor’s  lawn. 

For  holiday  season 

TWO  HOLIDAY  SPECIAL  sections 
are  being  offered  by  Copley  News 
Service. 

The  20-story  “Christmas”  package 
includes  features  on  gift-giving,  fash¬ 
ion,  baking  and  entertaining  as  well  as 
articles  about  Hanukkah  and  New 
Year’s.  The  13-feature  “Yuletide  Mini” 
offers  more  information  about  gifts, 
decor,  crafts  and  entertaining. 

Both  packages  come  with  photos 
and  sketches.  Supplemental  color  pho¬ 
tos  also  are  available. 

Oliphant  and  Keane 

A  PAT  OLIPHANT  exhibit  called 
“The  New  World  Order  in  Cartoon 
and  Sculpture”  will  run  Nov.  19  to 
Dec.  11  at  the  Austrian  embassy  in 
Washington. 

The  show  will  travel  to  Austria  next 


year  and  then  go  to  Poland,  Hungary, 
Slovakia  and  the  Czech  Republic. 

Oliphant  does  editorial  cartoons  for 
Universal  Press  Syndicate. 

Another  cartoonist,  “The  Family 
Circus”  creator  Bil  Keane  of  King  Fea¬ 
tures  Syndicate,  will  be  honorary 
chairman  of  the  13th  Annual  Philadel¬ 
phia  Art  Show  &  Sale. 

Keane,  a  Philadelphia  native  and 
former  Philadelphia  Bulletin  staff  artist 
who  lives  in  Arizona,  will  greet  guests 
at  the  show’s  Dec.  1  opening  night  gala 
in  the  Adam’s  Mark  Hotel  Exhibition 
Center. 

Proceeds  from  the  six-day  show  will 
benefit  children  with  cancer  and 
leukemia  treated  at  St.  Christopher’s 
Hospital  for  Children  in  Philadelphia. 

Rescuer  is  thanked 

ANN  LANDERS  HELPED  a  North 
Dakota  man  thank  a  Good  Samaritan 
for  saving  his  life  33  years  before. 

Roger  Daub  wrote  to  Landers  saying 
he  never  had  a  chance  to  thank  the 
man  who  had  grabbed  him  after  a 
loose  cable  caused  him  to  start  falling 
into  a  dam  while  he  worked  for  a  steel 
company  in  1960.  Daub  told  Landers 
that  he  hoped  that  his  rescuer  would 
read  the  letter  when  it  was  published 
in  her  Creators  Syndicate  column. 

The  letter  was  shown  to  the  rescuer, 
Floyd  Hardiman,  by  someone  who  saw 
the  column  in  the  Birmingham  (Ala.) 
Post-Herald.  Hardiman,  who  lives  in 
Alabama,  then  gave  Daub  a  call. 

Humorous  material 

JOE  MULLICH,  WHO  self-syndicates 
the  “Coffee  Break”  business-humor 
column,  is  offering  humor  pieces  de¬ 
signed  for  special  sections  and  issues. 

His  topics  include  office  Christmas 
parties,  company  softball  teams,  com¬ 
puters,  food,  parenting  and  more. 

The  award-winning  Mullich  is  based 
at  Mullich  Communications,  908  W. 
Marshall  St.,  Norristown,  Pa.  19401. 

Deadline  extension 

THE  ENTRY  DEADLINE  for  the 
Thomas  Nast  Prize  for  editor¬ 
ial  cartooning  (Efi?P,  Sept.  11,  p.  48) 
has  been  extended  from  Nov.  15  to 
Dec.  31. 


The  second  installment  of  a  controversial  “Doonesbury”  sequence. 
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mon  sense  to  say  that  if  the  informa¬ 
tion  is  available  to  certain  categories  of 
people,  eventually  the  information  will 
be  available  to  anybody.  That’s  the  real¬ 
ity  as  long  as  there  are  broad-based  ex¬ 
emptions,”  she  added. 

“DMV  records  are  a  valuable  source, 
but  they  are  not  a  unique  source.  Un¬ 
less  you  close  down  every  identity- 
based  information  data  source,  you’ll 
never  be  able  to  become  completely 
anonymous,”  Kirtley  said. 

While  pointing  out  that  she  did  not 
intend  to  accuse  anyone  of  purposely 
being  misleading,  she  said  the  legisla¬ 
tion  is  “simply  fallacious”  and  “unrealis¬ 
tic.” 

“I’m  not  saying  they’re  not  respond¬ 
ing  to  a  valid  concern,  but  this  is  not 
the  way  to  deal  with  it,”  she  said. 


“Properly  drafted,  anti-stalking  laws 
can  go  a  long  way  toward  dealing  with 
these  problems. 

“There’s  no  inherent  harm  in  get¬ 
ting  the  information,  but  there  is  in 
what  action  you  take.  Why  not  pass  a 
law  about  the  behavior?  In  my  view, 
they’re  approaching  the  question  from 
the  wrong  direction.” 

Kirtley  also  pointed  out,  “No  one 
ever  asks  the  question:  Why  is  the  gov¬ 
ernment  collecting  all  this  informa¬ 
tion? 

“If  we  decide  there  is  information 
the  government  collects  that  is  no¬ 
body’s  business,  we  should  tell  the  gov¬ 
ernment  to  stop  collecting  it. 

“If  there  is  a  legitimate  reason  to 
collect  the  information,  then  one 
trade-off  of  living  in  an  open  society  is 
keeping  it  open,”  she  added. 

Richard  Oppel,  Washington  bureau 
chief  at  Knight-Ridder  Newspapers, 
knows  firsthand  how  valuable  DMV 
information  from  license  plates  can  be 
to  reporters. 

In  a  letter  to  Boxer  outlining  his 
concerns  about  her  bill,  Oppel  re¬ 
counted  how  in  1977,  when  he  was  ex¬ 
ecutive  editor  of  the  Tallahassee  (Fla.) 
Democrat,  reporters  there  were  able  to 
expose  members  of  the  Ku  Klux  Klan 
by  tracing  the  license  plates  of  the  oth¬ 
erwise  unidentifiable  hooded  Klans- 


men  at  a  rally. 

Publishing  the  identities  of  those 
community  members  who  participated 
in  the  rally  exposed  them  “to  the  great 
power  of  public  shame,”  Oppel  wrote. 
“I  believe  the  Klan,  an  intimidating 
force  in  the  South  even  in  the  1970s, 
lost  influence  in  the  Tallahassee  area 
as  a  result  of  the  exposure.” 

Oppel,  an  American  Society  of 
Newspaper  Editors  board  member  and 
member  of  the  ASNE  Freedom  of  In¬ 
formation  Committee,  wrote  that  he 
and  other  ASNE  members  join  Boxer 
in  her  “concern  and  alarm  about  a  se¬ 
rious  problem.” 

As  a  husband  and  the  father  of  a  20- 
year-old  daughter,  Oppel  noted  that  he 
personally  is  concerned  about  safety  is¬ 
sues. 

But  he  said  more  and  more,  “those 
of  us  who  believe  in  open  government 
and  the  people’s  right  to  know  find 


ourselves  opposing  legislation  damag¬ 
ing  to  First  Amendment  rights  and 
open  government  that  is  born  of  good 
motives  and  honorable  intentions.” 

He  added,  “For  every  bad  use  of 
DMV  records  or  any  public  records, 
there  are  scores  of  good  uses.  The  price 
of  living  in  an  open  society  is  that  the 
use  of  information  can  be  vile.  What  is 
worse  by  far,  however,  is  life  in  a  closed 
society.” 

Another  area  causing  apprehension 
is  the  bill’s  vagueness  in  defining  “le¬ 
gitimate  business,”  Oppel  added,  point¬ 
ing  out  that  if  marketing  firms  are  al¬ 
lowed  access  to  the  information,  a 
newspaper’s  marketing  department 
may  be  able  to  get  it  while  the  editorial 
department  could  not. 

Or,  he  asked,  would  a  newspaper 
marketing  department  be  shut  out 
while  other  commercial  marketers 
could  gain  access? 

Oppel  also  pointed  out  that  infor¬ 
mation  that  the  bill  seeks  to  protect  is 
readily  available  from  other  sources. 
He  said  the  plan  “amounts  to  a  prior 
restraint”  by  making  disclosing  or  ob¬ 
taining  the  information  unlawful. 

“Your  bill,  as  we  see  it,  would  badly 
undermine  our  ability  to  collect  infor¬ 
mation  and  to  serve  the  public  with 
the  facts  they  need  to  know  to  combat 
problems  in  society  .  .  .  facts  that  are 


seldom  available  except  from  the  pub¬ 
lic  record,”  he  wrote. 

“Your  bill  would  place  a  prior  re¬ 
straint  on  newspapers. 

“We  respectfully  suggest  that  society 
needs  to  act  against  the  causes  of 
crime  rather  than  to  conceal  public  in¬ 
formation,  criminalize  the  actions  of 
state  agencies  or  retrain  the  press,”  Op¬ 
pel  wrote. 

ASNE  general  counsel  Richard  M. 
Schmidt  Jr.  and  Newspaper  Associa¬ 
tion  of  America  president  and  CEO 
Cathie  Black  attacked  the  proposal 
from  a  different  angle. 

The  two  co-signed  a  letter  to  each 
member  of  the  Senate,  expressing  their 
opposition  and  calling  senators’  atten¬ 
tion  to  an  attempt  to  attach  the  DMV 
bill  as  an  amendment  to  the  crime  bill 
being  considered  by  the  Senate. 

This  bill,  they  noted,  was  introduced 
in  late  October  “and  has  not  received 
a  full  airing  of  the  issues  involved  with 
restrictions  on  access  to  public  records. 
We  urge  a  careful  and  studious  review 
of  the  negative  impact  of  this  proposal 
on  the  press.” 

Schmidt  and  Black  also  pointed  out 
that  a  similar  law  in  California  “has 
impeded  the  press’  ability  to  cover  sto¬ 
ries  on  the  impact  of  the  Los  Angeles 
riots  on  Korean  businessmen,  the 
emergence  of  new  neighborhood  gangs 
and  plant  layoffs.” 

Phone 

Continued  from  page  25 

the  target  of  the  criminal  investigation 
but  I  was  not  notified.” 

He  called  the  Markey  legislation  “a 
step  in  the  right  direction,”  adding,  “It 
does  not  go  far  enough. 

“The  telephone-record  subpoena 
should  be  treated  with  the  same  cau¬ 
tion  as  wiretaps,”  he  said,  urging  that  a 
third  party,  such  as  a  judicial  authority, 
be  required  to  control  issuance.  About 
47  federal  agencies  have  the  power  to 
issue  subpoenas. 

Millman  said  the  subpoena’s  chilling 
effect  has  been  very  real  and  it  has 
changed  the  way  that  he  uses  the  tele¬ 
phone  when  working  on  a  story. 

“When  I’m  doing  a  story  and  it’s 
sensitive,  maybe  there  are  people  I 
won’t  call  or  maybe  if  I’m  calling  some¬ 
one  who  could  be  identified  by  a 
phone  call,  I  might  call  others  to  throw 
them  off  the  track. 

“It  definitely  changed  the  way  I  use 
the  telephone,”  he  explained. 


“If  you  talk  to  reporters,  this  is  one  of  the  most 
valuable  sources  of  information 
they  have,”  Kirtley  said. 
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died.  They  said  the  photo  made  it  dif¬ 
ficult  for  friends  of  the  victim  to  “re¬ 
member  him  in  life,  not  death.” 

The  papers  at  Southeastern  Lou¬ 
isiana  apparently  were  taken  because 
the  SGA  president  didn’t  want  anyone 
to  read  any  article  critical  of  the  stu¬ 
dent  government. 

At  Central  Arkansas,  4,000  papers 
were  taken  by  a  student  angry  because 
the  paper  had  printed  the  name  of  a 
baseball  player  accused  of  rape. 

So  the  answer  to  the  question  of 
who  is  trashing  newspapers  on  college 
campuses:  Just  about  everybody.  Every¬ 
body  includes  college  administrators, 
as  at  Middle  Tennessee  and  Miami- 
Dade;  minority  students,  as  at  Penn; 
women  students  (journalism  students 
at  that)  at  Penn  State;  and  student 
government  leaders,  as  at  Southeast¬ 
ern  Louisiana.  And,  get  this,  the  coor¬ 
dinator  of  the  criminal  justice  program 
stands  accused  of  taking  the  student 
newspapers  at  Southern  Vermont  Col¬ 
lege,  Bennington. 

Why  are  they  doing  this?  For  reasons 
as  lofty  as  a  principled  stand  against 
racial  and  gender  insensitivity  to  those 
as  mundane  as  grammatical  errors. 

The  reaction  and  response  to  all  of 
this  by  college  officials,  faculty,  stu¬ 
dents  and  prosecutors  has  been  abys¬ 
mal  for  the  most  part.  College  officials 
tend  to  shrug  their  shoulders  and  re¬ 
gard  newspaper  thefts  as  mere  student 
high  jinks,  vandalism  at  worst.  There 
seems  to  be  little  or  no  concern  about 
the  First  Amendment  issues  involved, 
the  stilling  of  a  voice  on  the  university 
campus. 

There  have  been  some  instances  in 
which  students  caught  trashing  news¬ 
papers  faced  charges  or  discipline,  but 
those  are  the  exceptions.  It  is  more 
common  for  university  officials  to  wink 
and  walk  away. 

What  happened  at  Penn  in  the  af¬ 
termath  of  the  disappearance  of  the 
Daily  Pennsylvanian  is  instructive: 
Right  after  the  incident,  Hackney  is¬ 
sued  a  statement  in  which  he  labeled 
the  thefts  a  protest  and  promised  to  re¬ 
assign  a  security  officer  who  tried  to 
prevent  the  thefts. 

Hackney  wrote,  “Two  important 
university  values  now  stand  in  con¬ 
flict,”  referring  to  diversity  and  open 
expression.  “We  must  work  together  to 
narrow  the  distance  that  now  seems  to 
preclude  their  peaceful  coexistence.” 

The  tone  having  been  set  thus,  it 
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should  come  as  no  surprise  that  a  com¬ 
mission  was  named  to  study  the  mat¬ 
ter. 

The  review  panel’s  findings?  That 
the  real  culprits  were  the  campus  po¬ 
lice,  who  tried  to  apprehend  those 
stealing  the  newspapers.  The  police 
were  remiss,  the  panel  said,  in  not  real¬ 
izing  that  what  the  students  were  en¬ 
gaged  in  was  not  theft  or  vandalism  or 
violation  of  the  First  Amendment  but 
“a  form  of  protest.” 

Their  actions  were  not  “an  indicator 
of  criminal  behavior,”  the  panel  said. 
The  officers  should  not  have  tried  to 
stop  the  protest  but  instead  should 
have  turned  the  matter  over  to  a  high¬ 
er  authority  on  campus. 

Are  you  ready  for  this?  The  higher 
authority  was  the  open-expression 
monitors.  I’ll  repeat  that:  the  open-ex¬ 
pression  monitors. 

OK,  how  did  we  come  to  this?  On 
the  nation’s  college  campuses,  of  all 
places.  Did  we  fall  asleep  at  the  First 
Amendment  switch  and  plunge  off  the 
face  of  an  open  society  into  some  sort 
of  Orwellian  nightmare? 

Open-expression  monitors!  Theft 
and  trashing  and  burning  of  news¬ 
papers  as  free  expression!  Censorship 
as  expression!  That’s  an  interesting 
concept. 

Perhaps  we  should  not  be  surprised. 
There  is  a  strange  atmosphere  on  some 
college  campuses  today.  For  several 
years  now,  we’ve  seen  the  pattern 
emerging  on  too  many  campuses  —  of 
administrators,  faculty  members,  stu¬ 
dents  wielding  their  temporary  power 
to  shut  up  and  shut  out  anything  that 
makes  them  uncomfortable  or  offends 
them.  They  believe  in  freedom  of  ex¬ 
pression  but  only  for  themselves,  not 
the  other  person. 

We’ve  seen  art  and  photo  exhibits 
shut  down. 

We’ve  seen  academic  freedoms  sup¬ 
pressed. 

We’ve  seen  proliferation  of  speech 
codes  that  criminalize  thoughts  and 
words  and  images. 

We’ve  seen  the  so-called  academic 
conferences  convened  with  only  one 
point  of  view  allowed  in  the  halls. 

We’ve  seen  a  growing  polarization  of 
views  and  groups,  with  bigots  on  one 
extreme  and  on  the  other,  the  self-ap¬ 
pointed,  self-righteous  guardians  of 
what  is  politically  correct. 

In  this  atmosphere  so  poisonous  to 
free  expression  and  the  very  antithesis 
of  what  an  institution  of  higher  learn¬ 
ing  is  supposed  to  represent,  it  is  not 


too  difficult  to  see  how  the  campus 
press  would  fare  poorly  in  protecting 
and  exercising  its  constitutional  guar¬ 
antee. 

College  officials  across  the  land  had 
been  denying  public  and  press  access 
to  campus  security  reports  to  protect 
their  image  until  the  SPLC  and  SPJ 
took  them  to  court  and  won. 

College  officials  and  students  were 
denying  access  to  student  judicial  pro¬ 
ceedings  until  Georgia’s  Red  and  Black 
took  them  to  court.  And  won. 

But  court  decisions  don’t  automati¬ 
cally  guarantee  access.  Many  college 
officials  continue  to  ignore  court  deci¬ 
sions,  even  new  laws. 

They  view  the  student  press  as  a 
public  relations  arm  for  the  university 
or,  as  a  Penn  State  spokesman  so  deli¬ 
cately  put  it,  as  little  more  than  litter. 

So,  there  you  have  it.  College  offi¬ 
cials  who  should  know  better  are  treat¬ 
ing  the  First  Amendment  as  just  so 
much  constitutional  garbage.  The  con¬ 
cepts  of  free  expression  and  an  open 
society  are  being  buried  in  this  trash 
heap  of  trouble. 

And  it  doesn’t  ease  my  mind  one  bit 
that  these  actions  are  sometimes  for 
the  best  of  intentions  because  they  al¬ 
ways  have  the  worst  of  results. 

They  directly  affect  current  teachers 
or  future  colleagues  of  these  young 
journalists  seeing  all  of  this  unfold  on 
campus. 

They  affect  the  kind  of  readers  you 
will  have,  the  kind  of  people  who  will 
fail  to  come  to  your  defense  when 
someone  starts  trashing  your  newspa¬ 
per  because  it  has  something  in  it  that 
they  don’t  like. 

You  should  care  deeply  about  all 
this.  There  is  something  sinister  in  the 
blatant  censorship  involved  in  stealing, 
trashing  and  burning  newspapers. 

It  exposes  the  true  attitude  of  some 
college  officials  and  academics:  That 
the  student  newspaper  is  nothing  more 
than  trash. 

It  exposes  their  true  ignorance  of 
First  Amendment  principles. 

It  exposes  the  apathy  of  journalism 
academics  and  professionals. 

And  it  teaches  fear,  self-serving  and 
self-righteousness  to  those  young  peo¬ 
ple  who  will  be  taking  up  the  free-press 
cudgel  after  we  lay  it  down. 

We  must  take  seriously  what’s  hap¬ 
pening  out  there  on  our  college  cam¬ 
puses.  Unless  we  speak  out  and  keep 
watch,  it  is  only  a  short  distance  to  the 
day  when  the  demagogues  have  buried 
democracy  in  the  dumpster  with  the 
First  Amendment.  lE^P 
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VERMONT-BASED  environmental 
regulatory  newsletter  and  book  publisher 
for  sale.  Good  grovdh  potential,  or  can 
be  run  as  one-person  operation  as  a 
home-based  business.  Contact:  Putney 
Press,  PO  Box  935,  Brattleboro,  VT 
05302,  (802)  257-7505. 

NEWSPAPER  APPRAISERS 

C.  BERKY  &  ASSOCIATES,  INC. 

Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 

123  N.W.  13lh  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


DEAR  UNCLE  WALLY 
Ludicrous,  absurd,  nonsensical, 
idiosyncric,  tongue-in-throat,  award¬ 
winning  wacko  weekly.  (21 5)  493-1795 


MISCELLANEOUS 


COLUMNS  BY  FAX:  Order  quality, 
affordable  editorial  columns  and 
receive  them  by  (ax.  Over  20  titles  cover¬ 
ing  sports,  entertainment,  health,  compu¬ 
ters,  politics  and  more.  Call  (904) 
492-7249  for  details. 


★  ★  ★  PUZZLES  ★  ★  ★ 
WORD  SEARCH  &  CROSSWORD 
•  Daily  •  Weekly  •  Monthly 
Suppliers  to  national  &  regional 
publications.  Camera  Ready! 
On  Time!  Great  Rates! 

Call  for  a  FREE  kit  (914)  939-2111 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843. 


SYNDICATION  SERVICES 


FREE  TRIAL  1  (800)-PUNCHIN 
Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 


NOW  ON  SALE 

1993 

Editor  &  Publisher 
International 
Year  Book 

To  order  your  copy  contact 
E&P’s  Circulation  Department  at 
(212)  675-4380. 


NEWSPAPER  APPRAISERS 


EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank, 
partners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach, 

FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozeman, 
MT  59715,  (406)  586-6621 

NEWSPAPER  BROKERS 

625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Dick  Smilh-S/SE-(601)  627-7906 
D.  Claussen-MWest-(414)  272-6173 
Geoff  Edwards-E/SE-(703)  750-8675 
Bruce  Lanlz-CANADA-(519)  631-5709 

APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority 
buyouts.  Reasonable  fees.  C.  Peter 
Jorgensen,  Media  Consultants  &  Asso¬ 
ciates,  Box  C,  Boston,  MA  02174. 
(617)  643-1863. 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  a(  a  properly,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

’  BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
9210  Thornton  Rd.-Ste.  3 
Stockton,  CA  95209  (209)  952-0852 

MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 


NEWSPAPER  BROKERS 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  FAX  (909)  624-8852 

C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  for  a  brochure  and  proposal  before 
listing  your  paper.  4  Water  Street, 
Boston,  MA  02174.  (617)  643-1863. 

Fournier  Media  Service  Inc. 
Appraisal»Brokerage»Consulting 
John  L.  Fournier  Jr. 

PO  Box  750,  Prosser,  WA  99350 
Office  (509)  786-4470 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Cansultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 

PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
PO  Box  3308 

Merrifield,  VA  27116-3308 
Ph.  703-846-8410  Fax  703-846-8406 

RICKENBACHER  MEDIA  ^ 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

I  (214)  520-7025  FAX  (214)  520-6951 


NEWSPAPER  BROKERS 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  FINANCING 


GROUP  PRESIDENT,  CEO,  CFO  and 
partnership  requiring  $5MM-$25MM 
acquisition  fund,  may  call  JM&A. 
Est.  1983,  (614)  889-9747. 


NEWSPAPERS  FOR  SALE 


CHICAGO  SOUTH  SUBURBAN  WEEKLY 
Excellent  opportunity  for  ad  person. 
$70,000  asking  price.  Fax  (708) 
629-841 1  and  state  experience. 

We  have  3  break-even  papers  which 
represent  outstanding  opportunities  for 
a  new  publisher  to  grow  these  operations 
into  profitable,  rewarding  businesses. 
All  are  priced  attractively. 

NEW  HAMPSHIRE  weekly  established  5 
years,  10,000  circulation  free,  will 
do  $225,000  this  year.  Asking 
$140,000.  Must  sell  due  to  personal 
circumstances. 

NEW  JERSEY  weekly  doing  $150,000 
in  nice  community,  4,000  paid 
circulation,  legals  and  priced 
right.  Owner  retiring. 

U.S.  VIRGIN  ISLANDS.  Get  away  to 
the  ideal  location  and  put  your 
skills  to  work  on  established  weekly. 
Specialty  weekly  publication  doing 
$500,000  gross  sales. 
MASSACHUSETTS  daily  newspaper 
established  more  than  80  years  doing 
$800,000  gross  sales  5  days  a  week. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
222  Berkeley  St  Suite  1450  Box  54 
Boston,  MA  02116 

ORLANDO,  FL  direct  mail  newspaper. 
Great  client  retention.  Fast  grawth. 
$80K.  Buys.  Seller  will  finance/ 
train  Cll/oroker  (407)  682-9600, 
1  fox  682-3676. 
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ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 


NEWSPAPERS  FOR  SALE 

•  DO  YOU  HAVE  a  passion  to  publish 
something  valuable  and  honest?  Are  you 
excited  by  electronic  publishing,  but 
love  the  printed  word? 

’  Established  Northwest  auction  news¬ 
paper  with  a  superior  reputation  needs 
talents  of  a  new  owner/manager  to  take 
it  to  next  level  of  sales  and  distribu¬ 
tion.  Investment  required. 

*  If  you  love  selling,  phones  and  peo¬ 
ple;  if  you  can  see  me  recycling  nature 
of  the  auction  and  its  huge  potential, 
send  letter  of  interest  to:  A/cIvor,  Box 
52986,  Bellevue,  WA  98015-2986 

Escape  to  the  mountains!  Husband  and 
wife  Colorado  weekly,  work  4  days  a 
week,  hunt,  fish,  camp  and  ski.  Reply  to 
Box  6583,  Editor  &  Publisher. 


WINDY  CITY  TIMES,  Chicago's 
award-winning  gay  newsweekly.  Stable, 
very  profitable  ($1M  gross).  Serious 
inquiries  only.  Dane  Claussen,  W.B. 
Grimes  Co.,  (414)  272-6173. 

NEWSPAPERS  for  sale,  $15K  to  $1 
million.  Some  financing,  free  list. 
Daily,  weekly.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition,  Austin,  TX  78703  (512) 
476-3950. 

WESTERN  MASSACHUSEHS  WEEKLY. 
Ideal  owner-operator  situation.  Strong 
market,  solid  sales  history.  Larry 
Grimes,  W.B.  Grimes  Co.,  (301) 
540-0636. 


NEWSPAPERS  FOR  SALE 


SOUTH  CAROLINA  -  Unparalleled 
opportunity  for  an  ovmer-operator  will¬ 
ing  to  move  to  a  beautiful  city  and  work 
hard.  Revenues  in  excess  of  $350,000. 
Asking  $250,000  with  some  owner 
financing  available.  Call  or  Write 
Jim  Hall,  Jim  Hall  Media  Services,  PO 
Box  1088,  Troy,  AL  36081.  (205) 
566-7198. 

WOULD  YOU  sell  ads,  write  news  and 
put  in  long  hours  for  low  pay  if  you 
could  buy  your  ovm  newspaper  for  very 
little  cash  down?  Write  for  details 
to  Bill  Berger,  ATN,  Inc.,  1801  Expos¬ 
ition,  Austin,  TX  78703. 

NEWSPAPERS  WANTED 

Seeking  weekly,  bi-monthly  newspaper 
in  New  Hampshire  area,  5,000  circula¬ 
tion.  (603)  485-5856,  FAX  (603) 
485-961 1 . 


NEWSPAPERS  WANTED 

FAMILY  OVYNED/OPERATED  NEWS¬ 
PAPER  GROUP  aggressively  seeking 
acquisitions  of  daily  and  weekly 
newspapers  in  U.S.  All  corresponderKes 
and  discussions  ore  confidential. 
Contact: 

Edwards  Publications 
P.O.  Box  1193 
Seneca,  S.C.  29679 
Phone  (803)  882-3272 

TRADE  ASSOCIATIONS 

American  Association  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  member¬ 
ship  or  sponsor  info:  (510)  935-2026, 
FAX  (510)  906-0922  or  write:  16  Santa 
Arra  Place,  Walnut  Creek,  CA  94598. 


EQUIPMENT 


CAMERA  &  DARKROOM 


AGFA  RPS  6100  Doylite  camera. 

Like  new  canditian.  $6,000. 

Wesco  Graphics  (510)  443-2400 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical 
310/372-0372 

CONVEYORS 

WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
Coll:  (407)  273-5218 
FAX  (407)  273-901 1 . 

MAILROOM 

CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors,  stack¬ 
ers,  strappers,  labelers  and  inserters. 
Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed 
discount  prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 

IMMEDIATELY  AVAILABLE 
1990  ovalstrap  JP40  strapping 
machines.  8  to  choose  from.  All  in  excel¬ 
lent  condition.  Reasonable  offers  or 
trades  considered.  Call  MidAmerica 
Graphics,  Inc.  1  (800)  356-4886 

CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors,  stack¬ 
ers,  strappers,  labelers  and  inserters. 
Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed 
discount  prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-581 7  FAX  (404)  590-7267 

REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

If  you  want  a  place  in  ihe  sun,  you've  got 
to  put  up  with  a  few  blisters. 

Van  Buren 


&  SUPPLIES 


MAILROOM 


REAAANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REM4NUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886 

Two  IDAB  440  stackers 
Good  condition.  AAake  offer 
(708)  870-3760 

TYING  MACHINE,  Bunn  square  cage, 
string  Wing  machine. 

INSERTER,  KANSA  Model  320,  3  into 
1  will  insert  standard  newspaper 
sections  and  35"  1/4  fold. 

HOWARD,  WESCO  GRAPHICS 
(510)  443-2400 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-5218  or  (800)  741-1937 

PREPRESS 

PROCESSQR,  LOG-E  18"  LO  10  Heavy 
Duty  14"  Processor 

PROCESSOR,  Oscar  Fisher,  12' 
Minoscomat  Typesetting  Paper 
Processor 

ROLL  GRABBER,  Cascade  50"  Fits 
most  lifts 

PLATE  PROCESSOR,  Subtractive  30" 
Automative  Develops  Subtractive 
Plates 

STAT  CAMERA,  AGFA  RPA  6000 
W/WD  37,  Upgraded  to  61 00  Automa¬ 
tic  diffusion  transfer  camera.  No 
darkroom  needed. 

CAMERA,  AGFA  12X18  RPS  6100S, 
D.T.  Daylight  Camera.  Automatic 
diffusion  transfer  camera.  No  darkroom 

CAMERA,  AGFA  Mark  -2  20X24,  Back- 
lite  large  format  20  X  24  Camera  ideal 
for  newspaper,  backlight. 

RAPID  ACCESS  PROCESSOR,  AGFA 
1 2",  Zebra  41 OOZ  will  develop  paper  or 
film. 

PROCESSOR,  AGFA  14"  Zebra,  rapid 
access  processor  will  develop  film  or 
paper. 

HOWARD,  WESCO  GRAPHICS 
(510)  443-2400 


PREPRESS 


HARRIS  8300  Ad  System  includes 
two  controllers,  six  workstations, 
$32K  in  ^re  parts.  Reasonable 
offers  considered. 

Contact  Jim  Wills  at 
(800)  274-7355  ext.  3296. 

PRESSES 

COLOR  KING  PRESS 
5  unit  installed  new  1988.  Brush  damp 
central  lubrication.  Cross  perf,  D.P. 
Wesco  Graphics  (510)  443-2400 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

"Woddwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 

FOR  SALE.  4/u  1987  NEWS  KING, 
stacked  units,  with  KJ6  folder,  low 
usage,  running,  best  offer;  5/u  HARRIS 
MHO  1978;  6/u  HARRIS  V22  w/JFl 
folder  and  upper  former;  2/u  Harris 
VI 5,  $32,000;  5/u  NEWS  KING 
w/KJ6  folder,  $62,000. 

Tel  913  362-8888  Fax  913  362-8901 

DOUBLE-WIDTH  EQUIPMENT 
36  units  &  half  decks  Goss  Metro- 
liner,  22"  w/6  single  3:2  folders,  45' 
PTE's  -  Available  now. 

10-unit  Goss  Metroliner  (brand  new), 
double  3:2  (older  with  22  3/4'  cuF 
off. 

7-unit  press  w/5  units  PEC  converted 
units  &  2  units  Metroliner  -  22' 
w/1  double  3:2  folder  &  40"  PTE's. 
One  Double  3:2  Goss  Imperial  (older/ 
upper  (ormer/angle  bars. 

Ask  About  our  Single-Width  Presses 
INLAND  NEWSPAPER  AAACHINERY 
CORPORATION 

(913)  492-9050  Fax  (913)  492-6217 
FOR  SALE 

9/u  two  (older  SSC  press,  comprised  of 
2-4  "highs"  1 982  vintage,  with  or  w/out 
heatset,  many  extras. 

4/u  News  King,  with  KJ6  folder,  1975 
vintage. 

2  add-on  Community  1969  and  1971 
vintage  units,  good  condition. 

2  Baldwin  105  C-O-V. 

Global  Graphics,  Inc. 

(913)  541-8886  Fox  (913)  541-8960. 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)552-1528  FAX  (404)552-2669 


PRESSES 


FOR  SALE 

HARRIS  1680 
Double  Width  Ofbet  Press 

22  3/4  (578mm)  Cutoff 
128  Page  Capacity 
1 1  Units  -  8  PTE's 
1  Double  3:2  Folder 
Upper  Formers  -  Angle  Bars 

COMPLETE  PRESS 

CALL:  Al  Taber 

ALTA  Graphics,  Inc. 

(404)  552-1528  Fox  (404)  552-2669 

FOR  SALE  "WHERE  IS  AS 
6  unit  suburban  press  S-1196,  4  units 
initially  installed  in  1968,  2 

Signature  units  stacked  in  1971. 
offers  invited  to  La  Prensa,  San  Pedro 
Sula,  Honduras,  C.A.  3a  Ave.  N.O.  No. 
34  Apdo.  No.  143.  Tel:  53-3101,  Fax 
53-0778. 

GOSS: 

•  Metro,  22  3/4",  6  units,  half  decks, 
6  RTF^s,  3:2  Imperial  folder 

•  Urbanite,  22  3/4",  10  units,  8  auto¬ 
matic  splicers,  2  folders,  1 300 
series 

New! 

MAN: 

HARRIS: 

•  N-845,  22  3/4",  5  unit  presses 

•  V-15D,  6  units,  JF-25 

•  V-15A,  6  units,  JF-7 

•  N-845  -  8  units 

•  RBC-2  folder  22  3/4" 

•  Very  good  condition,  available 
early  1994 

BELL-CAMP,  INC. 

Tel:  (201)  492-8877 
Fox:  (201)  492-9777 

WEB  GUIDE  Martin  4  Web  single  unit 
Web  guide.  Eliminate  web  control 
problems. 

WEB  PRESS  KING  5  unit  22  3/4  X 
36,  full  combo  KJ6A  (older,  brush  damp 
1987  with  lots  of  upgrades. 

WEB  PRESS  HARRIS  4  unit  VI 5A,  HD 
Folder,  brush  damp  excellent  (or  book 
work  or  newspaper. 

FOLDER,  KING  KJ6,  1/4- 1/2  Cross 
perforated  excellent  for  book  work  , 
second  (older. 


HOWARD,  VYESCO  GRAPHICS 
(510)  443-2400. 
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EQUIPMENT  &  SUPPLIES 

PRESSES 

PRESSES 

METROUNER  HALF  DECK 

13-Side,  22"  (560mm)  Cutoff 
Excellent  Condition 

Al  Taber  ALTA  Graphics,  Inc. 

(404)  552-1528  FAX  (404)  552-2669 

HARRIS  N-845  HEATSET  PRESSES 

4  Units  1  Folder  22-3/4"  Cut-off 

8  Units  2  Folders  22-3/4'  Cut-off 
(901)  423-1343 

FOR  SALE:  Four  1 978  Goss  Community 
SSC  units.  Oil  bath  and  circumven- 
tial  registration.  Units  currently 
in  operation.  Asking  $156,000. 
Mail  inquiries  to  Box  6580,  Editor 
&  Publisher. 

A  friend  is  a  person  with  whom  you  dare 
to  be  yourself 

Frank  Crane 

INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


Kevin  Brian  Kamen-Pasquale  Bianco 
Newspaper  circulation  consultants 
39  years  home  delivery 
and  single  copv  experience 
NaHonwide  (516)  379-2797 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1  (800)  247-2338 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-661 1 
PRD  <?TART‘? 

THE  TELEAAARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATA  BASE  MARKETING 
1  (800)  776-6397 

yfRffnsr 

THE  CUSTOMER 
CONNECTION 


CIRCULATION  SERVICES 


LEM  MARKETING 
Crews... Turn-Key  &  Seminars 
(609)  822-3701 


TELEMARKETING  PROFESSIONALS 
"The  paper  people"  specializing  in 
upgrades  and  stop  savers. 

Allan  Schreibman,  (313)  399-6100. 

SUBSCRIPTION  SALES  special- 
ists  in  our  twentieth  year.  DCA  Promo¬ 
tions  Inc.,  (216)  225-7440. 


New 

Starts 


Te}(as  Outbound,  Inc. 

\^rv)ng  Newspapers  Nationwide^ 


Cbetaiee  Herk  Seel 


1-800-327-8463 


HELP  WANTED 


1  800  880-9136 


_ ACCOUNTING _ 

WANT  TO  LIVE  IN  THE  SUNNY 
SOUTH?  Edwards  Publications  is 
looking  for  a  Chief  Financial  Officer. 
Experience  working  with  small  dailies 
and  weeklies,  along  with  a  current  CPA 
certificate  required.  Fax  resume  with 
four  or  more  references  and  salary 
requirements  to  Edwards  Publica¬ 
tions,  PO  Box  1 1 93,  Seneca,  SC  29679. 
(803)  882-3272,  Fax  (803)  882-3718. 

ADMINISTRATIVE 

CFO  OPPORTUNITY 
Experienced  CFO  to  lead  ongoing  ana¬ 
lytical  effort  to  decrease  costs  and 
increase  efficiency  while  managing  a 
20+  accounting  department.  Strong  track 
record  of  identifying  and  in^lement- 
ing  company  wide  savings,  mis  self¬ 
starter  must  thrive  on  multiple 
projects  satisfying  rigorous  dead¬ 
lines,  reporting  directly  to  the  presi¬ 
dent.  CPA  and/or  MBA  desir¬ 
able.  Qualified  candidates  eager  to 
work  hard  should  send  resume  and  com¬ 
pensation  requirements  to:  Grace 
Noonan-Kaye,  H.R.  Director,  The 
Portland  Newspapers,  390  Congress 
Street,  PO  Box  1460,  Portland,  ME 
04104  •  EOE  • 


ADMINISTRATIVE 


WANTED  TO  BUY 


WANTED  IMMEDIATELY;  3  Color 
King  units  with  brush  dampening, 
running  circ.  both  sides  and  KJ6 
folder,  1 984  or  later.  Prefer  50  HP,  480 
volt  drive.  Preference  to  units  currently 
in  use.  Contact  Hugh  Crowe, 

(503)  752-7043,  Fax  754-0251 . 
CAa  US  —  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 


WANTED  TO  BUY 


GOSS  COMMUNITY,  FOUR  UNITS, 
FOLDER  &  DRIVE,  GREASE  TYPE  EQUIP¬ 
MENT.  PREFERABLY  IN  OPERATION. 
ALLPRESS  EQUIPMENT,  INC. 
TEL/FAX  (407)  281-0111 

lA.AMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800) 
356-4886  or  Fax  (816)  887-2762. 


Happiness  is  not  the  absence  of  conflict, 
but  the  ability  to  deal  with  it. 

Anonymous 


CIRCULATION  SERVICES 


SOUTHERN  TELEMARKETING 
Has  what  it  takes  to  increase  your  news¬ 
paper's  circulation,  nationwide  copa- 
bilities.  Call  John  Bonsall,  1 
(800)  929-1845. 


COMPUTER  SUPPORT 


LAPTOP  COMPUTER  SUPPORT 
Tandy/Radio  Shack  Models  100  102 
200  WP2  "exclusively!"  Cables  RAM 
ROMs  programs  hard-2-find  items 
sales  service  experienced  humble.  We 
have  everything  and  know  it  all! 
Fax/Call/Write  tor  a  FREE  CATALOG 
Club  1 00;  Tandy  Computer  Support  Box 
23438  Pleasant  Hill  CA  94523,  (510) 
932-8856  msg  (510)  937-5039  fax. 


CONSULTANTS 


42  specialists,  generalists 
available  nationwide.  No  obligation 
consultation.  American  Newspaper 
Cansultants,  Ltd.,  (414)  272-6173. 


MARKETING  SERVICES 


MARKETING  SERVICES 
Media  kits,  sales  promotion  and 
research  materials,  custom  maps,  copy 
writing  and  grophic  design  (or  newspa¬ 
pers.  Consulting  (or  startups  and  niche 
publications. 

Call  Bob  Frame  at  (919)  286-4980. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)545-6908  1(505)842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 

GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service.  J&K  Power 
Supply  (313)  953-0780. 

PRESSROOM  CLEANING 
PROBLEMS? 

Dirty  presses,  ceilings,  walls, 
beams?  Unsafe  floors,  catwalks  and 
ladderways?  Dirty  air  handling 
systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1(800)  657-2110 


To  travel  hopefully  is  better  than  to  arrive. 

Sir  James  Jeans 


ADVERTISING  1 

ADVERTISING 

LEADING  STATE  NEWSPAPER  ASSO¬ 
CIATION  seeks  executive  director. 
NCPA  represents  approximately  180 
newspapers.  Headquartered  in  Raleigh. 
Application  deadline  December  1, 
1993.  Position  begins  August  1,  1994. 
Newspaper  background  preferred. 
Competitive  salaiy  and  benefits  package 
based  on  qualitications.  Send  resume 
and  salary  history  to  Brownie  Futrell, 
President,  NCPA,  PO  Box  1788, 
Washington,  NC  27889.  EOE. 

ADVERTISING 

ADVERTISING  SALES 

The  Tribune  in  Ft.  Pierce,  Florida, 
30,000  AM  daily  on  Florida's  sunny 
Treasure  Coast,  is  looking  (or  an 
aggressive,  experienced  and  hard  work¬ 
ing  outside  sales  rep.  Excellent  bene¬ 
fits  and  salary  plus  commission. 
Send  or  (ax  resume  to: 

Diana  Smith,  Ad  Director 
c/o  THE  TRIBUNE 
PO  Box  69 
Ft.  Pierce,  FL  34954 
(ax  -  (407)  595-0106 


AD  MANAGER/SALES  PERSON 
Wanted  to  lead  3-person  sales  staff  in 
highly  competitive  market.  Must  be 
strong  motivator,  creative  and  aggres¬ 
sive.  Over  75%  of  time  devoted  direct¬ 
ly  to  sales.  Bonus  is  you  get  to  live 
on  a  beautiful  island  off  Cape  Cod. 
10,000  weekly  also  publishes  6 
times/year  vacation  guide.  Resume  to 
Marianne  Stanton,  Publisher,  The 
Inquirer  and  Mirror,  PO  Box  1 1 98, 
Nantucket,  MA  02554. 

ADVERTISING  MANAGER/ 

SALES  PERSON 

Thirty-year-old  community  weekly  in 
San  Francisco  Bay  area  is  seeking  a 
results-oriented  manager  who  is  posi¬ 
tive,  a  good  staff  builder,  comfortable 
with  management  systems  and  has 
weekly  newspaper  experience.  Salary, 
commission,  and  override.  Send  resume 
to:  Dave,  PO  Box  1 1 98,  Livermore,  CA 
94551. 

CLASSIFIED  TELEPHONE  Sales  Mana- 
ger  needed  for  3  person  department  at 
13,000  daily  in  Hilton  Head 
Island,  SC.  Motivational  and 
promotion-minded.  Call  Philip 
Porter,  Ad  Director,  (803)  785-4293. 


ADVERTISING  MANAGER 
This  is  a  great  position  on  a  super 
Zone  9  medium-size  daily.  Seeking  a 
strong  leader  who  can  teach,  plan,  and 
market.  Must  be  an  achiever  with  a 
desire  to  meet  goals.  Experience  is 
essential  to  help  this  aggressive 
paper  maximize  market  potential.  Box 
6588,  Editor  &  Publisher. 

ADVERTISING  MANAGER  wanted  for 
twice-weekly  newspaper  with  8,000 
paid  circulation  located  in  northeast 
North  Carolina.  This  person  has  adver¬ 
tising  sales  experience  and  is  enthu¬ 
siastic,  creative  and  can  motivate 
people.  A  good  company  with  good 
benefits.  This  is  a  management  training 
position  for  a  small  group  of  newspa¬ 
pers.  Send  resume  to  Joe  Albrecht, 
Albrecht  Newspapers,  Inc.  149  W. 
Jackson,  Cookeville,  TN  38501. 

CLASSIFIED  ADVERTISING 
MANAGER 

Genuine  opportunity  (or  a  classified 
professional  with  a  60,000  circula¬ 
tion  daily  in  Zone  5.  Classified 
management  experience  required. 
Terrific  career  opportunity.  Exceptional 
benefits.  Desirable  work  environment. 
Send  cover  letter  and  resume  to  Box 
6587,  Editor  &  Publisher. 
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HELP  WANTED 


ADVERTISING 


AUDIOTEX  ACCOUNT 
EXECUnVE/OPERATOR 

Tliis  is  a  new  posiHon  with  two  main 
components:  Advertising  Account  Execu¬ 
tive  to  sell  sponsorships  on  Audiotex 
lines,  along  with  Audiotex  system 
know-how  to  develop  and  operate  a 
new  system.  Create  the  lines,  find  the 
sponsors.  We  handle  the  hardware/ 
software  technicalities — this  is  a  front¬ 
line  position.  The  preferred  candidate 
will  be  a  self-motivated,  self-starter  who 
possesses  creotive  sales  ability 
and  can  work  independently.  Minimum 
two  years  college  and  two  years  sales 
experience  preferred.  Send  resume  and 
cover  letter  explaining  your  knowledge 
of  and  interest  in  selling  Audiotex  to: 
Virginia  Sohn-Shahi,  Advertising 
Director,  The  New  Mexican,  202  E. 
Marcy  St.,  Santa  Fe,  NM  87501. 

COMMERCIAL  SALES  AAANAGER 

The  Fayetteville  N.C.  Observer- Times 
has  a  key  opportunity  for  a  commercial 
sales  manager  to  head  a  new  division  of 
our  company  specializing  in  the 
design  and  delivery  of  targeted  adver¬ 
tising  products  in  our  market. 

The  ideal  candidate  must  be  innova¬ 
tive,  organized  and  knowledgeable  in  the 
areas  of  commercial  printing,  alter¬ 
nate  delivery  and  direct  mail.  This  ] 
position  will  report  directly  to  the 
general  manager  and  be  responsible  for 
Ine  marketing  efforts,  strategic  planning 
and  management  of  this  new  division. 

If  you  want  to  join  progressive  manage¬ 
ment  team  and  share  our  vision  of  the 
newspaper  of  the  1 990s  we  encourage 
you  to  apply. 

We  offer  an  excellent  compensation  and 
benefit  package  and  a  progressive  work 
environment.  Qualified  candidates 
should  send  a  resume  along  with  salary 
history  to: 

John  Holmes 
Personnel  Director 
FAYEHEVILLE  OBSERVER-TIMES 

PO  Box  849 
Fayetteville,  NC  28302 

SALESPERSON  with  weekly  newspaper 
experience.  Thirty-year-old  community 
weekly  in  San  Francisco  Bay  area  is 
seeking  person  with  perseverance,  crea¬ 
tivity  and  integrity.  Salary  plus 
cammission.  Send  resume  to:  Dave,  PO 
Box  1198,  Livermore,  CA  94551 

RETAIL  ADVERTISING  MANAGER 
Gannett  Co.,  Inc.'s  Newspaper 
Division  seeks  an  experienced  manager 
to  lead  the  retail  advertising  depart¬ 
ment  at  the  Hawaii  Newspaper  Agency, 
business  agent  for  the  Honolulu  Adver¬ 
tiser  and  the  Honolulu  Star-Bulletin. 
Excellent  sales,  training  and  leader¬ 
ship  experience  essential;  a  proven 
track  record  in  sales  staff  development, 
business  development,  goal  setting  and 
budgeting  required.  Please  fax  resume 
and  cover  letter  including  salary  history 
to  Diane  Keeley,  Manager,  Recruiting/ 
Placement,  Gannett  Co.,  Inc.,  (703) 
558-3810.  Gannett  is  an  Equal  Oppor¬ 
tunity  Employer  that  recognizes  and  ap¬ 
preciates  the  benefits  of  diver¬ 
sity  in  the  workplace.  People  who  share 
this  belief  or  reflect  a  diverse  back¬ 
ground  are  especially  encouraged  to 
apply. 


ADVERTISING 


SELL  THE  AD  DIREQOR 
SOFTWARE 

Road  warrior  needed  to  sell  the  news¬ 
paper  industry's  leading  sales  presenta¬ 
tion  software  -  The  Ad  Director.  News¬ 
paper  sales  background  and  excellent 
presentation  skills  a  must.  Macintosh 
experience  a  plus.  Extensive  travel  neces¬ 
sary.  Salary  plus  commission.  Send 
resume  to  Allyn  Hallisey,  Media 
Marketing  Materials,  Inc.,  5749 
Arapahoe  Ave.,  Boulder,  CO  80303. 
(303)  440-7855. 

CO-OP  ACCOUNT  MANAGER 

A  Midwest  newspaper  graup  of 
1 60,000-^  circulation  is  searching  for  a 
Co-op  Account  Manager.  The  person  se¬ 
lected  for  the  position  must  have  a  thor¬ 
ough  knowledge  of  co-op,  sales  and 
print  media.  Travel  is  required.  A  min¬ 
imum  of  three  to  five  years  experience 
in  sales  and/or  co-op  is  necessary. 
Macintosh  desktop  publishing  a  plus.  A 
degree  in  Advertising  is  preferred,  equiv¬ 
alent  training  and/ or  experience  will  be 
considered. 

Please  submit  a  salary/incentive 
history.  Resume  submitted  without  a 
salary  history  will  not  be  considered. 
Interested  parties  should  fax  resume  to 
(815)  439-5357. 

PREPRINT  ADVERTISING 
SALESPERSON: 

Albuquerque  Publishing  Company,  rep¬ 
resenting  New  Mexico's  leading  AM 
and  PM  newspapers.  The  Albuquerque 
Journal  and  Albuquerque  Tribune, 
seeks  a  preprint  advertising  salesperson. 

We're  looking  (or  a  high-energy,  self¬ 
starter  with  solid  sales  experience  to 
sell  preprints,  print  and  deliver  and 
special  projects  (or  our  newspapers  as 
well  as  our  alternate  delivery  product. 

If  you  enjoy  sales,  warking  with  adver¬ 
tisers  and  would  like  to  earn  a  compe¬ 
titive  salary,  incentives  and  excel¬ 
lent  benefits  working  in  the  Great  South¬ 
west,  send  resume  and  references  to: 

Mary  Deckert,  Preprint  Manager 
Albuquerque  Publishing  Company 
PO  Drawer  J-T 
Albuquerque,  NM  87103 


RETAIL  ADVERTISING  MANAGER 

Colorado  Springs  Gazette  Telegraph 
(100,000-1-  daily)  seeks  seasoned 
advertising  professional  to  manage 
retail  advertising  department.  Mini¬ 
mum  of  ten  years  multiple  market  ex¬ 
perience  required.  Positioned  at  foot  of 
Pikes  Peak,  The  Gazette  Telegraph,  a 
Freedom  newspaper,  offers  full  benefit 
package,  including  pension  plan  and 
401 K.  Send  cover  letter,  salary  history, 
and  resume  to  Human  Resources  Dept., 
Gazette  Telegraph,  PO  Box  1779, 
Colorado  Springs,  CO  80901 .  EOE 
MFDV. 

Childhood  reveals  tendencies.  Youth 
develops  personality.  Maturity 
establishes  character. 

Hubert  Van  Zeller 


HEAD,  DEPARTMENT  OF  JOURNAUSM. 
Applications  are  being  invited  (or  the 
position  of  Head  of  the  Department  of 
Journalism  of  Auburn  University.  The 
Department  is  identified  as  a  profes¬ 
sional  department  with  clase  ties  to 
newspaper  executives  and  jourrKilists. 
Professional  experience  and  an  MA  are 
required.  The  candidate  should  have 
teaching  experience  in  fundamental 
caurses  in  a  journalism  undergraduate 
program  and  a  strong  understanding  of 
press  law  and  ethics.  This  is  a  tenure- 
track  position. 

The  Journalism  Department  has  six 
faculty  members,  and  the  department 
head  usually  teaches  one  course  a  quar¬ 
ter.  The  department,  known  (or  develop¬ 
ing  studenb  with  strong  writing  skills, 
offers  two  majors,  one  in  journalism  and 
one  in  corporate  journalism  (public  rela¬ 
tions).  The  department,  which  is  in  the 
rocess  of  applying  for  accreditation, 
as  about  1 50  majors.  There  is  no 
graduate  program.  Auburn  University 
is  a  land-grant  university  with  an 
enrollment  of  21,500  students  in  12 
colleges  and  schools. 

Applicants  should  send  a  letter  of 
application,  a  resume  and  the  names, 
addresses  and  phone  numbers  of  at 
least  three  references  to  Dr.  Margaret 
Fitch-Hauser,  Chair,  Journalism  Search 
Committee,  Department  of  Communica¬ 
tion,  6030  Haley  Center,  Auburn 
University,  AL  36849.  The  search  com¬ 
mittee  will  begin  screening  applications 
Feb.  15,  and  will  continue  until  the 
position  is  filled.  Auburn  Univer¬ 
sity  is  an  Affirmative  Action,  Equal 
Opportunity  Employer.  Minorities 
and  women  are  encouraged  to  apply. 

THE  AMERICAN  UNIVERSITY 
IN  CAIRO 

Faculty  Positions 

The  American  University  in  Cairo 
invites  applications  for  the  follow¬ 
ing  faculty  openings:  1)  A  print  jour¬ 
nalist  to  teach  undergraduate  courses 
such  as  mass  media  writing  and  edit¬ 
ing,  reporting,  and  feature  and  magazine 
writing,  and  possibly  to  serve  as 
advisor  to  the  student  newspaper.  Teach¬ 
ing  experience  and  substantial  experi¬ 
ence  in  print  journalism  required.  2) 
A  broadcasting  specialist  to  help 
design  radio  broadcasting  courses, 
set  up  a  radio  lab  and  plan  (or  the  integ¬ 
ration  of  radio  into  the  Journalism 
and  Mass  Communication  Department 
curriculum;  should  also  be  able  to 
teach,  in  English,  mass  communica¬ 
tion  and  academic  and  skill  courses 
in  print  journalism,  public 
relations/advertising,  photojournal¬ 
ism  ar  graphics. 

Teaching  and  significant  broadcast 
experience  required.  Far  both  positions 
Ph.D.  preferred;  Master's  required 
minimum.  Two-year  appointments  (re¬ 
newable)  begin  September  1994.  Rank, 
salary  according  to  qualifications,  ex¬ 
perience.  For  expatriates,  housing, 
round-trip  air  travel,  plus  schooling  (or 
two  children  included.  Write,  with 
resume,  to:  Dr.  A.  Kerek,  Provost,  The 
American  University  in  Cairo,  866 
United  Nations  Plaza,  Suite  51 7A, 
New  York,  NY  1 001 7,  by  January  1 , 
1994. 


JOURNAUSM/ 

MASS  COMMUNICATION 
National  Center  for  Communication 
Studies,  The  George  Washington 
University.  Tenured  or  tenure-trock 
Associate  or  beginning  Full  Professor  to 
teach  reporting/editing  and  courses  in 
one  or  more  areas  of  specialization,  and 
to  contribute  leadership  in  maintaining 
a  strong  undergraduate  curriculum  and 
developing  an  interdisciplinary 
graduate  curriculum.  Ph.D.  strongly 
preferred;  academic  experience  and 
professional  attainment  consistent  with  a 
senior  appointment  possible.  The 
mission  or  the  National  Center  is  to 
achieve  high  national  standing  in 
educational,  creative,  and  scholarly 
activities  relating  ta  the  study  af 
communication.  Applications  will  be 
reviewed  beginning  January  10,  1994, 
and  cantinuing  until  the  pasition  is 
filled.  Please  send  letter  of  applica¬ 
tion,  resume  or  curriculum  vitae, 
dossier  or  letters  of  reference,  and 
evidence  of  teaching  ability  to:  Prof. 
Jarol  B.  Manheim,  Director,  National 
Center  for  Communication  Studies, 
Phillips  409,  The  George  Washington 
University,  Washington,  DC  20052. 
The  George  Washington  University  is 
an  Equal  Opportunity/ Affirmative 
Action  Employer. 

ROOSEVELT  UNIVERSITY:  full-time, 
tenure-track  faculty  position,  gradu¬ 
ate  program  in  nuirketing  communica¬ 
tions,  starting  fall  1994.  Ph.D.  in 
relevant  field  and  professional  experi¬ 
ence  preferred.  Candidates  with  appro¬ 
priate  master's  degree,  very  strong  ex¬ 
perience  considered.  Rank  open;  salary 
nighly  competitive.  Teach  courses  such 
as  visual  communications  and 
graphics,  ethics  in  marketing  commu¬ 
nication  and  message  strategy,  and 
advise  students.  Applicatian  letter 
and  vita,  with  references,  ta:  Linda 
Jones,  Chair,  Search  Committee, 
Faculty  of  Jouimalism  and  Communica¬ 
tion  Studies,  Roosevelt  University, 
430  S.  Michigan  Ave.,  Chicago,  IL 
60605.  Deadline:  Dec.  1,  1993.  Affir¬ 
mative  action,  equal  opportunity 
employer. 

UNIVERSITY  OF  ALABAMA.  Master's 
program  invites  applicants  who  have 
demonstrated  excellence  in  journalism. 
Assistantships.  Write  Joutmafism  Dept., 
Tuscaloosa,  AL  35487-0172  or  call 
(205)  348-7155.  AA/EOE. _ 

|A  NOTICE  TO  ALL 
ADVERTISERS: 

Editor  &  Publisher's 
offices  will  be  closed  on 
NOVEMBER  25TH  AND 
NOVEMBER  26TH  for 
the  Thanksgiving 
holiday. 

Classified  in-column 
and  display 
advertisements  for  the 
November  27th  issue 
must  be  received  by 
Friday,  November  19th. 
Please  make  a  note  of 
this  when  placing 
your  ad. 
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UNIVERSITY  OF 

DETROIT  MERa 

Communication  Studies  Department 
seeks  tenure  track  faculty  member  to 
teach  print  journalism,  including  news¬ 
paper,  magazine  and  related  publica¬ 
tions.  Ability  to  teach  broadcast  jour¬ 
nalism,  media  ethics,  mass  media 
desirable.  Sponsor  student  chapter  of 
SPJ,  advise  student  publications 
and  independent  studies.  Participate 
in  Department  and  University  activi¬ 
ties  and  committees.  M.A.,  experience, 
evidence  of  excellent  leaching  required; 
Ph.D.  desirable.  The  University  is 
independent  and  Catholic  with  Jesuit 
and  Mercy  co-sponsors.  The  University 
emphasizes  personal  attention  to 
students  and  the  importance  of  reli¬ 
gious  faith.  It  seeks  faculty  who 
embrace  the  University  Mission  and 
Core  Values,  We  have  a  culturally 
diverse  faculty  and  student  bodv,  and 
welcome  persons  of  all  races  and  back¬ 
grounds.  Send  letter,  resume,  three  rec¬ 
ommendations  and  transcript  to  Dr. 
Vivian  Dicks,  Chair,  Communica¬ 
tion  Studies  Department,  University 
of  Detroit  Mercy,  PO  Box  19900, 
Detroit,  Ml  48219-0900.  Review  of 
opplicotions  begins  December  15; 
deadline  January  30,  1994.  Responsi¬ 
bilities  begin  August  15,  1994. 
Equal  Opportunity/Affirmative 
Action  Employer.  Applications  from 
members  of  minority  communities  and 
women  are  erKOuroged. 

ART/EDITORIAL 

EDITORIAL  - 

GRAPHICS  DEPARTMENT 
Independent  publishers  for  the  military 
community  seek  Senior  level  Graphic 
Artist.  Immediate  opening  for  an 
informational  graphics  pro.  We  push 
freehand  beyond  its  limits  and  are 
looking  for  a  person  who  can  too.  News¬ 
paper  experience  a  must,  strong  peo¬ 
ple  skills  a  plus.  Send  resume  and  best 
clips  to;  Army  Times  Publishing 
Company,  Human  Resources,  6883 
Commercial  Drive,  Springfield,  VA 
22159.  M/F/H/V. 

GRAPHIC  ARTIST 

Newly  redesigned  75,000  morning 
newspaper  has  an  exciting  opportunity 
for  a  graphic  artist  to  join  our  design 
staff.  Must  be  familiar  with  Macs, 
pencil  and  pen  and  ink  illustrations. 
Experience  in  design  and  graphics  help¬ 
ful.  Send  letter,  resume  and  work  sam¬ 
ples  to: 

John  Holmes 

Personnel  Director 
Fayetteville  Observer-Times 

PO  Box  849 
Fayetteville,  NC  28302 

ART/GRAPHICS 

PAID  AND  UNPAID  INTERNSHIPS 
available  in  Editor  &  Publisher's 
Graphics/ Art  Department.  Zone  2  ap¬ 
plicants  only.  Please  send  letters, 
resumes  to  Box  6089,  Editor  & 
Publisher.  No  phone  calls,  please. 

A  man's  reputation  is  what  his  friends 
say  about  him.  His  character  is  what  his 
enemies  say  about  him. 

Anonymous 


_ ART/GRAPHICS _ 

NEWS  ARTIST 

The  South  Bend  (IN)  Tribune  is  look¬ 
ing  for  a  full-time  newsroom  artist 
capable  of  creating  high-quality 
informational  graphics,  conceptual 
illustrations  and  page  layouts  on 
tight  deadlines.  Candidates  should 
have  3  or  more  years  news  graphics 
experience.  Computer  experience  (in¬ 
cluding  fluency  in  Illustrator,  Photoshop, 
FreeHand  and  Quark  XPress),  a  college 
degree  and  strong  illustration  skills  a 
must,  photo  editing  and  design  a  plus. 
Salary  is  negotiable. 

The  Tribune  has  earned  Indiana  APME's 
Best  Use  of  Graphics  award  in  1 989  and 
'90,  was  named  as  Indiana's  Best 
Designed  Paper  by  Hoosier  State  Press 
Association  for  1990  and  '91,  and  has 
won  a  Society  of  Newspaper  Design 
award  of  excellence  in  1 992. 

Publications  that  the  ideal  candi¬ 
date  will  get  their  hands  on  include:  The 
South  Bend  Tribune  and  the  Irish 
Sports  Report,  a  national  offset  Notre 
Dame  sports  publication.  The  Tribune 
itself  will  be  converting  to  state-of- 
the-art  offset  presses  in  the  spring  of 
1994. 

If  you  feel  you  can  contribute  to  our 
paper,  sencf  cover  letter,  resume  and 
non-returnable  samples  to:  Ken  Klimek, 
Assistant  Managing  Editor,  South 
Bend  Tribune,  225  West  Colfax  Ave., 
South  Bend,  IN  46626,  or  call  (219) 
235-6161,  or  E-mail  INSBEOl. 

CIRCULATION 

28,000  Zone  5  6-day  PM  daily  seeks 
marketing  oriented  circulation 
director  with  excellent  promotional  and 
organizational  skills.  Must  have 
proven  track  record  and  be  able  to  train 
and  motivate  staff.  Send  resume  with 
references  and  salary  requirements  to 
Box  6584,  Editor  &  Publisher.  An  EOE. 

ZONE  MANAGER 

Mid-size  AM  daily  newspaper  in 
southern  California  looking  for  a  team 
builder  for  our  new  home  delivery  staff. 
Candidate  must  hove  a  minimum  of  2 
year  newspapers  management  experi¬ 
ence  with  excellent  motivational  and 
communications  skills.  We  offer  an  ex¬ 
cellent  benefits  package  with  a  compet¬ 
itive  salary.  Please  send  resume  to  Box 
6574,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
Position  available  for  aggressive 
sales  oriented  circulation  profes¬ 
sional.  This  position  requires 
approximately  60%  field  work  &  40% 
office  administration.  This  will  be 
an  ideal  opportunity  for  an  assistant 
C.M.  looking  to  advance.  Experience  in 
home  delivery,  single  copy,  mail,  TMC 
&  NIE  desirable.  Send  resume,  letter  of 
introduction  including  accomplish¬ 
ments  to  Dale  Gerstensloger,  Park  News¬ 
papers,  PO  Box  550,  Ithaca,  NY  1 4851 . 
Closing  Nov.  30,  1993. 

CIRCULATION  MANAGER:  For  growing 
16,000  daily  in  a  great  community. 
Please  send  cover  letter,  resume  and 
salary  history  to:  Scott  B.  Hunter, 
Publisher,  Aiken  Standard,  PO  Box 
456,  Aiken,  SC  29802. 


CIRCULATION  DIREaOR  for  8,000 
mid-south  daily.  Excellent  opportunity 
with  good  group.  Box  6590,  Editor  & 
Publisher. 

ENTRY  LEVEL  customer  service  posi¬ 
tion  for  the  circulation  department  of  a 
leading  NYC  weekly  magazine.  Duties 
include  data  entry,  clerical  func¬ 
tions,  as  well  as  customer  service. 
Office  skills  and  ability  to  effec¬ 
tively  communicate  a  must.  Send 
salary  requirements  and  resume  to  Box 
6581,  Editor  &  Publisher. 

MAILROOM  MANAGER  AND 
MAILROOM  FOREMAN 

Mid-size  southern  California  metro 
daily  needs  experienced  mailroom 
managers  to  pilot  mailroom  into  22nd 
century.  Experienced  in  packaging, 
supporting  multi-zone  product  and 
utilizing  GMA  SLSIOOO  state  of  the 
art  pa«aging  equipment  a  must.  Posi¬ 
tions  must  interface  with  both  circu¬ 
lation  and  advertising  management, 
provide  flexibility  and  timely 
responses  to  zoning  and  distribution. 
Excellent  salary  plus  production  bonus 
and  benefits  package.  Reply  to  Box 
6573,  Editor  &  Publisher. 

COMPUTER  TRAINING 

DO  YOU  HAVE  a  teaching,  accounting 
or  newspaper  background? 

We  are  looking  for  good  people  to 
install,  train  and  support  our  software 
in  the  newspaper  industry.  We  need  a 
self-starter  with  at  least  2-years  work 
experience. 

An  ideal  candidate  has  the  following 
qualities: 

•  Basic  Macintosh  knowledge  and  on 
eagerness  to  expand  it 

•  Good  communication  &  people  skills 

•  Good  problem-solving  ability 

•  Willingness  to  travel  frequently 

Quark  XPress  knowledge  and/or  basic 
accounting  knowledge  is  a  plus.  Send 
resume  and  cover  letter,  detailing 
Macintosh  hardware  and  software  know¬ 
ledge,  to: 

Patty  Gillum 

BASEVIEW  PRODUaS,  INC 
538  N.  Division 
Ann  Arbor,  Ml  48104 

EDITORIAL 

A  BLUE-CHIPPER.  A  TRIPLE-THREAT. 
Excuse  the  cliches  and  we  know  you'd 
hardly  ever  use  them:  but  this  mid-sized 
Zone  5  7-day  paper  is  hungry  for  the 
championship.  To  get  there,  we  need 
someone  who  can  do  it  all  -  layout, 
heads,  leadership  by  communication, 
example  and  inspiration.  Show  us  what 
you've  got  by  sending  resume,  samples 
to  Box  6589,  Editor  &  Publisher. 

^SISTANT  FEATURES  EDITOR: 
60,000-circulation  Vermont  daily 
seeks  features  copy  editor/designer 
with  strong  word  and  visual  slcills 
and  fresh  ideas.  Looking  for  a  rule- 
breaker  who's  ready  to  make  an  impact 
on  a  well-written  section.  Mac  skills  a 
plus.  Send  tear  sheets  and  resume  to:  Joe 
Cutts,  Features  Editor,  The  Free  Press, 
191  College  St.,  Burlington,  VT 
05401.  The  Free  Press,  a  Gannett 
Newspaper,  is  committed  to  diversity  in 
the  workplace. 


ASSISTANT  CITY  EDITOR  for  the 
Ledger,  an  80,000  AM  daily  in  central 
Florida  owned  by  the  New  York  Times. 
Enterprise,  initiative  and  aggres¬ 
siveness  essential.  Must  be  able  to 
motivate  reporters  and  help  them  with 
story  ideas,  development  and  organiza¬ 
tion.  Minimum  five  years  reporting 
and  two  years  editing  experience 
preferred.  Send  cover  letter,  examples  of 
work  to  Tom  Arthur,  City  Editor,  The 
Ledger,  PO  Box  408,  Lakeland,  FL 
33802. 

BUSINESS  REPORTER 
Business  weekly  needs  tough-minded 
reporter  who  likes  to  mix  it  up  with  the 
competition.  Ideal  candidate  has  a 
minimum  of  5  years  experience.  Com¬ 
mercial  real  estate  reporting  experience 
is  a  plus.  Send  resumes,  clips  to: 
Kit  Gorman,  CityBusiness,  PO  Box 
19308,  New  Orleans,  LA  70179. 

BUSINESS  WRITER  to  join  progres- 
sive,  award-winning  staff  in  evolving 
Northeastern  PA  business  community. 
Experience  covering  banking  a  plus. 
Submit  resume  and  no  more  than  8  clips 
to  Charles  A.  Jaffe,  Business  Editor, 
The  Morning  Call,  PO  Box  1 260,  Allen¬ 
town,  PA  18105-1260;  opplicotions 
must  be  received  by  Nov.  19. 

We  Are  An  Equal  Opportunity  Employer 

BUSINESS  REPORTER 

Fast-growing,  weekly  business  news¬ 
paper  seeks  an  experienced  hard- 
news  reporter  to  help  it  cover  the  plas¬ 
tics  manufacturing  industry.  Plastics 
News,  a  60,000-circulation  Crain 
Communications  Inc.  publication,  wants 
applicants  who  are  enterprising,  indus¬ 
trious,  accurate  and  reliable.  Travel 
involved.  Must  be  able  to  handle  a 
camera.  Languages  a  plus.  Send  re¬ 
sumes,  clips  and  references  to:  Robert 
Grace,  Editor,  Plastics  News,  1725 
Merriman  Road,  Akron,  OH  44313. 

Equal  Opportunity  Employer 

CHIEF  PHOTOGRAPHER 
SPORTS  EDITOR 

The  York  Dispatch/Sunday  News  seeks  a 
chief  photographer  to  lead  four-person 
department.  Team  player,  at  least  5  years 
experience.  $580/wk.  Also,  we're  re¬ 
opening  our  search  for  a  sports  editor, 
someone  with  vision  of  innovation  for 
PM  section  in  2-paper  town.  Salary  low- 
mid  30's.  Resume,  work  samples  to; 
Managing  Editor  Deena  Gross,  PO  Box 
2807,  York  PA  17405.  Zones  2,  3  and 
Ohio  please. 

CONSUMER  WRITER  who  can  produce 
lively  one-day  turn  arounds  as  easily 
as  in-depth  pieces.  Must  hove  3  years 
minimum  daily  experience.  Send 
clips,  cover  letter,  resume  to  Scott 
Wasser,  AME,  The  Times  Leader,  1 5  N. 
Main  St.,  Wilkes-Barre,  PA  1 871 1 . 

COPY  EDITOR  -  Mid-sized  PM  daily 
in  southern  Michigan  needs  a  copy 
editor  who  can  write  punchy  headlines, 
improve  copy  and  lay  out  attractive 
pages.  Macintosh  experience  -  especial¬ 
ly  knowledge  of  Quark  -  is  a  must.  Send 
resume  and  clips  to  Tom  Limmer,  News 
Editor,  Jackson  Citizen  Patriot, 
Jackson,  Ml  49201-2282.  No  phone 
calls,  please.  Equal  opportunity 
employer. 
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EDITORIAL 


COPY  EDITOR 

Because  we  promoted  from  witfiin,  we 
need  another  experienced,  versatile  copy 
editor  to  fill  in  on  wire  desk,  state 
desk,  other  departments.  You  could  edit 
cop  briefs  and  obits  one  day,  select 
stories  and  pictures  and  design  page 
1  the  next,  then  slide  over  to  work  on  the 
feature  and  commentary  sections.  Good 
salary  and  benefits.  Send  letter,  resume 
and  work  samples  (page  designs,  row 
vs.  edited  copy)  to  Bert  Gault,  Assistant 
Managing  Editor,  Watertown  Daily 
Times,  260  Washington  St.,  Water- 
town,  NY  13601. 

COPY  EDITOR/ASSISTANT  EDITOR 
—  D.C.-area  news  service  looking  for  a 
copy  moven  who  excels  at  working  with 
reporters  on  rewrites  but  loves  r^uild- 
ing  a  story  him/herself.  Must  have  good 
one-on-one  coaching  skills,  an  eye  for 
detail  AND  the  big  picture.  Competi¬ 
tive  salary,  good  benefits,  advancement 
potential.  Send  resume,  editing 
samples,  salary  requirements  to:  Joe 
McGavin,  Executive  Editor,  Capitol 
Publications,  1101  King  St., 
Suite  444,  Alexandria,  VA  22314.  No 
phone  calls. 

COPY  EDITOR  strong  at  writing  head¬ 
lines,  working  with  words,  designing 
pages  needert  at  30,000  Florida  daily. 
Resume,  etc,  to  Steve  Plunkett,  News 
Editor,  The  Tribune,  Fort  Pierce,  FL 
34954. 

EDTOR  OF  THE  METRO  TIMES 

The  Metro  Times  is  a  thirteen  year  old 
award-winning  alternative  newsweekly 
with  a  growing  national  reputation  for 
investigative  reporting  and  cutting 
edge  cultural  coverage.  Candidates 
should  have  at  least  five  years  manage¬ 
ment  experience,  superior  people  skills, 
news  reporting  roots  and  a  commit¬ 
ment  to  social  change  through  journal¬ 
ism.  Alternative  press  experience  is 
preferred,  but  this  could  be  a  great 
oppxjrtunity  for  the  right  daily  editor. 
Salary,  Aetna  health  w/cafe  plan,  life 
insurance  and  corporate  profit  sharing. 
Send  letter,  resume  and  salary  require¬ 
ment  to:  Ron  Williams,  The  Metro 
Times,  743  Beaubien,  Detroit,  Ml 
48226.  The  Metro  Times  is  an  equal 
opportunity  employer. 


EDITORIAL 


DAILY  NEAR  DC  seeks  reporter  and  copy 
editor.  Entry  level.  Reply  to  Box  6578, 
Editor  &  Publisher. 

FREE  DATABASE  FOR  JOURNALISTS 
No  time  charges.  Access  1  (410) 
363-0834  by  modem  for  information 
from  the  White  House,  on  business 
issues,  congress,  federal  policies. 
For  assistance,  call  PR  On-Line 
(202)  347-8918. 

MANAGING  EDITOR  needed  for 
award-winning,  small  Mississippi 
daily  in  city  of  23,000.  Excellent 
location,  near  major  universities, 
Memphis.  Box  6591 ,  Editor  &  Publisher. 

INVESTIGATIVE  REPORTER 

An  aggressive  alternative  weekly 
newspaper  in  St.  Louis,  MO  (circula¬ 
tion:  100,000)  is  seeking  a  reporter 
with  some  investigative  experience, 
preferably  at  a  daily  newspaper,  to 
uncover  stories  in  politics,  business, 
courts  and  on  social  issues.  Inter¬ 
est  or  experience  in  computer-assisted 
reporting  a  plus.  Salary  negotiable. 
Send  resume  and  clips  to:  Safir  Ahmed, 
Managing  Editor,  The  Riverfront 
Times,  1221  Locust,  Suite  900,  St. 
Louis,  MO  63103. 

LAYOUT  PRO  with  solid  reporting 
background.  The  Aspen  Daily  News 
needs  a  utility  player  who  can  do  it  all. 
We  offer  a  competitive  market,  hard 
work,  half  an  in-town  condo  and,  of 
course,  the  Rockies.  Send  your  best  four 
enterprise/investigative  pieces,  four 
layout  tearsheets,  one  spot  news  and 
one  feature  story  to  Editor,  ADN,  517 
E.  Hopkins,  Aspen,  CO  81611. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-I-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  PO  Box 
40550,  5136  MacArthur,  Washington, 
DC  20016;  (703)  506-4400. 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  writing.  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full¬ 
time,  temporary,  internships  and  free¬ 
lance.  For  free  newsletter  call  (310) 
326-2661 . 


The  Farmer's  Friend,  a  10,000-circ. 
regional  farm  weekly  headquartered 
in  the  beautiful  Endless  Mountains  of 
NE  Pa.,  seeks  the  best  one-man  band 
we  can  find.  Should  know  og,  especial¬ 
ly  dairying.  Bring  ideas,  energy,  talent. 
We'll  provide  a  fast-paced  opportunity 
to  prove  yourself,  a  good  beriefit  pack¬ 
age,  comfortable  woncing  environment, 
and  salary  to  match  your  experience. 
Send  resumes  to  The  Farmer's  Friend, 
Attn.  Dennis  Irvine,  PO  Box  503, 
Towanda,  PA  18848. 

EDITOR 

The  Florida  Keys  Keynoter,  a  twice  week¬ 
ly,  Knight  Ridder  paper,  located  in  the 
beautiful  Florida  Keys,  is  seeking 
an  editor  to  oversee  a  staff  of  4  repor¬ 
ters,  numerous  stringers  ana  1 
design/special  section  coordinator. 
Reporting  to  the  publisher.  The  success¬ 
ful  candidate  will  hove  a  degree  in 
journalism  and  up  to  5  years  partici¬ 
pative  management  experience  in 
one  or  more  of  the  functional  areas. 
Knowledge  of  Macintosh  publishing. 
Your  skills  should  include,  planning,  ch- 
recting,  budgeting,  staff  development 
and  community  involvement. 

Please  contact:  Jocqui  Love  Marshall, 
VP/Human  Resources,  The  Miami 
Herald,  One  Herald  Plaza,  Miami,  FL 
33155.  (305)  376-2899,  FAX  (305) 
376-2870. 


EDITOR 

WOODSMITH  MAGAZINE 

Major  position  for  talented  editor 
with  knowledge  of  woodworking  and 
ability  to  lead  editorial  staff.  We're  a 
different  kind  of  magazine  company. 
Woodsmith,  with  450,000  paid 
circulation,  is  known  for  its  high 
standards,  dedication  to  quality 
and  no  ads  policy.  You  must  be  a  hands- 
on,  skilled  editor  able  to  meet  sche¬ 
dules  and  manage  staff  In  a  team  envi¬ 
ronment.  Location  -  Midwest.  Fax  your 
resume  with  note  to:  Executive  Search, 
(914)  946-2840.  Will  call  all 
qualified  editors. 

EXPERIENCED  EDITOR  to  guide  6-per- 
son  news  staff  at  7,500  South  Louisiana 
daily.  Writing  and  layout  skills 
a  must,  leader^ip  essential.  Resumes 
to  Box  6577,  Editor  &  Publisher. 

NEWS  EDITOR  with  strong  editing 
and  supervisory  skills  to  lead 
eight-person  copy  desk  at  Knight- 
Ridder  daily.  Send  resume  and 
samples  to  Managing  Editor,  The 
News,  33  SE  Third  St.,  Boca  Raton,  FL 
33432. 

REPORTERS:  Two  beat  reporters  needed 
to  produce  hard  news,  features  for  our 
52,000  AM  daily.  Curiosity  a 
must.  Competitive  salary/benefits 
pockage.  Fax  letter  stating  your  inter¬ 
est  to  Louise  Phillipine,  Local 
Editor,  The  Express-Times,  Easton,  PA; 
Fax:  (215)  258-7130. 


Are  you  an  aggressive  editor  ready  to 
join  a  demanding  editorial  team  in 
one  of  the  nation's  most  competitive 
news  markets?  Our  60,000  Zone  2 
needs  a  sharp  editor  with  superior  de¬ 
sign  and  headline-writing  skills;  an  ex¬ 
cellent  command  of  AP  style  and  3-5 
years  supervisory  experience.  Tell  us 
about  yourself;  include  resume  and  dips 
to  Box  6586,  Editor  &  Publisher. 

PAID  AND  UNPAID  INTERNSHIPS 
available  immediately  in  Editor  & 
Publisher's  Research  Department.  Zone 
2  applicants  only.  Send  letters,  resumes 
to  Box  6089,  Editor  &  Publisher.  No 
phone  calls,  please. 

RAPIDLY  EXPANDING  ENGLISH 
language  weekly  in  heart  of  central  Eur¬ 
ope  seeks  experienced  designer  with 
thorough  of  Quark  XPress  and  other  de¬ 
sign  programs.  Send  resume  and  sam¬ 
ples  to: 

Nancy  Michaels 
THE  BUDAPEST  SUN 

Dozsa  Gyorgy  ut  84/A 

1068  Budapest,  Hungary 
FAX  (36-1)  268-1103 

REAL  ESTATE  REPORTER 

Fortune  magazine  just  declared 
Raleigh-Durham  the  country's  best  place 
to  do  business.  We  think  it's  one  of  the 
best  for  business  writers,  too.  We're 
looking  for  on  experienced  reporter  to 
cover  commercial  real  estate.  Sure,  we 
want  someone  who  knows  about  the 
deals  before  the  final  handshake.  But 
we  also  wont  someone  who  understands 
that  land  swaps  are  often  the  begin¬ 
ning,  not  the  end,  of  the  way  business 
does  business.  If  you  think  you're  the 
person  to  handle  this  critical  beat  in 
North  Carolina's  capital  city,  send  cover 
letter,  resume  and  clips  to  Judy  Bolch, 
The  News  &  Observer,  21 5  S.  A^Dowell 
St.,  Raleigh,  NC  27601  by  Nov.  26. 

SPECIAL  SECTIONS  EDITOR 

Colorado  Springs  Gazette  Telegraph 
(100,000+  daily)  seeks  newsroom- 
tested  editor  witn  feet  firmly  planted 
in  real  world.  Editor  oversees 
writing/photography  staff  of  seven  in 
production  of  weekly  auto  and  real  es¬ 
tate  sections,  and  approximately  100 
other  yeorly  sections,  including  adver¬ 
torials.  Position  answers  to  Ad  Direc¬ 
tor.  GozetteTelegraph,  a  Freedom  news¬ 
paper,  offers  full  benefit  package,  in¬ 
cluding  pension  plan  and  401 K.  Send 
cover  Tetter,  salary  history,  and  resume 
to  Human  Resources  Dept.,  Gazette 
Telegraph,  PO  Box  1779,  Colorado 
Springs,  CO  80901.  EOE  MFDV. 

VERMONT  STATEHOUSE  REPORTER 
Vermont's  largest  daily  newspaper  is 
seeking  an  ei^rienced  reporter  for  its 
three-person  Capital  Bureau.  Applicant 
must  be  able  to  write  clearly  and  readab¬ 
ly  about  complex  policy  issues.  Send 
clips,  resume  to  Candace  Page,  Capi¬ 
tal  Bureau  Chief,  The  Burlington  Free 
Press,  PO  Box  10,  Burlington,  VT 
05402-0010. 
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HELP  WANTED 


MARKETING 


PRESSROOM 


_ EDITORIAL _ 

THE  ALBUQUERQUE  XXJRNAL,  New 
Mexico's  statewide  newspaper,  is  look¬ 
ing  for  an  experienced  reporter  for  its 
one-person  Las  Cruces  Bureau.  The  job 
involves  covering  southern  New  Mexico 
and  the  border  region.  Candidates 
should  be  energetic  self-starters  with 
at  least  two  years'  experience  reporting 
for  a  daily  newspaper  and  fluent  in  Span¬ 
ish.  Send  resume  and  clips  to  Judy 
Giannettino,  State  Editor,  Albu¬ 
querque  Journal,  PO  Drawer  J,  Albu¬ 
querque,  NM  87103. 

SPORTS  EDITOR  -  For  mid  size 
daily  in  Zone  2.  Requires  organiza¬ 
tion,  plus  creativity  to  moke  good 
effort  better.  Write  to  Box  6576, 
Editor  &  Publisher. 

SPORTS  PAGE  DESIGNER 

Sports  page  designer  with  informa¬ 
tional  graphics  ability.  Should  be 
proficient  on  a  newsroom  Macintosh 
system  with  Quark  and  Freehand  experi¬ 
ence.  Needs  a  high  degree  of  creativity 
and  energy  with  strong  sports  know¬ 
ledge.  Also  needs  to  be  able  to  handle 
copy,  including  writing  headlines  and 
cutlines.  Should  have  at  least  two 
years  daily  newspaper  experience. 
Reports  to  sports  editor.  Send  cover  let¬ 
ter,  resume  and  examples  that  best  show 
your  design  and  graphics  ability  to  Dale 
Bye,  Assistant  Managing  Editor/ 
Sports,  The  Kansas  City  Star,  1729 
Grand  Ave.,  Kansas  City,  MO  64106. 

STAFF  WRITER/EDITOR:  Career  oppor- 
tunity  for  well-rounded  journalist  to  be 
part  of  a  two-person,  in-office  editor¬ 
ial  team  for  several  business  news 
publications.  Strong  writing  skills  and  at¬ 
tention  to  detail  essential.  Mac/ 
Pogemaker  capability,  layout  and  head¬ 
line  writing  experience  a  strong  plus. 
Good  benefits,  competitive  pay.  Rural 
Zone  1.  Send  resume  and  non-return¬ 
able  clips  to  Robin  Alden,  Compass 
Fisheries  Division,  PO  Box  37, 
Stonington,  ME  04681. 

PUBUC  RELATIONS 


PUBLIC  RELATIONS 
OPPORTUNITY 
COLLEGE/UNIVERSITY 
PR  PRO 

LJnique  opportunity  with  college  public 
relations  firm  as  Senior  Account 
Executive. 

Requires  credentials  as  journalist 
and/or  university  relations  pro¬ 
fessional.  Must  have  ability  to  identify, 
develop  and  market  good  features. 
Also  must  know  college  advancement 
and  administration  and  be  able  to 
advise  in  these  areas  as  well  as  deal 
with  public  relations  matters. 

Exceptionally  stimulating,  enjoyable 
position  for  someone  with  proper  skills. 

Send  resume  with  work 
samples  to; 

Karen  Ross 

GEHRUNG  ASSOCIATES 
222  Main  Street, 
Keene,  NH  03431 
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STATE  EDITOR 

Help  direct  local  news  coverage  for  the 
Charlotte  Observer  as  state  editor,  a 
high-level  slot  on  the  metro  desk.  You'll 
help  supervise  news  coverage  in  The 
Observer's  six  regional  bureaus  and  the 
South  Carolina  capital  in  Columbia. 
You'll  put  some  big  stories  in  the 
paper,  direct  higher-education  cover¬ 
age  and  coordinate  a  network  of 
stringers.  You  must  be  well-organized, 
have  excellent  word  and  people  skills 
and  love  to  teach. 

The  Observer  is  also  looking  for  bureau 
chiefs,  management  positions  that 
supervise  reporters,  photographers, 
clerk- reporters  and  stringers.  Bureau 
chiefs  supervise  news  coverage  for  the 
daily  Observer  and  zoned-news 
sections.  Drug  screen  required. 

Send  resume  and  clips  to; 

Michael  Weinstein 
Regional  Editar 
THE  CHARLOHE  OBSERVER 
PO  Box  30308 
Charlotte,  NC  28232 
_ EOE _ 

WEEKEND  EDrrOR:  Want  a  full-time 
editing  job  and  a  four-day  workweek? 
We  need  a  sharp  editor  with  copy  desk 
and  local  desk  experience  to  direct  the 
local  desk  on  Saturday  and  Sunday 
nights,  then  edit  and  dummy  community 
pages  two  other  days.  52,000  AM  daily 
with  competitive  salary/benefits  and 
excellent  location  in  beautiful  eastern 
Pennsylvania.  If  interested,  fax  a 
letter  to  Louise  Phillipine,  Local 
Editor,  The  Express-Times,  Easton,  PA; 
Fax;  (215)  258-7130. 


SALES 


MARKETING  SERVICES 

Mid-Atlantic  daily  (106,000/180,000 
circulation)  wants  the  right  person  to  su¬ 
pervise  a  developing  staff.  This  is  a  new 
^sition  reporting  to  the  Advertising 
Director.  Sales  and  supervisory/ 
project  management  experience  are 
required.  A  degree  is  preferred. 

"Hands-on"  is  our  key  need  in  further 
developing  sales  research,  promotion, 
presentations  and  new  technologies. 

Send  your  resume  with  a  letter  sharing 
your  vision  of  what  a  future  Marketing 
Services  Department  should  be  to  Box 
6582,  Editor  &  Publisher. 

MARKETING/RESEARCHER 
Newspaper  experience  isn't  required, 
but  knowedge  of  and  hands-on  skills 
with  primary  and  secondary  research, 
PRIZM,  Compass  and  data-base  mar¬ 
keting  are  preferred  to  be  considered 
for  research  roles  available  now  with 
several  of  the  83  daily  newspapers  in 
Gannett  Co.,  Inc.  Fax  resume  with  ref¬ 
erences  listed  and  a  cover  letter  with 
salary  history  to  Diane  Keeley, 
Manager,  Recruiting/Placement,  Gannett 
Co.,  Inc.,  (703)  558-3810.  Gannett  is 
an  Equal  Opportunity  Employer  that 
recognizes  and  appreciates  the  benefits 
of  diversity  in  the  work  place.  People 
who  share  this  belief  or  reflect  a  diverse 
background  are  especially  encouraged 
to  apply. 

PRESSROOM 

PRESSROOM  /MNAGER 
Central  NJ  daily  and  Sunday  newspaper 
seeks  pressroom  manager.  Previous 
supervisory  experience  required  as  well 
as  previous  experience  on  double  width 
offset  press.  Union  shop.  Comprehen¬ 
sive,  company  paid  benefits  package. 
Interested  candidates  should  send  their 
resume  and  salary  history  to  The  Times 
Newspaper,  Personnel  Department  (PM), 
500  Perry  Street,  Trenton,  NJ  08618. 


PRESSROOM  FOREMAN  to  supervise 
eight  person  crew  at  a  daily  AM  publi¬ 
cation.  Applicant  must  hove  a  minimum 
of  five  years  supervisory  experience  on  a 
double  width  offset  press,  preferably  a 
Harris  1650.  The  persan  filling  this 
position  will  be  responsible  for  and 
must  possess  the  skills  to  handle  all 
maintenance  and  repair  on  presses  and 
all  pressroom  equipment.  Please  send 
work  and  salary  history  to  Ray  M. 
Stafford,  Publisher,  Odessa  Ameri¬ 
can,  222  East  4th  Street,  Odessa,  TX 
79761  or  Fax  to  (915)  334-8671.  No 
phone  calls. 

PRODUCTION/TECH 

ENGINEERING  MAINTENANCE 
MANAGER 

The  Sun-Sentinel  Company,  a  large 
circulation  newspaper  in  Fort  Lauder¬ 
dale,  Florida,  and  a  subsidiary  of 
Tribune  Company,  is  seeking  an  Engi¬ 
neering  AAaintenance  Manager  for  its 
state-of-the-art  production  facility 
which  houses  five  Colorliner  presses. 
Responsibilities  for  the  position 
include;  managing  and  coordinating 
the  operating  activities  of  the 
systems  support,  engineering,  electri¬ 
cal  and  mechanical  maintenance  depart¬ 
ments,  production  planning,  equipment 
installation,  maintenance,  overhaul 
and  repair. 

Interested  applicants  should  have  a 
minimum  of  five  years  experience  in  a 
management/supervisory  position, 
involving  production  equipment.  The 
ability  to  plan  and  implement  an  effec¬ 
tive  preventive  maintenance  program  is 
required.  Proven  communication 
skills  are  a  must. 

We  offer  salary  commensurate  with 
experience,  along  with  an  excellent  com¬ 
prehensive  benefit  package. 

Send  resume  to;  Suzanne  Morton 
EEO/Employment  Manager 
The  Sun-Sentinel  Company 
Human  Resources  Department 
333  SW  1 2  Avenue 
Deerfield  Beach,  FL  33442 

SALES 

ADVERTISING 
SALES  MANAGER 

Gateway  Publications,  Pittsburgh 
largest  group  of  weekly  newspapers,  is 
looking  for  an  experienced  Advertising 
Sales  Manager.  The  successful  candi¬ 
date  must  hove  the  ability  to  lead  and 
motivate  their  sales  staff  in  an 
extremely  fast  paced  environment.  A 
strong  advertising  sales  background 
combined  with  a  hands  on  approach  to 
management  is  necessary.  Come  enjoy 
the  reasonable  cost  of  living  and  en¬ 
joyable  lifestyle  of  America's  most  liv¬ 
able  city  -  Pittsburgh.  First  year  earning 
will  include  a  base  salary  in  the  low 
$40's  plus  a  bonus  program  and  a 
complete  benefits  package.  Forward 
resumes  to: 

GATEWAY  PUBUCATIONS 
610  Beatty  Road 
Monroeville,  PA  15146 
Attn;  Advertising  Director 
No  phone  call  accepted 
Man's  mind,  once  stretched  by  an 
original  idea,  never  regains  its  original 
dimension. 

Oliver  Wendell  Holmes 


SALES 


REGIONAL  SALES  MANAGERS 


GMA  -  The  Industry  Leader 
GMA,  a  member  of  the  Muller  Martini  Group 
and  a  major  supplier  of  inserting  and  conveying 
systems  to  the  newspaper  industry,  has 
immediate  openings  for  Regional  Sales 
Managers.  Due  to  the  tremendous  demand  for 
GMA's  product  line,  including  the  SLS-IOOO 
High  Speed  Inserter,  PrintRoll  Storage  and 
Buffer,  and  NEWS-GRIP  Single  Gripper 
Conveyor,  outstanding  opportunities  exist  for 
individuals  with  newspaper  industry  experience 
and  sales  background.  Excellent  salary, 
commission  plan  and  benefits.  For  further 
information  please  forward  your  resume  to: 

GMA 

1 1  Main  Street 
Southboro,  MA  01772 

Attn:  Richard  Connor,  VP  Sales  &  Marketing 
Tel:  (508)  481-8562 
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CLASSIFIED  ADVERTISING  RATES 


Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1993 


LINE  ADS 

1  week-$7.50  per  line 

2  weeks-S6.60  per  line,  per  issue. 

3  weeks-$5.75  per  iine,  per  issue. 

4  weeks-$4.95  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-$3.95  per  line 

2  weeks-$3.25  per  line,  per  issue. 

3  weeks-$2,75  per  iine,  per  issue. 

4  weeks-  S2.56  per  iine,  per  issue. 


Add  $8.00  per  insertion  for  box  service.  Add  $4.50  per  insertion  for  box  service. 
Count  os  on  additional  line  in  copy.  Count  as  on  additional  line  in  copy. 


Count  approximately  34  characters  and/or  $paces  per  line. 
3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time,  $90;  2  to  5  times,  $86; 
6  to  13  times,  $80;  14  to  26  times  $75;  27  to  52  times  $70. 

DEADLINE:  8  days  prior  to  pubiication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 

Name _ _ 

Company _ _  _  _ 

Address _ _  _ _  _ 

City _ _ 

State _  _ 

Zip -  - 

Phone _  _ 

Ciossification _ _  _ 

Authorized  Signature _ 

Copy - 


POSITIONS  WANTED 


ADMINISTRATIVE 

FORMER  DAILY/WEEKLY  PUBLISHER 
seeks  new  opportunity  os  publisher/ 
advertising  manager.  Winner  of  80 
press  awards  in  last  4  years.  Strorrg 
in  local  news/new  revenues/one  of  the 
best  in  advertising  promos.  Income  ne¬ 
gotiable.  Open  to  all  regions. 

Tom  Schmitt  (304)  273-2641 
(message  at  (304)  273-9333) 

CIRCUIATION 

PROFESSIONAL  circulator  eastern 
Zone  2.  Available  (or  contract  services 
or  employment  to  suit  your  economies. 
(516)  588-2735. 

EDITORIAL 

COPY  EDITOR  and  layout  man.  Big 
daily  experience.  PO  Box  190693, 
Mobile,  AL  36619. 

COPY  EDITOR  experienced.  Pennsylva¬ 
nia,  Jersey,  Delaware.  Available  1-2 
days  a  week.  Bo:;  6579,  Editor  & 
Publisher. 

ENVIRONMENT/OUTDOOR  WRITER: 
Veteran  biologist  (MS),  editor, 
reporter,  photographer.  Tough  investiga¬ 
tor.  Depth.  Humor.  Rockies  preferred. 
Tom  Boorio  (715)  258-8203 
Box  133,  Waupaca,  Wl  54981 

LOCAL  STORY  got  a  Chicago/Midwest 
angle?  Career  Reporter  gets  the  job 
done.  Bio,  clips,  references  on  request 
-15  years  free-lance  professional.  Have 
laptop  will  travel,  competitive  rates. 
Fax  Denny  Johnson  (708)  749-8949  or 
call;  (708)  749-4407. 

PAGINATION- are  you  a  small-to- 
medium  sized  daily  in  Zone  1  or  2 
looking  to  make  the  leap  to  Mac  pagina¬ 
tion?  Highly  knowledgeable  college 
graduate  with  editorial  background 
wants  to  work  with  you.  Reply  to  Box 
6585,  Editor  &  Publisher. 

Recent  MA  seeks  entry  reporter  position. 
Prefer  life  or  consumer  reporting.  Brood 
knowledge,  polished  creative  prose, 
drive.  Michael  Jablonski  (804) 
730-8599. 

VERSATILE  -  Prefers  afternoon  daily  or 
weekly  in  TX,  NM  or  CO.  Experienced  in 
both.  Masters.  (81 7)  939-3846  or  send 
application:  1311  Ray,  Belton,  TX 
76513. 


_ EDITORIAL _ 

RETIRED  REPORTER  living  Miami, 
40  years  Washington  experierKe,  Cuba 
vratcher,  covered  Castro  in  mountains 
for  UPl,  seeks  assignments,  can 
provide  interesting  features  and 
perspective  from  personal  files  on 
todo/s  Cuban  news. 

SUN-DRIED  SCRIBE 
ABSORBED  DESERT  LESSONS 
Freelancer  (or  major  metro  daily 
(internships  at  Phoenix,  Boston  dail¬ 
ies;  Columbia  art  history/history 
degree)  seeks  staff  job  at  metro  daily, 
arts  weekly  or  magazine.  My  expertise: 
multicultural  issues,  travel,  the 
arts  and  oward-winning  food  coverage.  I 
can  odd  spice  to  your  article  mix.  Box 
6569,  Editor  &  Publisher. 

Writer/Editor/Pholographer  seeks  new 
challenges  with  small  daily  or  weekly 
in  mid  to  southern  Florida.  Call 
(603)  332-2332  Evenings. 

TOP  PAGE  Designer  at  metro  AM.  A  Mac 
savvy  editor  who  can  produce  outstand¬ 
ing  news/feature/sports  pages  on  dead¬ 
line.  Let  me  impress  you  with  samples. 
Call  or  Fax  Michael  (419)  865-7275. 

REPORTER  with  2  years  experierKe  on 
weekly  and  daily  seeks  sportswriter  po¬ 
sition  on  mid  to  brge  daily.  Please  call 
(614)  337-8106. 

FREELANCE 

Editor,  proofreader,  indexer;  15  years 
experierKe,  seeks  contract  work.  Call  Lee 
(301)  571-9748. 

PROOFREADER,  very  accurate  with  many 
years'  experience,  seeks  at-home  vxork 
from  professional  companies  and  indi¬ 
viduals  on  contract  basis.  Call  Dick 
(703)  955-4591. 

SEASONED  WRITING  PROFESSION¬ 
AL  specializing  in  taxes,  personal 
finance,  business  and  government  seeks 
recurring  or  one  time  assignments. 
301  649-6044  Fox  301  593-8641 . 

PUBLIC  RELATIONS 

MEDIA  relations  pro  (10  1/2  years) 
seeks  offers  in  1^,  NYC,  PA.  WSJ 
editor,  14  years.  (609)  448-4894. 


No.  of  Insertions:  _ /kmount  Enclosed:  $_ 


EditorS’Piiblisher 
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by  Paul  McMasters 


Shop  Talk  at  Thirty 

TRASHING  THE  CAMPUS  PRESS, 
OR  CENSORSHIP  AS  EXPRESSION 


IN  LATE  JUNE,  during  confirmation 
hearings  for  Sheldon  Hackney,  presi¬ 
dent  of  the  University  of  Pennsylvania 
and  President  Clinton’s  nominee  to 
head  the  National  Endowment  for  the 
Humanities,  some  of  us  focused  for  the 
first  time  on  an  ominous  assault  on 
press  freedom:  the  theft  of  14,000 
copies  of  the  student  newspaper  at  that 
university  and  what  some  character¬ 
ized  as  Hackney’s  tepid  response  to  the 
whole  affair. 

But,  our  attention  span  being  what 
it  is,  we  may  have  underestimated  what 
is  going  on  out  there  on  college  cam¬ 
puses.  What  is  going  on  is  a  sad  and 
sickening  litany  of  First  Amendment 
outrage: 

•  In  mid-April,  students  removed 
6,000  copies  of  the  Lionhearted,  a  con¬ 
servative  paper  at  Pennsylvania  State 
University,  from  distribution  sites.  A 
couple  of  hundred  papers  were  burn- 

McMosters  is  executive  director  of  the 
Freedom  Forum  First  Amendment 
Center  at  Vanderbilt  University, 
Nashville ,  and  president  of  the  Society 
of  Professional  Journalists.  This  article 
is  excerpted  from  a  speech  that  he  gave 
to  the  Kansas  City  (Kan.)  Press  Club. 
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Get  your  copy  of 

AdN^ 

Ad  News  is  Australia's  top  selling  marketing,  advertising  and 
media  maguine. 

Each  fortnight  you'll  benefit  from  Ad  News'  unique  insights 
into  trends,  new  developments  and  successful  strategies. 
Special  reports  cover  breakthrough  campaigns,  topical  issues 
aflecbng  marketers  as  well  as  TV,  magazines,  direct  marketing, 
top  sales  promotion,  advertisers  and  media  outlets. 

It's  your  essential  source  of  information  and  trends  from 
Downunder.  q 


Post  to:  Ad  News,  GPO  Box  606, 

Sydney,  NSW,  2001 ,  Australia. 
Please  send  me  26  issues  (1  year)  of  Ad 
News  for  A$200.  I  enclose  my  cheque/ 
money  order  for  A$200. 

NAME: _ 

ADDRESS: _ 


CITY: _ STATE: _ _ 

YAFFA  PUBLISHING  GROUP  PTY  LTD  ACN  002  699  354 
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ed  in  front  of  the  home  of  the  news¬ 
paper’s  adviser. 

•  March  5,  a  Student  Government 
A.ssociation  president  at  Southeastern 
Louisiana  University  reportedly  talked 
fraternity  pledges  into  stealing  2,000 
copies  of  the  Lion’s  Roar. 

•  Fifteen  thousand  copies  of  the  Red 
and  Black  at  the  University  of  Georgia 
were  taken  from  distribution  points  at 
the  end  of  May. 

•  In  July,  an  associate  dean  at  Mid¬ 
dle  Tennessee  State  University  re¬ 
moved  copies  of  the  student  newspa¬ 


per,  the  Sidelines,  which  had  been  set 
out  for  incoming  freshmen  to  read. 

The  list  goes  on  and  on.  Student 
publications  stolen,  ripped  up,  dumped 
in  garbage  bins  and  burned  at  institu¬ 
tions  of  higher  learning,  large  and 
small,  public  and  private. 

This  new  version  of  book-burning 
has  happened  at  Southern  Vermont 
College,  Dartmouth,  Yale,  Highland 
(Kan.)  Community  junior  College, 
University  of  Wisconsin-Stout,  Uni¬ 
versity  of  Wisconsin-Madison,  Univer¬ 
sity  of  Central  Arkansas,  Trenton 
(N.j.)  State  College,  Northern  Illinois 
University,  California  Polytechnic 
State  University,  Bucknell  University, 
Florida  State  University,  North  Caroli¬ 
na  State  University,  North  Adams 
(Mass.)  State  College  and  University 
of  Miami  (Fla.). 

This  list  was  compiled  by  Mark 
Goodman  at  the  Student  Press  Law 
Center,  who  as  usual  is  at  the  forefront 
of  tracking  and  condemning  this  trou¬ 
bling  trend.  The  Society  of  Profession¬ 
al  Journalists  also  is  tracking  the  trend 
under  Freedom  of  Information  chair¬ 
woman  Lucy  Dalglish. 

But  the  evidence  is  clear  that  the 
trashing  of  the  press  on  campus  is  not 


just  an  isolated  event  at  Penn  that  gave 
Hackney  some  momentary  discomfort. 

It’s  an  epidemic,  as  Goodman  says. 

So,  who  is  doing  this?  Why  are  they 
doing  it?  And  what  is  happening  to 
those  who  are  doing  it? 

The  answers  to  those  questions  are 
even  more  chilling  than  the  individual 
acts  of  theft  and  destruction.  A  few  ex¬ 
amples:  At  the  Kendall  campus  of  Mi- 
ami-Dade  Community  College,  offi¬ 
cials  said  the  reason  that  they  trashed 
10,000  copies  of  the  paper  was  it  was  “a 
mess  of  errors.” 


The  student  editor  of  the  Catalyst, 
however,  thinks  the  trashing  had  more 
to  do  with  the  paper’s  eight-page  spe¬ 
cial  section  on  an  upcoming  ballot 
measure. 

At  Middle  Tennessee,  associate 
dean  Judy  Smith  said  she  removed 
copies  of  the  paper  set  out  at  a  fresh¬ 
man  orientation  because  a  front-page 
story  about  a  student  suspect  in  a  bank 
robbery  was  embarrassing. 

The  14,000  copies  of  Penn’s  Daily 
Pennsylvanian  were  taken  by  a  group 
who  left  notes  saying  the  thefts  were  a 
protest  against  “institutionalized  rac¬ 
ism”  reflected  in  the  paper;  a  conserv¬ 
ative  columnist  had  criticized  affirma¬ 
tive  action  among  other  things. 

Two  thousand  copies  of  the  Yale 
Daily  News  Magazine  were  taken  from 
student  mailboxes  and  residential  din¬ 
ing  halls  in  February  because  of  a  cov¬ 
er  story  about  women  members  of  a 
conservative  debating  society  on  cam¬ 
pus. 

A  thousand  copies  of  the  Highlander 
at  Highland  were  taken  by  students 
who  didn’t  like  a  photograph  of  a 
wrecked  car  in  which  a  student  had 
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What  is  going  on  is  a  sad  and  sickening  litany  of 
First  Amendment  outrage. 


General  Fellowships 

Awarded  for  either  specific  professional  training  or  eclectic, 
personal  intellectual  development. 


The  Time-Warner  Fellowship  for  Minority  Journahsts 
The  Mike  Wallace  Fellowship  in  Investigative  Reporting 

The  Burton  R.  Benjamin  Fellowship  in  Broadcast  Joumahsm 

The  Knight  Specialty  Reporting  Fellowships: 
Business/Economics  •  Law  •  Medicine/Health  Sciences 

Offered  with  the  Schools  of  Law,  and  Business  Administration, 
and  the  Michigan  Medical  Center. 


Purpose:  To  enable 
professionals  who  have 
demonstrated  superior 
ability  and  commitment 
to  attain  peak  perfor¬ 
mance,  so  as  to  improve 
American  journalism  in 
service  to  the  public 
interest. 

Stipend  Payments 

are  $3125  monthly. 


September-April,  plus  all 
tuition  and  fees.  Applica¬ 
tion  deadline:  Feb.  1,  1994. 

Eligibility  extends  to 
any  full-time  word  or 
image  journalist  with 
five  years’  experience 
whose  work  either  as  an 
employee  or  free-lance 
appears  regularly  in  US- 
controlled  print  or  broad¬ 


cast  media.  Individuals 
may  nominate  them¬ 
selves,  or  be  proposed 
by  employers. 

Special  Seminars 

bring  both  generalists  and 
specialists  into  contact 
with  leading  academics 
and  journalists.  Spouses 
are  invited  to  participate 
actively. 


Applications  should  be  sent  to  Charles  R.  Eisendrath,  Director,  Michigan  Journalism  Fellows,  Wallace  House 
620  Oxford  Road,  University  of  Michigan,  Ann  Arbor,  MI  48104.  Telephone  (313)  998-7666. 


A  CITY  OF  STATEN  ISLAND 


On  election  day,  November  2, 1993, 
Staten  Island  voted  by  almost  a  two  to  one 
margin  to  secede  from  the  City  of  New 
York  and  become  an  independent  CITY  OF 
STATEN  ISLAND.  The  secession  issue 
now  goes  to  the  New  York  State  Legislature 
and  Governor  Cuomp  for  final  action. 

If  independence  is  granted  to  Staten 
Island,  it  will  become  the  second  largest  city 
in  New  York  State  and  the  38th  largest  city 
in  America. 

Staten  Island  is  a  vital,  growing  market 
with  a  population  of  almost  400,000  and  a 


median  (EBI)  per  household  income  of 
$46,529.  Almost  three  quarters  of  the 
population  are  homeowners,  and  over 
50%  are  college  educated. 

Amazingly,  only  one  newspaper  really 
covers  the  market...  the  Staten  Island 
Advance,  with  more  than  twice  the 
circulation  of  all  the  Manhattan  based 
newspapers  combined. 

To  learn  more  about  the  market  and  the 
newspaper  that  covers  Staten  Island,  call  or 
write  Jack  Furnari,  marketing  manager,  at 
(718)816-2823. 


SakmJi  A^mattrp 

950  Fingerboard  Rd.  Staten  Island,  N.Y.  10305 


